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THE  DAIRY  INDUSTRY  IN  THE  UNITED  STATES,  1940-1941 


Selected  References  on  the  Economic  Aspects  of  the  Industry 


Compiled  "by  Nellie  '3-.  Larson 
Under  the  Direction  of  Margaret  T.  01c ott,  Librarian 
Bureau  of  Agri cultural  Economics 


This  classified  and  annotated  list  supplements  Eco- 
nomic Library  List  No.  11,   "The  Dairy  Industry  in  the 
United  States, n  issued  in  July  1940.     It  contains  refer- 
ences to  publications  issued  mainly  between  June  1940  and 
December  1941  which  deal  with  the  economic  aspects  of  the 
industry.    References  to  publications  received  too  late 
for  inclusion  in  the  main  body  of  the  bibliography,  are 
listed  in  an  Addenda  section,  pp.  83-98.     With  a  few  ex- 
ceptions, unsigned  articles  have  been  omitted,  as  have 
also  references  on  breeding,  sanitation,  nutrition,  milk 
plant  management,   the  technical  aspects  of  production,  etc, 

Referonces  are  classified  under  the  following  head- 
ings; General;  Advertising;  Bibliographies;  Butter;  Cheese; 
Containers;  Creameries  and  Cooperatives;  Dairy  Corpora- 
tions; Dairy  Herds;  Effects  of  War;  Evaporated  and  Con- 
densed Milk;  3Parm  Management;.  Grades  and  Standards;  Ice 
Cream;  Marketing?  Marketing  Control;  Prices;  Statistics; 
Strikes  and  Labor  Controversies;  Trade  Barriers;  Addenda. 

An  author  and  subject  index  is  appended.    Gall  numbers 
following  the  citations  are  those  of  the  u.  S.  Department 
of  Agriculture  Library.  Sources  consulted  were:  Card  cata- 
logue of  the  Library  of  the  U.  S.  Bureau  of  Agricultural 
Economics;  Agricultural  Economics  Literature,  September 
1940-Eebruary  1942;  Agricultural  Index,  October  1939- 
Octobor  1341. 


GENERAL 

1.    Anthony,  Ernest  L.,      Dairyman  discovers  the  consumer.  Successful 
Earming  33(6):  12-13,  50-51.    June  1940.     6  Sul2 

Emir  policies  or  remedies  are  recommended  to  the  dairyman 
for  building  and  holding  the  support  of  the  consumer:  L  Cut 
production  costs  through  efficient  feeding  and  management • 

2.  Provide  the  low-income  consumer  with  cheaper  distribution. 

3.  Advertise  and  promote  the  consumption  of  all  dairy  products. 

4.  Cease  to  wash  the  industry's  dirty  linen  before  the  public. 
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2.  Association  of  southern  agricultural  workers.      Proceedings,  ab- 

stracts of  papers  and  addresses  -  the  41st  annual  convention. • . 
held  in  Birmingham,  Ala.     Feb.  7,  8,  9,  1940.     329pp.  cBir- 
mingham?-,  1940.     4  C82  41st,  .1940 

Includes  the  following:  Milk  control  legislation  in  Alabama, 
by  Frank  M.  Stewart,  p.  106;  Changing  milk  markets  in  Texas, 
by  Charles  N.  Shepardson,  p.  106;  Relation  of  the  dairy  enter- 
prise to  the  total  farm  program  on  southern  farms,  by  ¥.  B. 
Nicholls,  pp.  106-108;  Cooperative  marketing  of  dairy  products 
and  livestock  in  the  South,  by  T.  G-.  Stitts,  pp.  158-169. 

3.  Association  of  southern  agricultural  workers.      Proceedings,  ab- 

stracts of  papers  and  addresses  -  the  42nd  annual  convention... 
held  in  Atlanta,   Ga. ,  Feb.  5,  6,  and  7,  1941.     236-op.     cn.  p.D 
1941.     4  C82  42nd,  1941 

The  following  papers  (abstracts  only)  are  of  interest:  The 
place  of  dairying  in  the  southern  farm  program,  by  C.  I.  Shepard' 
son,  pp.  121-123;  Development    of  outlets  for  southern  milk 
products,  by  G.  %  Holdaway,  p.  123;  Correlating  the  dairy  pro- 
gram with  the  programs  of  other  educational  and  regulatory 
agencies  in  southern  agriculture,  by  C.  G-.  Cushman,  pp.  123-126; 
Rural  electrification  administration  a.nd  dairying,  by  V.  L. 
Gregg,,  pp.  135-135;  Recent  observations  on  cream  used  for  mark- 
ing butter  in  the  South,  by  E.  L.  Fouts,  pp.  136-137;  Advancing 
southern  dairying,  by  John  H.  Hair,  p.  137. 

4.  Black,  John  D.      A  dairy  adjustment  program.     Hoard's  Dairyman 

85(9-11):  271,  286,  303,  317,  327,  345.     May  10,  25,  Jure  10, 
1940.     44.8  H65 

These  three  articles  have  been  abstracted  from  Dr.  Black's 
address  at  the  Northeastern  Dairy  Conference  held  in  March  1940. 

The  first  .installment  discusses  proposals  for  increasing  con- 
sumption, the  second,  proposals  for  controlling  production,  and 
the  third,  distribution  and  marketing. 

5.  Brown,  Edward  Fisher.      Politics  pollutes  milk.     36pp.     In  Milk 

Papers,  compiled  by  S.  F.  Brown,  v.  7,  no.  187.     cl~ew  York, 
Milk  research  council,  inc.,  19403    281.344  B81 

"Substance  of  an  extemporaneous  address... at  a  luncheon  of 
the  Rotary  Club  of  Scarsdale,  N.  Y. ,  on  Jan.  25,  1940.  Pub- 
lished as  No.  42  in  the  Milk  Forum  Series. n 

On  politicians  who  pander  to  public  fa.vor  because  of  the 
intense  -interest  in  the  price  of  milk  which  a-ffects  most  con- 
sumers. 

6.  Clifford,  J.  C.      The  dairy  industry  under  new  influences.  Domestic 

a,nd  export  records  are  in  sight,  pointing  to  fairly  stable 
earnings  and  continued  liberal  dividends.    Mag.  Wall  St.  58(5): 
252-253,  273-274.     June  14,  1941.     286.8  M27 
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7.  Cornell  University.  New  York  State  college  of  agriculture.  Dept.  of 

agricultural  economics  and.  farm  management.  -  Farm  Economics, 
no.  125,  pp.  3117-3152.     Ithaca,  May  1941.    280.8  C812 

Contains  the  following  items  of  interest:  Some  facts  about 
the 'labor'  situation  on  dairy  farms  in  New  York,  by  L.  C.  Cun- 
ningham-, pp.  3129-3131; .  Some  changes  made  by  dairy  farmers,  by 
Ivan  R.  Bierly,  pp.  3135-3139"  (changes  be  Ween  1930  and  1940); 
Size  of  dairy  cows  in  Hew  York,  by  Max  Myers,  pp.'  3139-3141; 
•  Kinds  and  quantities  of  products  delivered  to  wholesale  and 
retail  customers  by  milk  distributors  in  Ithaca,  New  York,  by 
Hoice  K.  Anderson,  pp#  3146-3148;  and  Larger  cows  mean  more 
milk,  by  Max  Myers,  pp.  3148-3150. 

8.  Crissey,  Allen  IT.      The  milk  problem.     It  seems  appropriate  that 

dairymen  should  do  some  tall  thinking.    New  England  Homestead 
114(2):  7,  28.     Jan.  25,  1941.     6  N442 

A  comment  on  this  article,  by  ¥.  H.  3r onsen,  with  the  title 
"The  milk  problem.   Suggests  working  group  who  will  show  facts 
about  milk"  appeared  in  New  England.  Homestead  114(7):  21. 
Apr.  5,  1941. 

9.  cDairy  industries  supply  association,  inc. 3      Mad  house  for  milk  men. 

In  Milk  Papers,  compiled  by  E.  F.  Brown,  v.  8,  no.  250,  pp.  5- 
35*     cNaw  York,  Milk  research  council,  inc.,  1940D    281.344  B81 

Originally  published  in  Dairy  Indus.  Supply  Assoc.,  Inc., 
Assoc.  Quart.,  v.  3,  no.  3,  July  1940. 

"The  editors  of  .A.  Q,.  believed'  that  it  should  try  to  present 
an  account  of  the  economics  of  the  dairy  industries,  how  prices 
are  made,  where  and  why  production  is  centered,  how  the  'make' 
of  butter  affects  the  price  of  cheese,  the  effects  of  hard 
timos  and  good  times  upon  the  1 cra.zyq.uilt T s'  each  piece.  In 
fed  House  for  Milk  Men  it  makes  such  an  attempt...  It  is  lucid 
and  entertaining,  free  of  the  economists'  heavy  jargon." 

# 

10.    Dillon,  John  J.      Seven  decades  of  milk,  a  history  of  New  York  dairy 
industry.     340op.     New  York,  Orange  Judd  publishing  co. ,  inc., 
1941.  2G1.344~D58 

The  history  covers  organizations  and  their  fights,  prices, 
milk  strikes,  cooperatives,  freight  rates,  pooling  and  classi- 
fication, legislation,  and  monopolies. 

The  writer's  own  opinion  of  the  dairy  situation  in  New  York 
State  is  sot  forth  in  his  Foreword,  from  which  the  following 
is  taken:   "The  control  of  distribution  and  prices  is  a  rightful 
function  of  producers,  but  producers  are  widely  distributed, 
so  organized  dealers  trading  with  individual  farmers  gained 
control  of  the  instruments  of  distribution.     This  gave  dealers 
power  to  usurp  the  producers'  inherent  rights  and  to  fix  the 
price  farmers  receive  and  the  price  consumers  pay.     This  is 
double  monopoly. 
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"Therein  is  the  crux  of  the  milk  problem.-  " -Milk  dealer-s  con-( 
spire  to  fix 'the  price  they  pay  fanners  for  milk..  -  -  .Farmers  con- 
tend for  their  right  to  set  the  price  on  the  milk  they  produce." 

11.  Durand, 'Loyal,  jr.      Dairy  region  of  southeastern  Wisconsin  and  north- 

eastern Illinois.     Scon.  G-eeg.  16(4):  415-423.     Oct.  1940. 
278.8  Ec7 

Discusses  type~of- farming  areas,  climate,  settlement,  regional 
geography,  delimits  the  various  city  markets  and  producers T  milk 
sheds,  shows  the  location  of  condenseries,  and  considers  the 
general  price  and  surplus  situation.  < 

12.  Ellenberger,  H.  33.      producer  and  dealer  cooperation  in  the  milk  prob- 

lem of  New  England.    11pp.,  processed.     In  Milk  Papers,  compiled 
"by  E.  F.  Brown,  v.  7,  no.  202.     cHew  York,  Milk  research  council, 
inc.,  19403     281.344  B81 

Presented  at  the  6th  annual  meeting  of  the  Association  of 
Hew  England  Milk  Dealers,  Boston,  Feb.  15,  1940. 

The  speaker  concludes  that  "Increased  consumption  of  fresh 
fluid  milk  is  the  greatest  need  of  Hew  England's  dairy  industry. 
Any  program  designed  . to  "bring  this  about  must  include  and  have 
the  support  of  both  producers  and  dealers.  Steps  must  be  taken 
to  improve  public  relations  and  restore  the  confidence  of  con- 
sumers, producers  and  dealers  in  each  other. !f 

13.  Fassett,.W.  ¥.      Goat  milk  dairies  in  California.    Hoard's  Dairyman 

85(23):  603,  608.     Dec.  10,  1940.    44.8  H65 

Goats'  milk  is  gaining  in  popularity,  and  some  of  it  is 
evaporated  and  canned.     This  is  a  genera,!  article,  in  which  the 
writer  considers'  the  future  of  the  industry,  and  points  out  that 
supply  and  demand  are  about  equal  at  present. 

14.  Firmer,  W.  F.      Regional  trends  in  dairying  cby  major  type-of-f arming 

regions^    U.  S.  Dept.  Agr.  Bur.  Agr.  Econ.  Agr.  Situation  25(3): 
17-19.     Mar.  1941.     1  Sc7Ag 

15.  Firmer,  W.  F. ,  .and  Mighell,  Ronald  L.       Trends  in  dairying  by  major 

type-of-f  arming  regions.     U.  S.  Dept.  Agr.  Tech.  Bui.  751,  27pp. 
Washington,  D.  C,  Jan.  1941.     1  Ag84Te  no.  751 

Discusses  trends  in  dairy-cow  numbers  and  in  milk,  regiona.1 
trends  in  manufactured  dairy  products,  and  changes  in  production 
in  selected  area„s  during  the  period  1928-1939. 

16.  Fleshman,  C.  L.      Economic  problems  related  to  the  establishment  of 

a  uniform  high  quality  raw  milk  supply.     Milk  Plant  Monthly 
30(4):  56-58.,  60.     Apr.  1941.     44.8  C864 

The  economic  problems  considered  are:  Efficiency  factor  in 
herd;   Guarding  against  disease;   Stable  butterfat  prices;  Problem 
of  volume;  Use  of  equipment  and  supplies;  Ivliere  prices  differ 
widely;  Cost  of  equipment  and  supplies;  Proper  feeding;  and  Farm 
management  and  milk  quality. 


-  F>  - 


17.  Freehoff,  W.  A.      Turmoil  in- the  milk  sheds.    Hoard's  Dairyman  85(12): 

354,  357.    June  25,  1940.     44.8  E65 

"In  Wisconsin,  where  the  distribution  of  milk  is  at  least 
partially  under  state  control,  public  hearings  have  just  "been 
held  by  the"  Department  of  Agriculture  to  thresh  out  'cash  and 
carry'  plans  of  retailing  milk.     The  idea  was  to  sell  milk  for 
less  without  giving  the  farmer  less.     Cash  and  carry  would 
strike  directly  and  crushingly  at  the  monopoly  long  held  by 
milk  drivers  under  the  modern  system  of  house  to  house  distri- 
bution. " 

Milk  as  a  public  utility,  Elwell  pricing  plan,  said  use  of 
larger  containers  are  touched  on  as  means  of  lowering  prices. 

18.  Fribley,  (Mrs.)  W.  E.      Housewife  questions  the  dairyman.    Hoard Vs 

Dairyman  85(7):  212,  239.    Apr.  10,  1940.  ■  44.8  E55 

Portion  of  an  address  before  the  Ohio  Dairy  Products  Asso- 
ciation, in  'which  the  speaker  calls  attention  to  the  many  ques- 
tions that  beset  consumers  of  dairy  products. 

19.  Greene,   Sam  E.      A  summary  of  the  conference:    "The  dairy  industry 

and  the  world  today."    Pacific  Dairy  Rev.  44(12):  17-19.  Dec. 
1940.     285.85  Pli 

This  is  a  summary  of  the  papers  presented  at  the  Ninth  Annual 
Western  Regional  Dairy  Conference  arid  Dairy  Industry  conventions, 
held  under  the  auspices  of  Pacific  Slope  Dairy  Association, 
Oakland,  Calif.,  Nov.  13-15,  1940. 

20.  Hadley,  P.  B.      Dairy  industry  wheel.     Hoard's  Dairyman  86(4):  128, 

138.     Feb.  25,  1941.     44.8  H65 

A  chart  shows  the  producer  of  milk  a.s  the  hub  of  the  wheel, 
the  consumer  as  the  rim  or  tire,  and  the  wholesaler,  retailer, 
veterinarian,  milk  inspector,  rcuteman,  buttermaker,  etc.,  as 
the  spokes. 

"The  whole  industry  should  devote  more  time  and  thought  to 
the  consumer  than  it  has  in  the  past,  and  should  do  everything 
reasonable  to  encourage  cordial  relations  with  him." 

21.  Holman,  Charles  ¥.      P:e solutions  adopted  by  National  emergency  farm 

meeting.     Hoard's  Dairyman  86(17):   528.     Sept.  10,  1941.     44.-8  H65 

Federal  policies  proposed  by  the  National  Cooperative  Milk 
Producers  Federation  on  oleo  laws,  price  ceilings,  parity  con- 
cepts, milk  diversion,  tariffs,  etc.     The  removal  of  the  Con- 
sumers' Counsel  from  the  U.  S.  Dept.  of  Agriculture  is  urged. 

22.  International  association  of  mil]':  dealers.      Symposium:  Efficient 

milk  production.     Interna tl.  Assoc.  Milk  Dealers.  Assoc.  Bui. 
33(6):  159-184.     Dec.  17,  1940.     44.9  In8 

Contains  the  following  papers  presented  at  the  33rd  Annual  Con- 
vention, Atlantic  City,N. J. ,  Oct.  21,  1940S  Improving  dairy 
herds  to  lower  the  cost  of  milk  production,  by  0.  E.  Reed,  pp. 
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159-164;  Dealer-producer  cooperation  for  efficient  milk  pro- 
duction, by  H.  B*  Ellenberger,  pp.  165-170;  Lowering  costs 
through  efficient  farm  management,  "by  Elbert  S.  Brigham,  pp. 
171-176;  Improved  herd  efficiency  through  artificial  breeding 
of  dairy  cattle,  by  J.  W«  Bartlett,  pp.  177-179;  Discussion 
of  Symposium  on  efficient  milk  production,  by  C.  Vf.  Eoldaway, 
pp.  180-184. 

23.  Jackson,  Robert  C.      Trend  in  milk  consumption  in  the'  Boston  market. 

Milk  Dealer  29(12):  92.     Sept.  1940.    44.8  M595 

Brief  report  of  a  survey  made  by  a  Boston  advertising  firm 
on  a  cross  section  of  that  market  which  gives-  consumers1  atti- 
tudes as  well  as  figures  on  milk  uses  and  consumption. 

24.  Kelly,  Ernest.      Dairying  since  1840.     South.  Planter  101(9):  6,  7. 

Sept.  1940.     6  So89  *    .       .  ■ 

25.  Lamb,  L.  ¥.      History  of  dairying  in  Michigan.    Mich.  Hist.  Mag. 

24(4):  ,413-433.  1940. 
Not  examined. 

26.  Maughan,  Merrill.  0.      Looking  ahead  in  the  dairy  industry.  Milk 

Dealer  30 (i) :  64,  66,  98,  100-102.    Oct.  1940.    44.8  M595 

Paper  presented  Sept.  19,  1940  before 'the  annual  convention 
of  the  Indiana  Milk  and  Cream  Improvement  Association. 

The  following  guide  posts  to  be  kept  constantly  in  mind  are 
set  nip:  1.  Public  relations.  2.  Prices.  3.  High  quality.  4.  Con- 
stant change.  5.  Spread  between  class  I  milk  and  other  classes. 
6.  Restrictions  and  trade  barriers.  7.  Research.  8.  Increased 
use  of  manufactured  dairy  products.  9.  Greater  percent  of  con- 
sumer's dollar  to  go  to  farmer.  10.  Increased  competition. 
11.  Greater  efficiency  methods. 

The  writer  concludes  as  follows:   "First,  let!s  keep  a  justi- 
fiable and  profitable  three-fold  goal  in  mind,  namely  improved 
public  health  and  economy  through  greater  use  of  dairy  products; 
second,  better  dairy  products  at  lower  prices;  third,  stabilized 
•  markets  to  the  mutual  advantage  of  consumers,  producers,  manu- 
facturers, and  distributors." 

27.  Milk  industry  foundation.      More  milk  for  low  income  families. •  15pp. 

cHew  York,  1941 3    .Pam.  Coll.  Milk 

"How  can  the  consumption  of  milk  among  low  income  non-relief 
families  be  increased?  1.  The  customary  answer  to  this  question 
is  llower  priced  milk.f  2.  The  nutritionist's  comment  is, 
'adequate  amounts  of  milk  can  be  included  in  low  cost  diets. 1 
3.  The  real  answer  is,  1  more  consumer  education  on  the  need  for 
more  milk  in  the.  diet.'    An  analysis  of  these  answers  follows." 


28.   .Milk  papers,  compiled  by  Edward  Fisher  Brown,  v.  7-8,  Jan. -Sept.  1940. 
cUew  York,  Milk  research  council,  inc.,  lS40-j    231.344  B81 
The  Milk  Papers  consist  of  various  documents  and  reports 
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"bound  together  for  convenience,  and  intended  to  present  all 
significant  material  on  ni lk. 

The  naterial  is  arranged  by  subject,  including  investigations, 
consumer  relations,  legislation,  labor  relations,  milk  control, 
retail  cost  factors,  national  defense,'  bibliography,  and  mis- 
cellaneous 

The  publications  included  are  listed  in  this  bibliography 
under  the  author  or  issuing  agency. 

29.  Minnesota.  Dept.  of  agriculture,  dairy,  and  food.      Minnesota  creamer- 

ies, cheese  and  ice  cream  factories,  milk  plants,  refrigerated 
food  lockers,  canneries  and  bottlers.     69pp.     St.  Paul,  1941 • 
44.9  M664  1941 

Includes'  dairy  statistics,  by  counties  and  lists  of  factories 
and  plants  with  their  addresses. 

30.  Minnesota,.  University'.  College  of  agriculture.  Agricultural  extension 

division.      Dairy  and  poultry  outlook,  Minnesota,  1941*  Minn. 
Univ.  Col.  Agr.  Ext.  Serv.  Sxt.  Fan.  72,  8pp.     St.  Paul,  Dec. 
1940.     275.29  Minn 

This  is  the  annual  outlook  issue  and  includes  discussion  of 
production,  consumption,  exports  and  imports,  and  prices. 

31.  Misner,  3.  G-.      Computing  the  expected  milk  supply.    N.  Y.  (Cornell) 

Col.  Agr.  Dept.  Agr.  3c on.  and  Parn  Mangt.  A.  D.  325,  40pp. ? 
processed.     Ithaca,  Aug.  1940.     281.9  C81  no.  325 

An  article  with  the  same  title,  containing  the  material  in 
summary  form  appeared  in  Hclstein-Priesian  World  38(l):  10-11, 
16.     Jan.  4,  1941.     (43.3  K742) 

The  writer  explains  that  the  factors  determining  the  total 
production  of  milk  in  a  given  month  are:  number  of  cows,  period 
of  lactation,  amount  of  grain  fed,  and  season  of  the  year,  in- 
cluding rainfall.  •  . 

Table s  and  charts  .are  included,  and  the  method  of  computing 
is  explained  and  illustrated. 

32.  Mooney,  Booth.      National  dairy  month  in  Texas.     Tex.  Digest  17(24): 

12-13.     June  14,  1941.     280.6  T31 

Growth,  production  and  future  of  the  Texas  da.iry  industry. 

33.  Naden,  K.  D.      Quality  requirements  of  milk  in  relation  to  consumption. 

Ill,  Univ«.  Col.  Agr.  Dxt.  Serv.   111.  Farm  Scon.  68,  pp.  458-^451. 
Urbana,  Jan.  1941.     275.28  115  no.  68 

"If  ordinances  now  in  effect  include  some  requirements  which 
ars  not  necessa-ry  for  the  production  of  high-quality  milk,  .such 
requirements  should  be  eliminated,  if  costs  are  to  be  lowered 
.  and  the  consumption  of  milk  is  to  be  increased.    Ba„sed  upon  his 
studies,  Dr.  J.  D.  Brew  has  listed  37  recuirments  which  are 
commonly  included  in  milk  ordinances,  and  which,  he  feels,  are 
unnecessary  for  obtaining  high-q_ua.lity  milk." 
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34.  National  farn  institute.      Proceedings  of  fourth  annual  National  fain 

institute,  Des  Moines,  Teh.  25-24,  1940.     The  American  farmer 
and  the  European  war,  .sponsored  by  Agricultural  department, 
Des  Moines  Chamber  of  commerce.    I59pp,     ^Des  Moines,  Iowa, 
1940D    4  N219  ,4th,  1940 

Why  Consumers  Don! t  Use  More  Barm  Products,  "by  Raymond  Leslie 
Euell,  pp.  81-87 j  includes  a  discussion  of  underconsumption  of 
milk.    He  states  that  the  two  methods  of  increasing  the  consumer's 
purchasing  power  are  "by  government  subsidy,  or  by  lowering  the 
retail  price  of  food  products. 

A  report  of  the  discussion  on  "The  consumers1  attitude  toward 
farm  and1' food  prices,"  under  the  leadership  of  Mrs.  Raymond  Sayre, 
with  Genevieve  Morris  as  chairman,  appears  on  pp.  57-59. 

35.  Few  York.  Dept.  of  agriculture  and  markets.      List  of  milk  plants, 

milk-products  plants  and  milk  dealers  in  Hew  York  state,  1940. 
S«  Y.  Dept.  Agr.  Bui.  329,  151pp.    Albany,  July  1940.     2  N432 
The  lists  are  arranged  by  counties. 

Cooperative  associations  engaged  in  the  milk  business. are 
listed  on  pp.  146-151. 

36.  Msbet,  Jack  C.      Looking  ahead  in  the  dairy  industry.    Milk  Dealer 

30(3):  114-115.    Dec.  1940.    ^4.8  3095 

Irom  a  paper  presented  at  the  1945  convention  of  the  Wisconsin 
Association  of  Ice  Cream  Manufacture r»  and  the  Wisconsin  Milk 
Dealers  Association  in  Milwaukee,  Dec.  11,  1940. 

A  general  view  of  the  industry  and  the  importance  of  milk 
in  the  .diet. 

37.  Nisbet,  Jack  C.      March  of  milk.    Hoard's  Dairyman  85(3):  57,  93. 

Feb.  10,  1941.     44.8  H65 

Summarizes  the  development,  benefits.  ,and  influence  of  the 
dairy  industry  in  the  United  Stales,  with  emphasis  on  the  values 
of  milk,  butter,  ice  cream,  and  cheese. 

38.  Nisbet,  Jack  C.      Public  health  and  milk  consumption.    Hoard's  Dairy- 

man 86(1):  5,  29.     Jan.  10,  1941.     44.8  H65 

Attention  is  called  to  efforts  of  the  dairy  industry  to  im- 
prove the  quality  of  milk  and  to  the  cooperation  between  public 
health  officials  and  the  industry  to  protect  and  promote  public 
health. 1 

Misuse  of  inspection  under  health  measures  and  interstate 
trade  barriers  are  held  to  be  responsible  in  part  for  higher 
prices. 

39.  Northeastern  dairy  conference.      Stenographic  proceedings. . .Providence, 

Rhode  Island,  March  7-8,  1940.     132pp. ,  processed.    New  York, 
Consolidated  reporting  co.c19403    44.9  N818  1940 

Contents:  Newer  developments  and  needed  changes  in  state  milk 
control,  by  Alan  G.  MacLeod,  pp.  1-6;  Should  a  milk  control 
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program  include  resale  prices?  "by  Howard  V/.  Selby,  pp.  6-12; 
Discussion,  by  L eland  Spencer,  pp.  12-16;  The  outlook  for  the 
dairy  industry  in  the  northeast  (charts  presented  by  M.  C.- 
Bond in  absence  of  Dr.  W.  I.  Meyers),  pp.  17-27;  Efficiency  in 
milk  production,  by  0.  B.- Heed,1 pp.  28-42  (Also  in  Milk  Papers, 
compiled  by  E.  E.  Brown,  v.  8,  no.  239  (231.344  B81)    Also  is- 
sued in  processed  form  by  U.  S.  Bur.  of  Dairy  Industry  (1.973 
A2R25));  Is  production  control  of  milk  desirable?  If  so,  how 
can  it  be  accomplished?  -  Discussion  leader,  John  D.  Black, 
Panel  speakers,  Kenneth  Geyer,  Raymond  J.  Cooper,  and  Wesley 
H.  Bronson,  pp.  42-67;  Proposed  federal  legislation  affecting 
dairymen,  by  C.  W.  Ho  Irian,  pp.  68-74;  Financing  the  surplus  re- 
moval of  dairy  products,  by  W.  P.  Davis,  pp.  74-76;  The  Rhode 
Island  State  Grange  and  the  milk  Industry,  by  John  E.  Johnston, 
pp.  77-81;  The  food  stamp  plan,  by  Milo  R.  Perkins,  pp.  81-87; 
New  Haven,  Connecticut  study,  by  A.  J.  Bergfeld,  pp.  87-90; 
Container  competition,  by  J.  E.  "tfatson,  pp.  -91-98;  Shifts  in 
distributive  outlets,  by  T.  G.  Stitts,  pp.  99-103;  Some  experi- 
ences under  a  federal  milk  marketing  order,  by  Arthur  A.  Pack- 
ard, pp.  103-107;  Report  of  Committee  on  dairy  statistics,  by 
Lei and  Spencer,  chairman,  pp.  107-110;  Report  of  committee  on 
coordination  of  milk  control,  by  G.  M.  Putnam,  chairman,  pp. 
111-112;  Experiences  in  coordinating  federal  and  State  milk 
control  activities,  by  0.  M.  Reed,  pp.  112-123;  Report  of  com- 
mittee on  replacements,  by  R.  W.  Sherman tine,  chairman,  pp.  124- 
125. 

40.  Northeastern  dairy  conference.      ^ Stenographic  proceedings j  Phila- 

delphia, Pennsylvania.  March  4  and  5,  1941.     125pp.,  processed. 
New  York,  Consolidated  reporting  co.  c19413    44.9  N818  1941 

Partial  contents:  Hew  labeling  regulations  affecting  dairy 
products,  by  Charles  W.  Wilson,  pp.  3-9;  The  program  of  the 
American  Dairy  Association,  by  V.  H.  Olson,  pp.  10-12;  The  re- 
sponsibility of  a  cooperative  to  the  market  and  to  the  public, 
by  A.  H.  Lauterba.cn,  pp.  12-18;  Pi  ices  in  general,  by  George  E. 
Bran&ow,  pp.  19-24;  What's  ahead  in  dairy  products  prices,  by 
Tom  G.  Stitts,  pp.  27-32;  The  national  agricultural  legislative 
outlook,  by  Donald  Kane,  pp.  47-51;  Report  of  the  dairy  sta- 
tistics committee,  by  Roy  L.  Gillett,  pp*  74  -33;  Report  of 
I-dairy  herdD  replacements  committee,  by  R.  ¥„  Sherman  tine,  L.  M. 
Vaughan,  and  W.  M.  Curtiss,  pp.  84-102;  Report  of  committee  on 
consumer  relationships  and  milk  consumption,  by  S.  A.  Perregaux, 
Charles  Blanford,  and  William  Sadler,  pp.  1C2-111;  Functions 
and  responsibilities  of  cooperatives,  by  Harry  C.  Byrd,  pp. 119-125. 

41.  Ohio.  Dept.  of  agriculture.  Bur.  of  markets.      Dairy  activities. 

32,  11pp.,  processed.     Columbus,  Jan.  1941.     280.344  0h33- 

.   Contents:  A  survey  of  milk  testing  and  weighing  in  Ohio,  by 
Km  M.  Kahler,  32pp.;  Development  a„nd  progress  of  the  Ohio  Co- 
operative Dairy  Reporting  Service,  by  K.  H.  Jenkins,  llpp* 
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42.  Ohio*  State  university.  College  of  agriculture.  Dept.  of  dairy 

technology.      Abstract  of  material  presented'  at  the  Dairy  con- 
ference,. Feb.  5  to  9,  1940.    139pp.,  processed.    Columbus,  1941. 
44.9  0hS5M 

Contains  the  following  papers  of  interest:  The  program  of 
adoption  of  the  standard  milk  ordinance,'  by  E.  A.  Graber,  pp. 
40-43;  Relationship  of  farmer  producer,  manufacturer,  and  Mr* 
and  Mrs.  Consumer,  pp.  72-73;  Some  factors  in  cost  of  milk  pro- 
duction, by  S.  M.  Salisbury,  pp.  124-126;  Relations  with  the. 
government,  by  W.  A.  Wentworth,  pp.  129-134. 

43.  Ohio.  State  university.  College  of  agriculture.  Dept.  of  dairy 

technology.  .  Abstract  of  material  presented  at  the  Dairy  con- 
ference February. 11  to  14,  1941.    109pp.,  processed.  Columbus, 
1941.     44.9  Qh35M 

The  papers. noted  below  .are  of  interest: 

Improving  production  methods  on  the  frarm,  by  George  L.  Moss, 
pp.  17-20;  Multiple  containers  from  the  plant  angle,  by  H.  D. 
Drain,  pp.  32-33;  Expanding  markets  in  the  baking  industry,  by 
L.  IT.  Nolte,  pp.  47-49. 

44.  Pollard,  A.  J.      Differences  in  seasonal  variation  in  milk  production 

in  the  New  York  milk  shed.    F.  Y.  (Cornell)  Col.  Agr.  Dept.  Agr. 
Econ.  .and  Farm  Mangt.  Farm  Scon.  123,  pp.  3080-3082.  Ithaca, 
Feb.  1941.    280.8  C812  no.  123 

"Based  on  a  study  by  the  Department  of  Agricultural  Economics 
and  Farm  Management,  New  York  State  College  of  Agriculture,  in 
cooperation  with, the  Cooperative  Research  and  Service  Division, 
Farm  Credit  Administration." 

Records  from  3Q00  farms,  July  1938  to  June  1939. 

45.  Roadhouse,  Chester  Linwood,  and  Henderson,  James  Lloyd.      The  market- 

milk  industry.     624pp.    New  York,  and  London,  McGraw-Hill  book 
co.,  inc.,  1941.     (McGraw-Hill  publications  in  the  agricultural 
sciences)    44  R53 

References  at  ends  of  chapters- 
Partial  contents:  Ch.  ,1,  History  and  development  of  the  market- 
milk  industry,  pp.  1-8;  Ch.  IX,  The  transportation  of  milk,  pp. 
149-174;  Ch.  XX,  The  distribution  of  milk,' pp.  413-441;  Ch.  XXI, 
The  cost  of  milk  production,  pp.  442-460;  Ch.  XXII,  The  price  of 
milk  and  price  plans,  pp.  461-489;  Dairy  inspection  and  market 
milk  control,  pp.  490-527;  U.  S.  Public  Health  Service  Milk  Ordi- 
nance, pp.  588-599. 

46.  '  Roddy,  Roy.      Dairy  interests  face  problem.     Tex.  Digest  15(45):  8-10. 

Dec.  7,  1940.    280.8  T31 

Tells  of  the  advances  made  by  Texas  dairy  interests  during 
the  past  decade  and  of  the  place  Texas  holds  in  the  nation  with 
regard  to  her  production  of  dairy  products  and  the  number  of 


-  11  - 


cows  in  the  State.    However,  according  to  Mr.  M.  3.  •  Mc Murray, 
manager  of  the  Texas- Dairy  Products  Association,  Inc.*  dairy 
farmers  have  lost  sight  of  the  future  and  disregarded  good 
"breeding  practices.    Mr.  Roddy  discusses  the  situation. 

47.  Rogers,  Lore  Alford.      Now  products  for  old:  dairy. products.   ..U.  S. 

Debt,  Agr.  Bur.  Agr*  Econ.  Agr.  Situation  25(9);  21-23.  Sept. 

1941 .     1  Ec7Ag 

Reprinted  in  Hoard's  Dairyman  85(22):   579,  690.    ITov.  25, 
1941.     (44.8  H55) 

Describes  some  cf  the  new  uses  of  whey  and  processes  in  con- 
verting it  into  industrial  products,  and  also  outlines  new 
developments  in  cheese  making  such  as  canning  of  cheese,  and  in 
utilizing  shim  milk. 

48.  Eothe,  G.  H.      Dairy  industry  studies  problems,     Calif.  Cult.  87(8): 

227.     Apr.  20,  1940.     5  C12 

Points  out  tha.t  the  best  market  for  the  dairy  industry  is 
children,  and  that  the  declining  birth  rate  reduces  the  market 
,  for  dairy  products.     The  industry  needs  to  he stir  itself,  and 
take  hold' of  research,  sales  promotion,  and  advertising. 

49.  Baehe,  E.  A.      Past  and  future  of  dairying.-    Jour.  Milk  Technol. 

4(2):  78-82.    Mar. -Apr.  1941.     44,8  J824 

'  Address  at  the  meeting  of  the  Chicago  Dairjr  Technology  Society, 
Dec.  11,  1940. 

Sketches  the  early  history  of  dairying  in  Illinois,  the  origin 
of  the  Chicago  milk  shed,  origin  of  the  Illinois  cheese  industry, 
history  of  condensed  and  evaporated  milk  and  butter  production 
in  Illinois,  and  the  competitive  development  of  dairying  in  other 
sections.     The  effect  of  trade  barriers,  and  changing  age  levels 
are  considered.     The  future  cf  dairying  is  said  to  depend  on  keep- 
ing up  the  per  capita,  consumption  cf  dairy  products  and  the 
adaptation  of  products  to  the  desires  and  demands  of  consumers. 

A  portion  of  this  address,  with  the  title,  Dairy  Industry 
Problems  of  Today,  is  in  Milk  Plant  Monthly  30(,l):  46-48.  Jan. 
1941.     (44.8  C864) 

50.  Ruehe,  H.  A.      P.oad  ahead  in  dairying.     Hoard1  s  Dairyman  85(13):  427, 

447.     July  10,  1941.     44.8  E55 

"Prom  an  address  before  the  Illinois  Dairy  Products  Associa- 
tion. K 

General  discussion  of  probable  future  trends  in  marketing, 
trade  barriers,  consumption,  etc. 

51.  Slaws  on,  E.  E-.      Few  markets  for  milk.    Hoard's  Dairyman  86(18):  565. 

Sept.  25 ■,  1941.     44.8  E65 

The  writer •  points  out  tha.t  a.  wcol-like  fiber  ca,lled  prolon, 
is  already  being  used  in  the  fur  felt  hats  sold  toda.y,  even  those 
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used  in  the  army.     The  defense  program  will  increase  the  demand 
for  another  dairy  by-product,  casein  paint,  since  former  paints 
involve  the  use  of  essential  materials  which  must  now  be  con- 
served, such  as  ammonia  and  phenol  used  in  forming  formaldehyde • 

52.  Spencer,  Leland.      Did  the  depression  reduce  consumption  of  dairy 

products?    Amer.  Agr.  137(9):  263.    Apr.  27,  1940.    6  An3 

Also-  in  Milk  Papers,  compiled  by  E.  P.  Brown,  v.  8,  no.  242. 
(281.344  B81)  ; 

"In  the  low  year  c1932^  of  the  depression,  American  consumers 
spent  about  60  per  cent  as  much  per  capita  for  dairy  products 
as  in  1929." 

53.  Stiles,  W.      Lake  Mills:  a  dairying  pioneer.    Wis.  Mag.  Hist.  24: 

446-452.     June  1941. 
Not  examined. 

54.  Stitts,  Tom  G-.      What'^s  ahead  for  dairymen  in  1941.    Pacific  Dairy 

Rev.  44(12):  23-24.    Dec.  1940.  286.85  Pll 

Digest  of  talk  before  Western  Regional  Dairy  Conference  at 
Oakland,  Calif.,  Nov.  14,  1940. 

Recommends  efficiency  at  every  turn,  and  an  intelligent  &  les 
promotion  program. 

55.  U.  S.  Dept.  of  agriculture.  Bur.  of  agricultural  economics.  The 

dairy  outlook  for  1941.    U.  S.  De-pt.  Agr.  Bur.  Agr.  Econ.  Agr. 
Situation  24(10):  20-21.     Oct.  1940.     1  Ec7Ag 

56.  U.  S.  Dept.  of  agriculture.  Bur.  of  agricultural  economics.  The 
dairy  situation,  Sept.  1931-date.    Processed.    Washington,  D.  C, 
1931-date.     1.9  Ed7Ds 

"Issued  about  the  16th  of  ea,ch  month.  " 

S.  Dept.  of  agriculture.  Bur.  of  agricultural  economics.  Dairying 
IT.   S.  Dept.  Agr.  Bur.  Agr.  Econ.  Agr.  Situation  25(10):  10-11. 
Oct.  1941.    1  Ec7Ag 

In  the  Annual  Outlook  Issue.     Gives  production  goals  for 
1942  -  125  billion  pounds  of  milk,  and  presents. the  probable 
situation  for  next  year  with  regard  to  prices,  exports,  consump- 
tion, and  production. 

S.  Dept.  of  agriculture.  Bur.  of  agricultural  economics  and  Agri- 
cultural marketing  service.      1941  agricultural  outlook  charts. 
Dairy  and  poultry.     24pp.,  processed.     Washington,  D.  C,  Oct. 
1940.     1.941  S2D14  1941 

S.  Dept.  of  agriculture.  Consumers'  counsel  division.  Milk 
glossary  for  consumers.  Parts  I-XIII.    U.   S.  Dept.  Agr.  Consumers1 
Counsel  Div.  Consumers'  Guide  6(19):  6-7,  15;  ?<l):  8-10,  14; 
(2):  10-11;   (3):  14-15;   (5):  12-13;  (6):  11-13;  (8):  13-14;  (9): 
14-15;   (10):  14-15;   (ll):  9;  (12):  11-14;   (13):  14-15;   (14):  15. 
Aug.,  Oct.  1-15,  Nov.  1,  Dec.  2-16,  1940;  Jan.  15,  Feb.  1-15, 
Mar.  1-15,  Apr.  1-15,  1941.     1.94  Ad422C 
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This  glossary  is  in  dictionary  or  encyclopedic  form,  written 
'**  •  '  Vi&  readable  and  popular  style,  and  contains  definitions  of  many 

•  terns  used  in  the  milk  trade,  and  of  special  interest  to  con- 
sumers, fron  "Acidophilus"  ■  to  "Whey.  "    More  than 'mere  definitions 
are  included.  •   There  is  discussion  and  amplification  with  some 
statistics  and  explanations  of  types  and  quality  of  products, 
manufacturing  processes,  marketing,  and  surpluses.    One  full 

•  page  is  devoted  to  explaining  the  "classified  price  plan." 

Among  the  terms  defined  are:  vitamins,   surplus,  relief  milk, 
malted  milk,  lactose,  ice  cream,  economics,  dry  skim  milk,  dry 
whole  milk,  containers,  base  surplus,  standard  milk  ordinance, 
shed,  spread,  sanitation,  etc. 

60.  tT.  S.  Tariff  commission .  '     Dairy  products  and  reciprocal  trade  agree— 

ments?     22vy,t  processed.     Washington,  D.  C. ,  Apr.  1940. 
173  T17Heci  Dairy  products 

Figures  show  production,  inrports,  and  exports  for  representa- 
tive years  'since  1923.    The  principal  tariff  concessions  granted 
by  the  United  States  and  the  concessions  obtained  from  foreign 
countries  on  our  exports  are  discussed  and  shown  in  detailed 
tabular  form. 

61.  Vial,  Ucbnund  3.    *  Some  trends  in  censum-tion  of  dairy  products. 

Milk  Dealer  30(9):  118-123.    June  1341.     44.8  M595 

Address  given  at  National  Dairy  Council  Winter  Conference, 
'  Richmond,  7a. ,  Mar. ■  6,  1941.    •  •; 

A  three-page  processed  publication,   "Data  on  Consumption  of 
Dairy  Products,  Presented  at  National  Dairy  Council  Annual  Winter 
Conference,  Richmond,  Virginia,  March  6,  1941,"  containing  sta- 
tistical tables  was  issued  by  the  U.  S.  3ureau  of  Agricultural 
Economics.     (1.941  E2L141) 

The  speaker  discusses  "what  the  consumption  of  dairy  .products 
'  is,  wha.t  changes  in  consumption  have  taken  place ,  and  some  of  the 
factors  that  affect  consumption. " 

Includes  five  tables. 

62.  West  Virginia.  Dept.  of  agriculture.      14th  biennial  report,  1933- 

1940.     94pp.     Charleston  c19413     2  W52B  14th 

The  report  of  the  dairy  section,  pp.  14-29,  contains  a  list  of 
butter,  ice  cream,  milk,  and  cheese  plants  and  condenseries,  as 
well  as  a  reoort  on  butter  manufacture,  and  dairy  development  in 
■     the  state.  • 

63.  Who!s  who  in  the  butter,  cheese  and  milk  industries.    Amer.  Butter 

Hev.  3(13):  1-312.    Dec.  31,  1941.     44.8  Am37 

In  10  Sections,  which  are  directories  of  organizations, 
creameries,-  distributors,  and  shippers.     Sect.  II  shov/s  total 
production  of  products  by  states.     The  1940  directory  is  in  the 
December  1940  number  of-  the  review.  ' 
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64.  Wickard,  Claude  H.      Dairying  and  the  farm  program;  address.  •  •"before 

the  annual  convention  of  the  Wisconsin  farmers  union,  Eau  Claire, 
Wisconsin,  Nov.  1,  1940.    9pp.,  processed.    Washington,  D.  C», 
U.  S.  Dept.  of  agriculture,  1940.     1.91  A2W63  cno.  73 

...Discusses  the  improved  condition  of  farmers  under  the  agri- 
cultural program,  the  effects  of  the  surplus  removal  program, 
:•  .  and  potential  markets  on  dairy  farmers  in  particular. 

65.  Wilkinson,  Robert  A.      Wanted:  more  milk.    Atlantic  Monthly  167(l): 

64-70.     Jan  .  1941.     110  At 

Despite  the  lavish  quantity  of  milk  produced  by  the  dairy 
farmers,  Americans  consume  less  than  two- thirds  enough  milk. 
The  author  raises  the  question  as  to  why  this  is  so  and  as 
answer  to  the  question  tells . "the  story  of  the  mushroom  growth 
of  the  dairy  industry,  a  story  which  involves  dairymen*  poli- 
ticians, milk  distributors,  and  organized  labor. T' 

He  believes  that  once  the  artificial  marketing  restrictions 
are  removed  "when  milk  from  any  section  of  the  country  can  be 
sold  anywhere  within  the  forty-eight  states0  and  retail  prices 
are  lower,  that,  with  our  wealth  of  transportation  facilities 
and  improved  refrigeration  facilities,  the  dairymen  will  have 
their  .day,  and  so  will  the  consumers. 

66.  Wilson,  John  L.      Milk  production : trends.     Internatl.  Assoc. 

Milk  Dealers.  Assoc.  Bui.  33(2.3);  317-330.    I'ebc  7,  1941. 
44.9  In8 

"Presented  before  the  Production  section  of  the  33rd  annual 
convention,  Atlantic '  City ,  H.  J.,.  Oct.  22,  1940." 
Illustrated  with  12  charts  and  graphs. 

67.  Wilson,  John  L.      Problems  in  adopting  the  milk  cow.    Milk  Dealer 

29(11):  42,  44,  46,  48,  50,  52,  54,  58.     Aug.  1940.    44.8  M595 

Reprinted  from  U.  S.  Dept.  Agr.  Agr.  Mktg.  Serv.  Mktg.  Activ. 
2(5):  11-21,  processed.     May  1940. 

A  discussion  of  the  milk  industry  from  many  angles  including 
production,  government  control,  consumers,  prices,  canned  milk, 
and  use.  of  by-products. 

The  writer  states  that  consumer  prices  of  milk  are  high  be- 
cause of  increased  costs  of  labor  and  distribution  service. 

68.  Wisconsin.  University.  Dept.  of  dairy  industry.      Papers  presented 

at  the  Dairy  manufacturers'  conference  March  12,  13  &  14,  1940. 
143pp.,  processed.     Madison  c19403     44.9  W757  1940 

Partial  contents:  Controlling  weights  and  measures  of  pack- 
aged dairy  products,  by  George  Warner,  pp.  8-14;  The  quality 
program  of  Abbotts  Dairies,  Inc.,  by  M.  3D.  Powell,  pp.  15-15; 
The  Lady smith  Milk  Producers'  Cooperative  Association  milk 
quality  improvement  program,  by  Sd.  Pfeifer,  pp.  17-21;  The  3EL- 
well  plan 'of  sliding  scale  of  prices  to  consumers,  by  Edwin  S. 
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El well,  pp.  23-27  (also  in  Milk  Dealer  29(6):   70,  72,  74,  76-77. 
Mar.  1940.    44,8  $595);  The  housewife  speaks,  by  Margaret  E.  , 
Irwin,  pp.  56-58;  A  review  of  the  state's  dairy  laws  and  regu- 
lations, by  Erwin  Huebner,  pp.  59-63;  What  do  we  know  about 
consumption  of  milk  by  consumers,  by  Edward  Fisher  Brown,  pp. 
74-79  (also  in  Milk  Dealer  29(7):  37,  72,  74,  75.  Apr.  1940. 
44,8  M595) ;  Psychological  studies  of  consumers  of  dairy  products  - 
what  the  consumer  "believes,  "by  Edward  Fisher  Brown,  pp.  80-85 
(also  in  Milk  Dealer  29(9):  114-117.     June  1940.     44.8  M595) ; 
Facts  to  know  about  packaging  butter,  by  L.  C.  Them sen,  pp.  95- 
101  (also  in  Amer.  Butter  Rev.  2(4):  114,  116,  128.    Apr.  1940. 
44o8  Am37);  Finding  new  sales  talks  and  making  them  work,  by 
T.  C.  G-undel finger,  Jr.,  pp.  102-108;  Paper  bottles;  economics 
of  their  use  and  consumer  react  ion,  by  C-eorge  L.  Huffman,  pp. 
122-126;  The  use  and  future  of  two-quart  and  gallon  milk  bottles, 
by  Scott  Faron,  pp.  130-135. 


69.  Albert,  Harold  F,      Does  a  co-operative  sales  program  pay?  Milk 

Dealer  30(11):  33,  64-66.   'Aug.  1941.     44*. 8  M595 

Paper  presented  at  11th  annual  convention  of  ITew  York  State 

Milk  Dealers,  in  .Schenectady. 

It  was  demonstrated  by  experience  in  three  cities  of  lvTew  York 

State  that  advertising  of  dairy  products  increased  sales. 

70.  Ammon,  Ralph  JD.      Why  dairy  products  must  be.  a.dvertiseo' .    Hoard1  s- 

'  Dairyman  85(7):  217,  231.    Apr.  10,  1941.     44.8  H65 

Hie  importance  of  advertising  and  instances  of  increase  in 
consumption  in  other  food  industries  because  of  advertising  are 
pointed  out. 

'The  organization,  financing,  and  program  of  the  American  Dairy 
Association  in  advertising  dairy  products  is  explained. 

71.  Carlson,  D.  T.      The  nation-wide  dairy  products  advertising  campaign, 

Internatl.  Assoc.  Milk  Dealers  Assoc.  Bui.  33(2):   64-68.  ilov. 
19,  1940.    44.9  In8 

Presented  at  the  33rd  annual  convention,  Atlantic  City,  H.  J., 
Oct.  22,  1940. 

The  ^resident  of  the  American  Dairy  Association  gives  a  progress 
report  on  the  work  of  his  organization  in  promoting  the  sale  of 
dairy  products. 

72.  Coons,  Alvin  E.      Advertising  farm  products.     Iowa,  Col.  Agr.  Ext. 

Serv.  Iowa  Farm  Scon.  6(9):  15-15.     Sept.  1940.     275.23  Io92 
Considers  the  probable  effects  of  the  advertising  of  farm 

products  upon  the  farmer  himself  and  upon  the  consumer,  whether 

advertising  really  holds  the  key  to  greater  consumption,  and  the 

evil  effects  of  competitive  advertising. 

Several  sta.tes  have  assessments  against  dairy  products  for  the 

promotion  of  their  wider  use. 
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73.  '  Francisco,'  Don.      Getting  the  sales  you  want.    Milk  Dealer  30(l):  150, 

•    153,  154,  155,  158,  150,  162.'    Oct.  1940.     44.8  "M595 

Also  in  Amer.  Milk  Rev.  2:  178-179.    Aug.  1940.     (44.8  Am38) 
Address  presented  at  the  Sumner  Conference  of  the  Rational 
Dairy  Council  in  Chicago ,  .  July  15,  1940. 

The  speech  deals  with  the  need  and  methods  of  advertising 
dairy  products  in  order  to  increase  consumption.     The  success 
of  advertising  campaigns  for  other  food  products  such  as  oranges, 
coffee,  tea,  Coca  Cola,  pineapple  juice,  etc.,  are  pointed  out. 
It  is  assumed  that  a  potentially  larger  market  for  dairy  products 
exists.     The  processes  of  increasing  consumption  are  listed: 
1.  Advertising.  2.  Merchandising.  3.-  Research.  4.  Publicity* 
5.  Educational  work  in  schools.  6.  Relations  within  the  industry. 
7.  Public  relations. 

74.  Harris,  C.  E.      Advertising  dairy  products  to  the  nation.  Milk 

Dealer  3l(l):   88,  90,  92,  94.     Oct.  1941.     44.8  M595 

Advertising  is  commended  as  a  means  of  making  American  con- 
sumers dairy  products  minded,  and  as  a  way  of  increasing  con- 
sumption, 

75.  Klein, .  Jack.      Dairymen  discuss  industry  promotion.     Calif.  Cult. 

88(3):  57.     Feb.  8,  1941.     6  C12 

On  participation  in  the  national  plan  for  advertising  dairy 
products. 

76.  Marcellus,  Byrne.      How  to  allocate  a  national  advertising  and  educa- 

tional fund.    Amer.  Inst.  Coop.  Amer,  Coop.  (1940)  16:  499-514. 
Washington,  D.  C.  c1940n     280.29  Am3A*ioth,  1940 

On  methods  of  promoting  consumption  of  dairy  products,  with 
particular  enpha.sis  on  the  distribution  of  expenditures. 

77.  Olson,  \U  H.      Advertising  dairy  products.    Kans.   State  Bel.  Agr.  Ept. 

60(242):  115-119.     Topeka,  Apr.  1941.     2  KISRe 

Address  before  the  70th  annual  meeting  of  the  Kansas  State 

Board  of  Agriculture,  January  1941. 

The  director  of  the  American  Dairy  Association  explains  the 

organization,  work,  and  methods  of  financing  his  organization, 

and  tells  of  the  value  of  advertising  and  some  of  the  methods 

employed. 

78.  Richards,  Owen  M.      Better  retail  butter  saJ.es.    Hoard's  Dairyman 

86(5):   158.     Mar,  10,  1941.     44.8  H65 

The  director  of  advertising  for  the  American  Dadry  Association 
summarizes  results  of  the  advertising  campaign  for  dairy  products, 
showing  increased  sales  in  various  markets,  and  retadler  coopera- 
tion in  pushing  the  campaign. 
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79.  Tufft,  J.  Edward.      Challenge  by  Challenge.    Natl.  Butter  &  Cheese 

Jour.  31(10):  13,  36.     Oct.  1940.     286.85  B983u 

On  the  radio,  advertising  program  of  The  Challenge  Cream  and 
.Butter  Association,  which  tells  a  direct  story  to  the  consuming 
public,  acquaints  dairy  producers  with  its  selling  and  publicity 
methods,  and  inspires  the  members  with  pride  in  their  own  product. 

80.  Wherry;,  Elizabeth  C.      What  ycu  get  for  fifty  cents;  Iowa  dairymen 

contribute  to  sell  more  .dairy  products.    Wallaces 1  Parmer  66(4): 
120,     Feb.  22 ,  1941.     6  W15  . 

Brief  report  by  an  Iowa  farm  woman  and  member  of  the  State 
Bairy  Commission,  on  how  the  money  levied  on  dairy  producers 
was  spent  for  promoting  sales  of  dairy  products. 

81.  Wright,  Srnest  M.      Iowa  plan  described.    Aner.  Butter  Rev.  2(2):  50-51. 

Feb.  1940.    44.8  Am37 

The  sales  promotion  and  publicity  plan  for  dairy  products  in 
Iowa  is  financed  by  compulsory  contributions  collected  from  pro- 
ducers.    The  plan  is  said  to  work  splendidly  and  its  adoption  is 
urged  on  other  states.     The  allocation  of  funds,  for  various 
purposes  and  amounts  collected  are  given. 

82.  Wright,  Ernest  M.      Iowa  promotes  sales  of  dairy  products.    Hoard?  a 

Dairyman  85(5):  155."  Mar.'  10,'  1941.    44.8  H65 

Also  in  Holstein  World  37:  195.     Eeb.  17,  1940  (43.8  H742) 
with  the  title  "Advertising  butter  in  Iowa. » 

The  organization  and  operation  of  the  advertising  campaign  for 
butter  and  dairy  products  in  Iowa,  and' cooperation  with  the 
ITational  Dairy  Council  is  explained.    A  state  law.  was  passed  in 
April  1939  requiring  that;- all  producers  contribute  one  cent  a 
pound  bn  all  butt erf at  produced  the  first  15  days  in  May,  to  be 
used  by  the  Iowa  Dairy  Commission  to  promote  the  sale  of  butter* 

BIBLIOGRAPHIES 

83*    Bercaw,  Louise  0.      The  dairy  industry  in  the  United  States;  selected 
references  on  the  economic  aspects  of  the  industry.    U.  S.  Dept. 
Agr.  Bur.  Agr.  Econ.  Icon..  Library  List  11,  59pp.  ,  -orocessed. 
Washington,  fi.  C,  July  1940.  .  1.9  Ec73E  no.  li 

Also  in  Milk  Papers,  compiled  by  E.  E.  Brown,  v.  8,  no.  253. 
*      (231c  344  331)  V, 

Contains  references  to  publications  issued  during  the  period 
January  1939  through  June  1940.  .  .  • 

84.    u.  S.  Dept.  of  agriculture.  Agricultural  marketing'  service.  Dairy 

market  news  and  production  reports  issued  by  Agricultural  market- 
ing service..    8pp.-,  processed.     Washington,  D.  C.  ,  1940. 
1.942  D3H29  1940 

Contains  brief  descriptions  showing  frequency  of  issue  and 
place  of  publication  and  general  character  of  the  various  reports. 
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Some  of  these  are:  Daily  laarket  report;  Bally  "butter,  cheese, 
and  egg-  report;  Daily  dairy  and  poultry  market  report;  Weekly 
butter  market  review;  Weekly  milk  and  ere an  report;  Weekly 
creamery  "butter  production  report;  Dairy  production  (monthly); 
Monthly  fluid  milk  market  report;  Monthly  evaporated  and  con- 
densed milk  report;  Monthly  dry  milk  report;  Monthly  estimate 
of  creamery  butter  and  American  cheese  production;  Monthly 
export  and  import  report;  Domestic  dairy  market  review  (monthly); 
Quarterly  survey  of  stocks  of  evaporated  and  condensed  milk  held 
by  wholesale  grocers;  Annual  milk  production  on  farms;  Farm 
production  and  income  from  milk  (annual);  Annual  production  re- 
port on  manufactured  dairy  products;  and  Dairy  and  poultry  market 
s  t  a t  i  s  t i  c  s  ( annual ) • 

These  reports  are  also  described  in  "Reports  Issued  by  Agri- 
cultural Marketing  Service"  March  1941,  pp.  11-13,  26-29* 

85.  U.   S.  Dept.  of  agriculture.  Bur,'  of  dairy  industry.      Partial  list  of 

books  relating  to  dairy  farming  and  herd  management.  U.  S.  Dept. 
Agr.  Bur.  Dairy  Indus.  Dairy  Libr.  List  5,  rev.,  Mar*  1941,  2pp#, 
processed.    Washington,  Do  0. ,  1941.     1.9  D149  no.  5  rev. 

In  three  sections,  i.  e.,  General  Dairying;  Feeding;  and 
Breeds  and  Breeding. 

86.  U.  So  Dept.  of  agriculture.  Bur.  of  dairy  industry.      Partial  list  of 

journals  relating  to  the  dairy  industry.    U.  S.  Dept.  Agr.  Bur. 
Dairy  Indus.  Dairy  Libr.  List  4,  2pp.,,  processed.  Washington, 
Dc  C,  May  1940.     1.9  D149  no.  4  May  1940 

Also  in  Milk  Papers,  compiled  by  E.  IT,  Brown,  v.  3,  no.  251. 
(231.344  B81) 

87.  U*  So  Dept.  of  agriculture.  Bur.  of  dairy  industry.      Publications  re- 

lac  I  ng  to  the  dairy  industry.     10pp. ,  processed.    Hev.  to  Nov. 
1940-     £ Washington,  D.  C.3  1940.     1.9  An55Pu 

A  list  of  publications  issued  by  the  U.  S.  Dept.  of  Agricul- 
ture, arranged  under  the  following  headings:  Breeds  and  breed- 
ing; Herd  management;  Feeding  and  nutrition;  Silos  and  silage; 
-  Barns;  Diseases  and  pests;  Milk  and  cream;  Butter,  cheese,  ice 
cream;  and  Miscellaneous. 

88.  U.  S.  Dept.  of  agriculture.  Surplus  marketing  administration.  Dairy 

division.  Publications  of  the  Da.iry  division.  8pp.,  processed. 
Washington,  D..  C,  Aug.  1940.     1,944  D2P96 

A  checklist  including:  Dairy  foreign  trade  series;  Series  on 
• •     state  control  acts;  Marketing  information  series;  Statistical 
publications;  Orders  regulating  the  handling  of  milk;  Marketing 
agreements  regulating  the  handling  of  milk;  Licenses  regulating 
the  handling  of  milk;  Miscellaneous;  and  Court  decisions  and 
briefs. 
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'      BUTTER    -  • 

89.  Kartmann, '  F.  Norman.      Butter  cartons  -  their  contribution  to  the 

butter  industry.    Natl.  Butter  &  Cheese  Jour.  32(6):  16-17. 
June  1941.     286.85  B93Bu 

90.  Hunziker,  Otto  Frederick.      The  butter  industry;  prepared  for  factory, 

school,  and  laboratory.    Ed.  3,  780pp.    La  Grange,  Illinois, 
Published  by  the  author,  1940.     44  H92B  Ed.  3 

Bibliography  at  end  of  most  of  the  chapters. 

Ch.  1,  History  and  Development  of  Buttermaking,  pp,  1-22. 
m Ch.  2,  Creamery  Organization,  Location,  and  Construction,  pp.23~ 
47.  Ch.  18,  Overrun  and  Utilization  of  By-Products,  pp.  511-529. 
Ch.  19,  Markets  and  Marketing  of  Butter,'  p>P»  530-575,  contains 
discussion  on  the  following:  quality  and  grading,  distribution, 
methods  of  selling,  definitions,  grades  and  scores  of  creamery 
butter,  official  U.  S.  standards  for  quality,  exports  and  imports, 
prices,  butter  consumption,  and  publicity. 

Ch.  24,  Butter  Scoring, ' Standardizing  Milk  and  Cream,  Defini- 
tions and  Standards,  pp.  720-732,  includes  a  2-page  table  of  legal 
standards  for  dairy  products  by  states. 

91.  Jacobsen,  D.  H. ,  and  Evans,  T.  Allen.      Holding  cream  for  but termaking. 

So.  Dak.  Agr.  Expt.  Sta.  3ul.  350,  12pp.    Brookings,  June  1941. 

This  is  a  study  of  the  effects  on  the  score  of  butter  of  hold-* 
ing  cream  for  48  hours,  either  pasteurized  or  raw.    Only  slight 
advantage  was  noted  for  butter  from  fresh  cream. 

92.  Mandt,  Paul  E.      Cartons  and  butter  merchandising.    ITatl.  Butter  & 

Cheese  Jour.  32(2):  10-11.     Eeb.  1941.    286.85  B983u 
On  the  advertising  value  of  but  tor  cartons. 

93.  Ommodt,  B.  J.      Quality  improvement;  relationship  of  butter  grading 

and  other . factors  to  the  constant  essential  effort  toward  better- 
ment of  product.    Amer.  Butter  Rev.  2(12):  422-423,  427.  Dec. 
1940.    44.8  An37 

Address  before  the  annual  convention  of  the  California  Creamery 
Operators  Association  at  Oakland,  Nov.  13,  1940. 

94..   Pelton,  G-.  M.      What  is  the  cost  of  a  pound  of  butter?    Satl.  Butter  & 
Cheese  Jour.  31(8):  10-11,  35.    Aug.  1940.    286.85  398Bu 

Paper  presented  at  1940  meeting  of  Kansas  Cream  Quality  Cam- 
paign. 

A  summary  list  of  costs  and  expenses  which  are  actually  in- 
curred in  producing  butterfat,  and  in  manufacturing  butter,  ir- 
respective of  whether  the  creameries  are  large,  medium,  or  small 
in  size.    The  necessity  of  accurate  creamery  cost  accounting  is 
pointed  out. ' 

Also  in  Amer.  3utter  Rev.  2(5):  150,  152.    May  1940.     (44.8  Am37) 
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95.  Quintus,  Paul  E. ,  and  Stitts,  Tom  G-.      Butter  marketing  "by  cooperative 

creameries  in  the  middle  west.    U.  S.  Farm  Credit  Admin.  Coop. 
Res.  and  Serv.  Div.  Bui.  36,  66pp.    Washington,  D.  C,  June  1939. 
166.2  387  no.  36 

Bibliography,  p.  66. 

Partial  contents:  Market  outlets  for  butter;  Butter  sold  to 
patrons;  Local  sales;  Outlets  for  butter  shipped;  Selling  direct 
to  central  markets;  Selling  through  country  concentration  plants; 
Special  services  of  cooperative  regional  sales  agencies;  Pack- 
aging shipped  butter;  Transportation  of  shipped  butter;  Select- 
ing butter  outlets  and  selling  arrangements. 

96.  U.  S.  Dept.  of  agriculture.  Agricultural  marketing  service.  Handbook 

of  official  United  States  standards  for  quality  of  creamery  but- 
ter; effe  ctive  April  1,  1939.    29pp.    Washington,  D.  C,  1940. 
1  M341K 

97.  Wilster,  G-.  K. ,  and  Carpenter,  Paul.      Marketing  Oregon  butter  ajid 

cheese.    Oreg.  Agr.  Col.  Ext.  Bui.  541,  56pp.    Corvallis,  May 
1940.    275.29  Oreg. 

Sets  forth  the  conditions  that  existed  prior  to  the  inaugura- 
tion of  the  10-year  quality  improvement  program,  explains  the 
quality  improvement  program  for  butter  and  cheese,  describes 
market  development  activities,  discusses  the  promotion  of  the 
sale  of  dairy  products,  and  projects  a  program  for  the  future. 

The  need  for  advertising  is  pointed  out,  and  the  8-point  pro- 
gram of  the  Oregon  Dairy  Council  is  given  on  p.  50. 

98.  Wisconsin.  University.  Dept.  of  dairy  industry.      Papers  presented  at 

the  Dairy  manufacturers 1  conference  March  11-13,  1941.  153pp., 
processed.    Madison  c19413    44.9  W757  1941 

Partial  contents:  Wisconsin's  status  in  providing  dairy  products 
for  the  nation,  by  H.  C.  Jackson,  pp.  1-8;  The  status  of  butter 
quality  improvement  in  Wisconsin,  by  L.  C.  Thomsen,  pp.  122-129; 
^nufacturing  and  marketing  butter  under  the  Iowa  trade  mark,  by 
C.  A.  Iverson,  pp.  149-153. 


CHEESE 

99.    Backman,  Jules.      Flexibility  of  cheese  prices.    Jour.  Polit.  Econ. 
48(4):  579-582.     Aug.  1940.     280.8  J82 

The  writer  finds  that  an  examination  of  the  evidence  "indicates 
that  the  price  of  cheese  is  relatively  flexible  rather  than  in- 
flexible" as  suggested  by  William  H.  Mcholls  in  his  "Post-war 
Concentration  in  the  Cheese  Industry"  (published  in  Jour.  Polit. 
Econ.  v.  47,  pp.  823-845,  Dec.  1939). 

A  reply  to  Mr.  Backman1  s  article,  by  Mr.  Mcholls,  entitled 
Price  Flexibility  and  Concentration  in  the  Agricultural  Proces- 
sing Industries,  was  published  in  Jour.  Polit.  Econ.  48(6): 
883-888.    Dec.  1940. 
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100#    Barker,  C.  R.      Suggestions  on  advertising  cheese,    Natl.  Butter  & 
Cheese  Jour,  32(2):  54-55.     Feo.  1941.     205.35  B98Bu 

Advertising  increases  volume  of  sales  and  makes  possible 
econonies  of  manufacture  and  sale  of  product  for  less  money  with 
'larger'  profits.     Cautions  against  advertising  goods  as  being 
r         :   'perfect  or  infallible. 

101.  Barker,  C.  E.      Uniform  grades  and  standards  for  the  cheese  industry. 

Marti.  Butter  &  Cheese  Jour.  32(3):  74-77.    Mar.  1941.    206.85  B98Bu 

The  writer  proiooses  that  there  "be  only  two  grades  for  cheese, 
and  sets  forth  recommended  standards  of  quality. 

102.  Bcrmuth,  Bale.      Cheese  -  a  new  weapon  for  defense.    U.  S.  Bejot.  Agr. 

Agr.  Mktg.  Serv.  Mktg.  Activ.  4(7):  11-14.    July  1941. 
1.942  A8M34 

•Gives  summarized  information  on  types  of  cheese,  and  then  tells 
of  the  leading  producing  areas,  and  of  the  increased  production, 
and  the  large  quantities  needed  to  supply  wartime  Britain. 

103.  Brubaker,  •  D.  B.  •     Meeting  the .  unusual  demands  for  cheese.    IT.  S.  Dept. 

Agr.  Sarm  Credit  Admin.  Hews  for  Parmer  Coops.  8(8):  23,  25. 
•     Hov.  1941.     165.2  1747 

"The  practice  of  standardizing  milk  is  necessary  in  some  in- 
stances, in  order  to  meet  the  requirements  of  a  proper  "balance 
"between  fats,   solids-nc t-fat,  and  moisture  in  Cheddar  cheese." 

A  table  shows  yield  of  cheese  made  from  normal  and  standardized 
milk. 

104.  Chaffee,  Allen.    •  Western  hemisphere  cheeses  replace  European  imports. 

Pood  Indus.  13(3):   58-60,  107-108.     Mar.  1941.     398.8  5737 

''Blocking  of  foreign  trade  ha,s  created  a  market  for  Argentine 

cheeses  and  stimulated  U.   S.  manufacture  of  foreign-type  cheese. 

With  continued  progress  we  may  hold  the  market  permanently." 
A  tahle  shows  Imports  of  cheese  "by  types  for  Ucv.  1939  and 

l>!ov.  1940. 

105.  Preehoff,  W.  A.      Consumers  favor  packaged  cheese.    Hoard's  Dairyman 

86(21):   566.     ITov.  10,  1941.  ^44.3  H55 

"The  success  that  the  cheese  processors  have  had  in  selling 
packaged  cheese  is  due  to  two  factors:  tha„t  the  containers  axe 
attractive  and  that  the  cheese  is  of  fixed  quality." 

The  writer  "believes  that  if  natural  cheese  can  he  made  of 
uniformly  high  quality  and  in  types  that  appeal  to  the  consumer^ 
taste  his  response  will  he  favorahle. 

106.  Kriegel,  Monroe  W.    •  Establishing  a  cheese  factory  in  Texas ;  fundamental 

considerations.     Texas.  Univ.  Pud.  4037,  49pp.    Austin,  Oct. 
-    '  1940.     44  K89  - 

Issued  "by  the  Bureau  of  Industrial  Chemistry  of  The  University 
of  Texas. 
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Bibliography,  pp.  43-49. 

Partial  list  of  "bocks  relating  to  cheese  making,  pp.  46-47. 
Contents:  Sundamental  considerations;  Manufacturing;  Promotion 
(on  location,  "building,  and  operation);  Financing;  and  Marketing, 

107.    Lindquist,  E.  G.    .  What  about  foreign  type  cheese?    ITatl.  Butter  & 
Cheese  Jour.  32(5):  16-18.     May  1941.     285.85  B9G3u 

Paper  presented  at  the  conference  of  the  Boston  Steward's 
Club,  Mar.  13,  1941. 

•  •  "How* that  imports  are  cut  down  by  the  Great  World  War,  will 
America  produce  the  foreign- type  cheese  which  it  has  previously 
been  importing  in  large  part?"    This  paper- sets  forth  possi- 
bilities and  present  production  of  Roquefort,  Edam,  Gou&a,  and 
other  types  of  foreign  cheeses  in  the  United  States. 

108..    Molm,  Eva,  and  Baum,  Arthur  ¥.      Green  county  and  yellow  cheese. 
•  •  Country  Gent.  111(10):  12-13,  59,  60.     Oct.  1941.     6  C833 

•  Concerning  the  Swiss  cheese,  industry  in  Green  County,  Wiscon- 
sin, where  a  quarter  of  the  nation's  output  is  produced.  Illus- 
trated with  natural  color  photographs. 

Swiss  cheese  making  is  still  an  artisan  task,  and  most  of  the 
makers  are  of  Swiss  descent. 

Marketing  of  the  product  is  also  discussed. 

109.  Sherman,  Val  C.      Meeting  new  demands  for  cheese.    U.  S.  Dept.  Agr. 

Earm  Credit  Admin.  News  for  Parmer  Coops.  8(7):  14-15.     Oct.  194 
165.2  H47 

How  the  Dairy land  Cooperative  Association  of  Juneau,  Dodge 
County,  Wisconsin,  has  turned  to  the  production  of  blue  cheese, 
similar  to  the  Roquefort  types  imported  before  the  war. 

110.  Vial,  E.  E.      People  eat  more  cheese.    U.  S.  Dept.  Agr,  Eur.  Agr.  Econ 

Agr.   Situation  25(l):  23.     Jan.  1941.     1  Sc7Ag 

"Total  consumption  increased  36  percent  during  the  past  decade 
from  557,592,000  pounds  in  1930  to  770,003,000  pounds  in  1939... 
Imports  of  cheese  have  been  greatly  reduced  because  of  the  war, 
and  further  reductions  are  in  prospect." 


COTOAJIMS  . 

111.    Bartlett,  H,  W.      Increasing  milk  consumption  through  use  of  quantity 
discounts.     111.  Univ.  Col.  Agr.  Ext.  Serv.   111.  Earm  Econ.  no. 
58,  pp.  329-.331.    Urbana,  1940.     275.28  115 

Summarized  in  Hoard's  Dairyman  86(4):  109,  134.  Feb.  25,  1941 
(44,8  E35),  and  in  Milk  Plant  Monthly  29(4):  40-41.    Apr.  1940 
(44.8  C864). 

The  increased  store  sales  of  milk  and  increased  use  of  gallon 
and  half-gallon  containers  are  the  two  marked  changes  in  milk 
retailing.    Experience  and  volume  of  sales  in  New  York  and  St. 
Louis  are  cited. 
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112.  -BejGgfel&i  A.  J.      Use  of  two  and  four  quart  "bottles  and  examination 

of  distribution  costs  in  search  of  saving,     Internatl.  Assoc. 
Milk  Dealers.  Assoc.  Bui.  35(12):  301-306.    Jan.  27,  1941. 
44.9  In8 

Presented  at  the  33rd  Annual  Convention,  Atlantic  City,  U.  J., 
Oct.  22,  194C. 

The  speaker  seriously  doubts  "that  there  would  be  any  real 
difference  in  the  truck  expense  and  labor  required  for  getting 
these  .new  packages  to  the  consumer.     I  am  of  that  school  of 
thought  that  believes  that  milk  distribution  costs  do  net  go 
per  quart  or  per  package  but  that  distribution  costs  can  be 
measured  accurately  only  as  a  given  cost  per  stop... the  only 
way  in  which  I  believe  that  distribution  costs  can  be  changed 
is  to  change  the  consumer  buying  habits  that  create  these  dis- 
t r i but  ion  c c  s  t  s . Tr 

113.  Brown,  Edward  Fisher,  and  Griffith,  Sanford.      Housewives1  attitudes 

on  milk  containers  in  Manhattan  and  Brooklyn.    A  field  survey 
made  cooperatively  by  the  Milk  research  council,  inc.,  Edward 
Pis  her  Broxfn,  Executive  vice  president  and  Market  .analysts, inc. , 
Sanford  Griffith,  director  of  project,  assisted  by  Alvin 
Meyrowitz.     59pp. ,  processed.     In  Milk  Papers,  compiled  by 

rown,  v.  7,  no.  184.     cFew  York,  Milk  research  council, 
incc,  19403    281.344  B31 

"Confident: el:   This  study  is  for  the  exclusive  use  of  members 
of  the  Milk  Research  Council,  Inc.  and  no  part  is  for  publica- 
tion without  the  prior  consent  of  the  Council. 11 

The  survey  sample  consisted  of  2,000  housewives  who  v^rs 
interviewed  .and  gave  opinions  on:  Milk  buying  habits  (place, 
quantity,  end  grade  bought);  Paper  container  vs.  glass  bottle 
(which  is  more  sanitary,  takes  less  room  in  refrigerator,  easier 
to  pour  from,  and  which  keeps  cream  better);  Two-quart  container 
(percentage  using  or  having  used);   Store  prices;  Eow  long  milk 
keeps;  and  nationality  and  milk  habits  (Americans  buy  more 
Grade  A  than  any  other  nationality). 

It  was  found  that  less  than  10  women  of  those  interviewed 
showed  definite  hostility  to  milk  companies. 

The  data  are  shewn  in  tabular  form  without  much  interpretation. 

114.  Paron,   Scott.     The  use  and  future  of  two-quart  and  gallon  milk  bottles. 

Milk  Dealer  29(7):  96,98,100,102-104."    Apr.  1940.     44.8  M595 

Also  in  Milk  Papers,  compiled  by  3.  P.  3rowr.,  v.  3,  no.  240. 
(281.344  B81) 

Also  in  Wis.  Univ.  Dept.  of  dairy  industry.  Papers  presented 
a,t  the  Dairy  manufacturers'  conference  Mar.  1940,  pp.  130-135. 
(44.9  W757) 

Paper  presented  at  the  Wisconsin  Dairy  Manuf ac tur er s  Confer- 
ence, Madison,  Mar.  12-14,  1940. 

The  need  for  multiple-quart  bottles  has  become  apparent  in 
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some  areas  and  their  use  is  likely  to  increase.    The  speaker 
'-.   tells  of  the  development  of  the  larger  container  and  experi- 
ences in  its  use  in  certain  cities,  and  states  that- the  glass 
container  has  "been  standardized  and  supplies  are  available* 

115.  Gass,  P.  P.      New  developments  in  milk  "bottles.    Pa.  Assoc.  Dairy 

Sanitarians.  Ann.  Ppt.   (1941)  17:  116-126.    44.9  P38  17th  1941 

The  Director  of  Piiblic  Relations,  Glass  Container  Associa- 
tion, tells  about  the  perf ormance  of  milk  "bottles  oh  delivery 
routes,  trippage  expected,  consumer  talking  points  of  glass, 
and  advantages  to  the  dairyman  himself  of  glass  containers. 

116.  Gauzmitz,  E.  ¥.      national  trends  in  milk  distribution.    Amer.  Inst. 

Coop.  Amer.  Coop.  (1940)  16:  474-482.    Washington,  D.  C.  c19403 
28C.29  Am2A  15th,  1940 

Also  in  Milk  Papers,  compiled  by  E.  f.  Brown,  v.  8,  no.  246. 

(281,344  BS1) 

The'  effect  of  using  paper  containers  and  large  containers  in 
increasing  milk  consumption, and  the  elimination  of  delivery 
route  duplication  as  means  of  reducing  milk  costs  to  the  con- 
sumer are  discussed. 

117.  Illinois.  University.  College  of  agriculture.  Dept.  of  dairy  hus- 

bandry.     Material  presented  at  the  dairy  manufactures  short 
course  1940.     138pp.,  processed.    Urbana,  Nov.  12-14,  1940. 
44,9  I163M  1940 

Partial  contents:  The  two-quart  glass  bottle,  by  Robert  L. 
Owen,  pp.  1-4;  Experiences  with  the  multiple  container,  by 
Floyd  M.  Keller,  pp.  30-32;  The  gallon  jug,  by  T.  M.  Shorts, 
pp.  50-52;  The  trade  barrier  problem,  by  H.  A.  Buehe,  pp.  119-126. 

The  first  three  papers  are  also  in  Milk  Plant  Monthly  29(12): 
30-32,  34-35.     Dec.  1940.     (44.8  C864) 

The  2-quart  container  is  said  to  be  more  advantageous  than 
the  gallon,  although  both  of  them  tend  to  increase  milk  con- 
sumption and  lower  costs  of  milk  to  the  consumer. 

118.  Hew  milk  container  lowers  retail  price.  Two-quart  size  paper  container 

introduced  in  New  York  City.  Expected  to  reduce  distribution 
costs  and  increase  consumption.     Pood  Indus.  IX (12) J  703-704. 
Dec.  1939.     389.8  P737 

"Last  month  the  paper  milk  container  for  home  delivery  went 
into  use  in  New  York  City.     Its  introduction  was  accompanied 
by  a  1  l/2  cent  per  quart  reduction  in  the  home-delivered  price 
to  the  consumer. 11 

119.  Spencer,  Leland.      Shall  it  be  glass  bottles  or  paper  containers? 

Amer.  Agr.  137(16):  439.    Aug.  3,  1940.     6  Am3 

The  2-quart  paper  container  could  lessen  the  number  of  de- 
liveries per  week  and  might  reduce  the  price  of  delivered  milk. 
It  has  already  reduced  the  cost  of  milk  purchased  at  retail 
stores. 
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120.  Shorn,  Edward*      feat  about  the  multiple  quart  container?  Milk 

Dealer  30 (2):  37,  72,     Nov.  1940,    44,3  M595 

Summarizes  'the- success  and  general  adoption  of  the  larger 
•  container,  especially  in  selected  areas* 

121.  Various  plans  "being  tried  for  increasing  milk,  sales  "by  quantity  dis- 

'      "counts,   -Milk  Plant  Monthly  29(2):  24-31.    fell.  1940.    44.8  C864 
The  things  "being  tried  and  discussed  are:  1*  Two-quart  and 
; one-gallon  "bottles.    2.  Multiple  quart  bottle .  deliveries* 
3.  Consolidated  or  cooperative  deliveries*  4.  Six  day  deliveries* 
5,  Consolidated  deliveries  and  higher  price, fcr  Special  deliver- 
ies *  6 .  Vo lun t ary '  r educ t i on  of  rout emen 1  s  wa ge s * 

Tlie  names  "of  companies  using  the  various  plans,  their  loca- 
tions, and  successes  or  failures  are  reported. 

122*    Tehlow,  E*  L.-      The  single-service  container  and  its  effect  on  milk 
distribution  costs.     Inter  nr.  tl.  Assoc*  Milk  Dealers  Assoc.  Bui* 
-    33(13):  413-430.     Mar.  24,  1941.    44*9  In 8  . 

Reviews  experience  in  California  with  fiber  containers, 
where  their  use  has  been  widespread. 

??0ur  studies  indicate  .that  the  unit  costs  incurred  in  dis- 
tributing nil":  in  a  glass  bottle  for  which  no  deposit  is  re- 
quired are  none  than  the  .coots  of  the  distributor  engaged  in 
fibre  distribution.     The  elimination  of  the  bottle  deposit  re- 
sults in  a  container  cost  comparable  to  that  of  the  cost  of  the 
fibre  container* *  *  From  the  standpoint  of  the  fluid  milk  con- 
sumer, however,  further  economies  must  be  brought  about  in 
milk  distribution  costs, if  the  consumer  is  to  be  spared  an  in- 
crease in  the  unic  cost  of  his  milk  supply  whether  it  be  in 
glass  or  fibre  containers. " 

CP^HUMEPlISS  AM  COC^PKITIVPS 

123.    American  institute  of  cooperation,  16th,  East  Lansing,  Mich.,  1940. 
*     •'•     American  cooperation,  1940.    A  collection  of .  papers  comprising 
•  ■■  the-  16th  summer  session,.. at  Michigan  State  college  of  agricul- 
ture and  applied  science,  July  8. to  12, .1940*    785pp.  Wash- 
ington, D.  Co   ;:194C3     280.29  Ar.3A  loth,  1940 

•  .Papers  'of '  interest' are:  The  *  effect- of  the  war  upon  the  dairy 
.    in- -.us  try,  by'L.  A.  Chap  in,  pp..  151-153 ^  and  the  following  in 
the  section  on  Cooperative  Marketing  pf  flui.*]  '"'ilk  and  of 
Manufac tured  Dairy  Products:  "Factors  involved  in  crea.meio  con- 
solidation or  reorganization,  by  Prank  P.obotkay  pp.  417— ±29; 
Scientific  research  in  nutrition.,  by  Marie.  C*  Ha.rrin.gton,  pp. 
••"    "••  430-436;  trends  in  a -typical  large  industrial  center  c Detroit 3, 

by  J,  To  Eorner9  pp.  437-446;  Bo  poneclidations  lead  to  worths 
■V  '       while  economies*  by  George  V*  Pupple,  pp.  447-458;  Experiences 
in  building  a  fluid  milk  business  and  problems  in  meeting  cur- 
rent market  developments  -  I.,  by  D.  H*  Kellogg,  pp.  459-459, 
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II,  by  Gavin  W.  McKerrow,  pp.  470-473;  National  trends  in  milk 
distribution,  by  E.  V.  Gaumnitz,  pp.  474-482  (also  in  Milk 
Papers,  compiled  by  E.  F.  Brown,  v.  8,  no.  245  [281.344  381}); 
Changing  responsibility  of  cooperatives  under  state  and  federal 
control,  by  B.  F.  3each,pp.  483-484;  Hew  are  ranufacturing 
groups  affected  by  milk  control?  by  Oscar  A.  Swank,  pp.  485- 
490;  How  can  membership  interest  be  maintained?  by  E.  W. 
Tiedeman,  pp.  491-498;  How  to  allocate  a  national  advertising 
and  educational  fund,  by  Byrne  Mareellus,  pp.  499-514. 

124.  Bjornson,  E.jalmar.      The  town  that  could  not  cooperate.    TJ.  S.  Dept. 

Agr.  Farm  Credit  Admin.  News  for  Farmer  Coop.  8(2):  16-17, 
21-22.     May  1941.     165.2  N47 

On  the  cooperative  credit  union  and  the  cooperative  creamery 
in  Floodwood,  Minnesota.,  how  it  was  organized  and  how  it 
operates. 

125.  Blankertz,  Donald  F.      Marketing  cooperatives.     488pp.    New  York, 

Ronald  press  co.   c19403     280.2  361 

Ch.  15,  Cooperative  Marketing  of  Dairy  Products,  op.  285- 
298,  considers  cooperative  creameries,  cheese  factories,  fed.er- 
a.ted  sales  organizations,  milk  marketing  associations,  milk 
bargaining  cooperatives,  cream  shipping  stations,  successes 
and  problems  of  dairy  cooperatives,  and  cooperation  between 
consumers  and  producers.    Five  titles  are  listed  in  the  Selected 
Bibliography  at  the  end  of  the  chapter. 

126.  Brubaker,  Delmar  D.      Cooperative  creamery  accounting.    U.  S.  Dept. 

Agr.  Farm  Credit  Admin.  Coop.  Hes.  and' Serv.  Div.  Bui.  39,  99pp, 
Washington,  D.  C,  June  1939.     156.2  387  no.  39 

127.  Brubaker,  Delmar  D.      How  shall  creamery  overheard  be  pooled?    U.  S. 

Dept.  Agr.  Fa-m  Credit  Admin.  Hews  for  Sarmer  Coop.  7(5):  5-6, 
21.    Aug.  1940.     166.2  N47 

Cites  some  of  the  disadvantages  of  various  pooling  plans, 
and  makes  suggestions. 

3.28.     3ru.ba.ker,  Delmar  D.      How  to  treat  creamery  expenses.    U.  S.  Dept. 

Agr.  Farm  Credit  Admin.  Hews  for  Farmer  Coop.  8(5):  23-25. 
Aug.  1941.     165.2  1T47 

129.  Brubaker,  Delmar  D.      What  local  creameries  can  do.    U.  S.  Dept.  Agr. 

Farm  Credit  Admin.  News  for  Farmer  Coop.  8(7):  11,  30-31.  Oct. 
1941.     156.2  N47 

Presents  formulae  for  calculating  butter  and  cheese  returns. 

130.  Clement,  C.  E. ,  Bain,  J.  3.,  and  Grant,  F.  M.      Equipment  for  city 

milk  plants.  U.  S.  Dept.  Agr.  Cir.  99,  52pp.  Washington,  D.  C, 
Dec.  1929,  rev.  June  1941.    1  Ag84C  no.  99* 

Describes  the  types  of  equipment  used  in  milk  plants  of  both 
large  and  small  capacity.  Lists  of  the  principal  equipment  re- 
quired for  plants  of  various  sizes  are  given,  with  the  approxi- 
mate cost. 

Illustrations  are  included. 
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131.  .Creamery  business  threatened  bjr  dry -milk  demands.'   Con.  West  82(15): 

9.     Oct.  4,  1941.     286.8  C733 

Calls  attention  to  a'  f  a.st-growing  new  problem  in  the  North- 
west -  the  diversion  of  milk  to  dry  milk  processing  plants, 
*  .  .cheese  .factories' 'and  condensing  concerns.  .  ;f,2fte  federal  govern— 
mentis  lease-lend  priorities  appear  . to  be  at  the  , root  of  the 
trouble. " 

132.  Cutler,  Hi  H. ,  and  'Thomas,  W.  Preston.  ■:  Weber  central  dairy  associa- 
k  -     .  :.  tion  has  effectively  marketed  dairy  products  for  its  members. 

Utah.  Agri  Expt.-  Sta.  ^rn  and  Heme  Sci.  2(l):  5,8,    Mar.  1941. 
Logan,  1S41.  . 

Reasons  for  the  success  of  this  cooperative  are  outlined. 

133.  Dahlberg,  A.  C.      Saving  dollars  in  your  plant.    Milk  Dealer  30(9): 

102-104.     June  1941.    44.8  M595 

Deals  with  the  saving  of  milk  that  is  normally  lost  as  waste 
"in  milk  plants". 

134.  Dairymen's  league  cooperative  association,-,  inc;      Story  of  the  year 

1939-40.    President's  annual  message  to.  members. .. formal  re- 
ports on  association  and  milk  industry  activities.  43pp. 
In  Milk  Papers,  compiled  by  E.  F.  Brown,  v.  -8,  no.  249.  cNew 
York,  Milk  research  council*,  inc.,  19403    231*344  B81 

..  In  addition  to  the  annual  address,  this  pamphlet  contains 
resolutions  adopted  at  the  -annual*  meeting,/ and  statistics  of 
milk  handled,  and  financial  and  business  reports,.  19.39-40. 

*  *    ....  r 

135. '    Bankers,  fc.  H. ,  and  Baughman,  S.  '    A  survey  of.  cooperative  creameries 

in  west  central  Minnesota.     Minn.  Univ.  'Col*  Agr.  Ext.  Serv. 

Ext.  Pam.  70,  25pp.,  processed.     St.  Paul,  ITov.  1940.     275.29  Minn. 

Describes  the  organization,  structure,:  management ,  financing, 
patrona-ge  and  volume  of  business  for  29  .-cooperative  creameries 
located  in  10  counties.  '  There  is  also  discussion  of  efficiency, 
manuf ac tuning  operations,  and  marketing  cpera-tions. 

The  West  Central  Cooperatives,  Inc.,  of  which  the  29  cream- 
eries were  all  members,  is  described  on  p-»  25. 

'The  appendices  •  show  prices  received  for  butter  and  prices 
paid  for  butterfat  by  each  of  the  creameries,  by  months  for 
.      .  1939  and  part  of  1940. 

Sumnarized  in  an  article  entitled  Crea,mery  Operating  Prob- 
lems in  West  Central  Minnesota,  published  in  Farm  Business  Fotes, 
no.  231,  May  1941,  p.- 3.     (275.29  M55.3) 

136.  Geyer,  Ken  E.      Present  and  future  of  dairy  cooperatives  in  the 

northeast.     In  Few  England  institute  of  cooperation  report, 
Cooperative  conference. .. Springfield,  Mass.,  June  24  &  25,  1940, 
•   pp.  19-21.     280.29  N44  1940-  "  . 

This  is  an  abstract  of  an  address  .before  the  conference,  in 
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which  the  speaker  outlined  a  program  of  six  points,  "to  enaole 
the  milk  "business  of  the  country  to  go  ahead  on  a  voluntary 
"basis,  without  government  control." 

137.  Herrmann, Louis  3F,      Prom  milk  bargaining  to  milk  bottling.    U.  S. 

Dept.  Agr.  Farm  Credit  Admin.  Hews  for  Parmer  Coop.  7(8):  19-23. 
Nov.  1940.     136.2  M7 

On  the  Guilford  County,  8,  C.  ,  Milk  Producers  Association, 
which  is  a  cooperative,  and  also  has  retail  sales  outlets. 

138.  Kennedy,  .Colin.      Too  many  creameries?     Successful  farming  -38(1): 

32.    Jan.  1940. -   5  Sul2 

Competition  is  keen  among  cooperative  creameries  in  Iowa 
and  has  forced  a  few  plants  out  of  "business,  The  result  of 
too  many  creameries  is  reduced  volume  and  higher  production 
costs  and  smaller  returns  for  the  dairy  farmer. 

139.  Mortensen,  M.      Sutter  profits  and  "butterfat  losses.    Amer.  Butter 

Rev.  2(9):  298,  312.     Sept,  1940.     44.3  Am37 

Also  in  Natl.  Butter  &  Cheese  Jour.  31:  66-68.    Dec.  1940. 

(286*85  B98Bu) 

Address  he fore  the  annual  convention  of  the  Indiana  Manu- 
facturers of  Dairy  Products,  Svansville,  Jan.  17,  1940. 
On  creamery  accounting. 

140.  QfDonnell,,  P.  E.      Larger  markets  for  dairy  products.    U.  S.  Dept. 

Agr.  Farm  Credit  Admin.  lews  for  Parmer  Coop.  7(12):  10,  24-25, 
26.    Mar.  1941.    166.2  IT47 

On  dairy  cooperatives  as  farmers'  marketing  organizations, 
and  their  sales  promotion  work. 

141.  Pinion,  J.  P.      How  good  an  operator  are  you?  Eatl.  But tor  &  Cheese 

Jour.  31(11):  24,  26,  28~.    Nov.  1940.    286.85  B98Bu)" 

Advocates  the  installation  of  a  good  accounting  system  for 
dairy  plaints. to  prevent  costly  losses,  help  in  management,  and 
help  make  the  "business  pay  hetter* 

142.  Quiii tus,  Paul  S.      Do  local  'creameries  need  modernization?    U.  S. 

Dept.  Agr.  Farm  Credit  Admin.  Hews  for  Parmer  Coop.  8(3):  22-24. 
June  1941.  <  165.2  IT47 

"Thus  local  cooperative  creameries  face  .more  than  a  sanitaxy 
prohlen,     They  need  a  coordinated  program  aimed  a.t  improving 
the  efficiency,  the  sanitation,  and  the  operating  policies  of 
the  industry. » 

143.  Quintus,  Pa.ul  E.      Operating  methods  of  Challenge  cream  &  butter 

association.     U.   S.  Dept.  Agr.  Farm  Credit  Admin.  Coop.  Res. 
and  Serv.  Div.  Cir.  C-119,  45pp.     Washington,  D.  C. ,  May  1940. 
166.2  C4923  no.  119 

This  is  a  descriptive  study  of  the  Challenge  Cream  &  Butter 
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Association  of  Los  Angeles,  Calif.,  showing  the  structure  of 
its  marketing  system,  its  "business  operations,  its  corporate 
and  cooperative  features,  its  capital  structure,  and  settle-, 
ment  methods. 

"The  story  of  Challenge,  therefore,  is  descriptive  of  what 
farmers  have  "been  able  to  accomplish  in  "butter  marketing  -  a 
field  of  endeavor  not  nearly  so  widely  accepted  as  workable 
farmers'  enterprise  as  "butter  manufacturing." 

A  leaflet  entitled  "Cooperative  technique  in  a  west  coast 
dairy  regional"  condensed  from  Circular  119,  was  issued  in 
June  1940.     (l  F223  no.  5)  . 

144.  Robotka,  Prank,  and  Shefrin,  Frank.      Cooperative  creameries  in  the. 

United  States.    Pan  Aner.  Union.  Div.  Agr.  Coop.  Ser.  on  Coop. 

14,  34pp.,  processed.    Washington,  D.  C,  Apr.  1940.    150.9  C78  no. 14 

The  writers  survey  the  historical  development,  type  and  legal 
"basis  of  organization,  numbers,  distribution,  size  of  membership, 
"butter  production,  "business  practices,  and  accomplishments  of 
cooperative  creameries  in  the  United  States.     They  also  discuss 
costs  and  prices,  and  compare  private  with  cooperative  creameries. 
Several  tables  are  included  with  the  text. 

145.  Robotka,  Prank,  and  Bentley,  R.  C.      Farm  cooperatives  in  Iowa..  V. 

Farmers'  creameries.     Iowa.  Col.  Agr.  Ext.  Serv.  Iowa  Farm  Econ. 
6(6):  13-16.    Ames,  June  1940.     275.28  Io92 

Also  in  Hoard's. Dairyman  85(3):  86,  102.     Feb.  10,  1941. 
(44.8  H65) 

A  review  of  the  history,  development,  accomplishments,  size, 
and  numbers  of  farmers'  creameries,  and  the  kinds  and  values  of 
commodities  handled. 

146.  Shalett,  Sidney  M.      Capitalist's  cooperative.  Henry  Jeffers,  head 

of  the  dairy  at  Plainsboro,  H.  J. t  applies  important  methods  to 
the  production  of  milk.     Current  Hist.  51(12):  44-47.    Aug.  1940. 
110  C93 

An  account  of  Henry  Jeffers  and  the  Walker- Cor don  Dairy  at 
Plainsboro,  N.  J.,  which  is  "that  strangest  of  corporative 
creatures  -  a  'capitalistic  cooperative , 1  where  the  boss  makes 
property- owners  out  of  the  lowliest  employes  and  figures  out 
their  budgets  for  them  when  they  want  to  get  married. H 

147.  Stitts,  Tom  G.      Fluid  milk  co-ops  -  what  they  can  and  can't  do. 

U.  S.  Dept.  Agr.  Farm  Credit  Admin.  News  for  Frrmer  Coop.  8(7): 
10,  24-25.    Oct.  1941.     166.2  K47 

Important  work  milk  cooperatives  can  do  is  to  improve  oper- 
ating efficiency  and  marketing  systems.     Their  limitations  are 
inability  to  control  prices,  the  voluntary  character  of  their 
membership,  and  the  need  for  new  and  younger  members  to  keep 
wide  awake. 
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148.  Stitts,  Tom  G. ,  and  Velden,  William  C.      Milk  co-ops  and  the  surplus 

problem.    U.  S.  "Dept.  Agr.  Farm  Credit  Admin.  Hews  for  Farmer 
Coop.  8(1):  9,  30.     Apr.  1941.     165.2  N47 
In  dialogue'  form. 

States  that  increased  production  has  intensified  the  problem 
of  finding  outlets,  out  that  milk  marketing  associations  are 
working  to  solve  the  problems  of  prices  and  surplus. 

149.  Vine,  Vernon.      Dairy  development  in  Idaho.    Hoard's  Dairyman  86(17): 

527,  535,  543,  548.     Sept.  -10,  1941.     44,8  165 

Idaho  shipped  17,000,000  pounds  of  "butter  to  Los  Angeles  in 
1940,  a  large  part  of  it  produced  by  cooperatives,  and  largely 
marketed  through  the  Challenge  Cream  and  Sutter  Association. 
■  '    The  first  "cooperative  creameries  were  established  in  1915  in 
Idaho.     The  development  and  financing  of  some  of  the  dairy  as- 
sociations and  creameries  are  described. 


150.  Vine,  Vernon.      We  just  hoed  our  own  row  -  and  cooperated]    IT.  S. 

Dept.  Agr.  Farm  Credit  Admin.  News  for  Farmer  Coop.  8(l):  25-26. 
Apr.  1941.    166.2  147 

On  the  organisation  and  operation  of  the  Dairymen's  Coopera- 
tive Creamery  of  Boise  Valley,  at  Caldwell, Idaho. 

151.  Woolery,  Ray.      Fremont  dairymen's  cooperative  is  outstanding  success 

Wyo.  Stockman-Farmer  47(3):  1,  3.    Mar.  1941.    6  ¥992 

An  account  of  the  Fremont  County  Dairymen's  Cooperative 
Marketing  Association  at  Riverton,  Wyoming. 


DAIRY  CQHPQPATIONS 

152.  Arnold,  Thurman  Wesley.      The  bottlenecks  of  business.     335pp.  New 

York,  Reynal  &  Hitchcock  c 1940 3     280.12  ArS 

Mr.  Arnold  describes  the  work  of  the  Antitrust*    Division  of 
the  Department  of  Justice,  with  emphasis  on  the  interests  of 
the  consumer.     There  are  scattered  references  to  dairy  products, 
such  as  pp.  191-195,  in  the  chapter  on  Antitrust  Enforcement 
for  the  Benefit  cf  the  Consumer,  which  tells  of  the  Chicago 
situation;  and  ch.  X.  Bottlenecks  Between  the  Farm  and  the  Table 
which  describes  (pp.  220-222)  how  cheese  prices  are  determined 
by  a  few  large  corporations,  and  how  monopolies  keep  up. the 
prices  of  dairy  and  other  products. 

153.  Borden  company,  New  York.      Annual  report,  83d,  1940.     27pp.  cNew 

York-,  1940.     281.3449  B64  1940 

The  annual  report  of  The  Borden  Company  and  all  subsidiary 
companies  for  the  year  ended  Dec.  31,  1940,  to  stockholders  and 
employees. 
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154.  Hoffman,  A.  C.      Large-scale . organization  in  the  food  industries. 

JJ.  S.  Temporary"  Natl.  Econ.  Gom.  Moncg.  35,  174pp-.  •  Washington, 
'D.  C,  1940.  :  280.12  Uno986M  no.  35 

At  head  of  title:  75th  Congress,  3d  Session,  Senate  Committee 
Print.,  investigation  of  Concentration  of  Economic  Power. 
„  .  /    Ch.  "IV,  Large-scale  .Organization  in  the  Dairy  Industry,  pp. 
..25-36,  'contains  descriptive  material  and  'statistics  showing  size 
and  activity  in  the  distribution  of  fluid  and  canned  milk,  "but- 
ter, and  cheese  for  the  larger  dairy  companies,  such  as  Borden, 
....     ...  National  Dairy  Products  Corporation,  Carnation  Company,  Pet 

Milk  Company,  Beatrice  Creamery  Company,  and  Pairmont  Creamery 
Company.     There  is  also  some  consideration'  of  large-scale  pro- 
ducer cooperatives,  such  as  Land  C 'Lakes,  Challenge  Cream  & 
Butter  Association, and  others. 

155.  Simpson,  Kemper.      Big  business,  efficiency  and  fascism;  an  appraisal 

.of  the  efficiency  of  large  corporations  and  of  their  threat  to 
democracy.    203pp.    New  York  and  London,  Harper  &  brothers,  . 
1941.     280.12  Si52 

Ch.  IX  contains  a  section  on  companies  handling  milk  and  milk 
products,  pp.  129-145.     These  are  the  larger  companies,  such  as 
Pet  Milk  Company,  National  Dairy  Products  Corporation,  Carnation 
Company,  Borden  Company,  and  others.     Canned  milk  as  well  as 
fresh  milk  and  butter  distributors  are  discussed. 

The  writer  submits  that  giant  corporations  nay  be  less  or  no 
more  efficient  than  smaller  competitors,  and  still  maintain  . 
monopolies  in  the  industry. 

156.  U.  S.  Federal  trade  commission*      Milk  and  milk  proo.ucts  corporations. 

19pp« ,  processed.     c Washington,  D.   C.^  Jan.  14,  1941.  (indus- 
trial corporation  reports)    173  F32Ind  1940-41 

"There  are  presented  in  this  report  the  Combined  financial  . 
data  (consisting  of  a.  combined  balance  sheet,  combined  income 
and  expense  and  surplus  statements,  with  ratios  and  percentages 
derived  from  the  basic  data)  for  twelve  of  the  corporations 
operating  in  the  'Milk  and  Milk  Products'  industry.1'  -  p.  2. 

157.  U.  S.  Securities  and  exchange  commission.      "Survey  of -American  listed 

corporations.  Reported  information  on  selected  manufacturing 
groupso . .Registrants. . .under  the  Securities,  exchange  act  of  1934 
at  June  30,  1939'.     2v. ,  processed.     New  York,  1940.    173.2  Se2Su 
Prom  data  collected  on  Work  Projects  Administration  -projects. 
'  V.  2.  contains  Report  no.  15,  Dairy  Products.     The  material 
is  in  tabular  form,",  and  give  a  financial  information  on  the  fol- 
lowing 8  companies:  Beatrice  Creamery  Company,  "Borden  Company, 
Chapman's  Ice  Cream  Company,  Creameries  of  America,,  Inc.,  Dixie 
Ice  Cream  Company,  Golden  State  Company,  Ltd. ,  IJational  Dairy 
Products  Corporation,  and  Pet  Milk  Company.  ' 
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158.    Wilcox,  Glair.      Competition  and  monopoly  in  American  industry. 

U.  S.  Temporary  ITatl.  Scon.  Com.  Monog.  21,  -344pp.  Washington, 
D.  C. ,  1940.     280.12  Un3985Mno.  21 

At  head  of  title:  75th  Congress,  3d  Session,  Senate  Committee 
Print.  Investigation  of  Concentration  of  Economic  Power. 

Ch.  IV,  Monopolized  Markets:   Those  in  Which  a  Pew  Pirms  Con- 
trol the  Whole  Supply  and  Those  in  Which  One  or  a  Pew  Pirms  Con- 
trol a  Major  Part  of  the  Sup-nly,  contains  a -section  on  Cheese, 
pp.  141-143;  and  a  section  on  Milk,  pp.  208-214.    The  larger 
companies  dealing  in  these  products  are  pointed  out,  and  their 
earnings  and  marketing  practices  shown  as  evidence  of  monopo- 
lized markets. 

On  p.  121, is  a  table  showing  concentration  in  the  distribu- 
tion of  milk  in  representative  cities. 


DAIRY  HERDS 

159.  Baltzer,  A.  C.      Causes  for  cow  removals  in  Michigan  herds  under  test 

in  dairy  herd  improvement  associations.     Mich.  «^gr.  Expt.  Sta.  "Quart 
Bui.  22(3):  147-153.     East  Lansing,  Pe"b.  1940. 
References,  p.  153. 

The  most  common  causes  for  removing  cows  are:   "low  production, 
udder  trouble,  sterility,  •  Bang1  s  disea.se,  old  age,  "bloat,  other 
troubles,"  and  "sold  for  dairy  purposes." 

160.  Berg,  E.  K.      Raising  herd  replacements.     Internatl.  Assoc.  Milk 

Dealers.  Assoc.  Bui.  34(3):  65-67.     ITov.  27,  1941.     44.9  In8 
Presented  at  the  34th  Annual  Convention,  Toronto,  Ontario, 
Oct,  23,  1941.  - 

" Advice  on  producing  dairy  heifers. 

161.  Cunningham,  L.  C.      Changes  in  number  of  dairy  cows  in  New  York  from 

1930  to  1940.    IT.  Y.   (Cornell)  Col.  Agr.  Dept.  Agr.  Econ.  and 
Parm  Mangt.  Parm  Econ.  127,  pp.  3186-3187.     Ithaca,  Nov.  1941. 
280.3  C812 

162.  Cunningham,  L.  C.      Size  of  herd  important.    Hoard's  Dairyman  86(3): 

83.     Peb.  10,  1941.    44.8  H65  ' 

Discussion  by  John  A.   Sessions  in- Hoard's  Dairyman  86(7): 
252.     Apr.  10,  1941. 

The  importance  of  keeping  high  producing  cows  and  replacing 
culls  with  good  cows  is  stressed. 

163.  Curtiss,  W.  M.      Breed  of  dairy  cows  on  Mew  York  farms.     IT.  Y.  (Cornell) 

Col*  Agr.  Dept.  Agr.  Econ.  and  Parm  Mangt.  Parm  Econ.  119,  pp. 
2977-2979.     Ithaca,  June  1940.     280.8  C812 

164.  Curtiss,  W.  M.      Number  of  replacements  purchased  for  l?ew  York  da„iry 

herds.     IT.  Y.  (Cornell)  Col.  Agr.  Dept.  Agr.  Econ.  and  Farm  Mangt* 
Parm  Econ.  120,  pp.  3007-3009.     Ithaca,  Oct.  1940.     230.8  C312 
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.     Tables  show:  Dairy  cows  raised  and  purchased;  Farms  with 
varying  proportions.,  of  cows  raised;  Relation  of  per  cent  of 
:  cows .in  herd  purebred  to  per  cent'  which  were  raised;  Relation 
of  size  of  herd  to  number  of  cows  bought  .  and  sold. 

165.  Misner,  !•  G-.      Beef  versus  dairy  cattle  in  the  northeast.  Holstein- 

"v  -Pfiesian  World  38(22):  .1154,;  1182..   Oct.  '£5,  1941.  '  43. 8  H74S ;  ' 
.  "Dairy  and 'poultry  are,  and  will  continue  to  be,  the  major 
livestock  enterprise  of  the.  Northeast  because  they  provide  nore 
opportunity  for  a  farmer  and  his  family  to  keep  busy  and  they 

."'  pay  better  than  sheep,  hogs,r  beef  cattle  or  the  raising  of  colts." 

166.  Pitt,  D.  T.      Hew  Jersey  cattle,  number  and  breeds.    IT.  J.  Dept.  Agr. 

Cir.  301,  63pp.     Trenton,  Mar.  1939.    2  H46C  no.  301 

Includes  a  section  on  milk  cows,  pp.  45-51,  which  contains 
tables  and  charts  showing  numbers  and  percentage  of  cows  by 
breeds  in  10,436.  herds  in  Hew  Jersey  counti.es. 

.  A  sec  tioiir  Producer-dealers,  pp.  56-30,  shows  thief  size' of 
herds,  and  *  the '  extent  of  the  producer-dealer  milk  industry. 

167.  Pitt,  D.  T.      Producer-dealer  herds  in  How  Jersey,  1938.    H.  J.  Dept. 

Agr.  Cir. '305,  21pp.     Trenton,  June  1939.    2  1146 C  no.  305 

Pp.  12-21  deal  with  Milk  Cows,  and  contain  several  tables  and 

charts  showing  numbers  of  cows  in  urban  and  rural  counties,  by 

breeds,  and  size  of  herds. 

The  cattle' population  of  producer- dealers  amounted  to  14  per 

cent  of  all  cattle  in  the  State. 

168.  Ragsdale,  A.  C.      Dairy  herd  management 'practices  affecting  the  qual- 

ity of  milk.    Jour.  Milk  Tech.; '  3(6) :  350-353.    Hov. -Dec.  1940. 
'..  "'\'":  ,.'44.8  J824  ?f  \"    ,  .  '  . 

Address  at  the  U.  S.  Public  Health  Service  Seminar,  St.  Louis, 
Mo.,  llov.  13,  1939. 

On  sanitation,  disease  control.,  feeds,  and  management,  and  ... 
...    the  effect  of  these  on  milk  quality.  ' 

169.  Rice,'  V.  A.      Let's  improve  our  dairy  cows.    Hoard's  Dairyman  85(23): 

599,  615-616.    Dec.  10 ,:  1940.    '44.8  H65  " 

" Some  suggestions  on  now  to  manufacture  better  germ  cells." 
V      .  "What  we  tieed  in  order  to  breed  better  dairy  cattle  is  records 
of  production^     They  are  our  only  short-cut  to  success,  and  we 
are  not  doing. too  much  toward  .getting  them." 

170.  Seath,  Dwight  M.      Intensity  and  kind  of  selection  actually  practiced 

in  dairy  herds.'    Jour.  Dairy  Sci.  23(10):  931-S51.     OctV  1940. 
'.  .  44.8  ..tJ822      ;"'     t  '  .'"';  -  "  ' 

",:  References,  'fp.  95C-951.  ' 
JOtirnal  Paper  Ho.  J-728  of  the  Iowa' Agricultural  Sxperiment 
Station.  ' ' 

'  The  study.. was  made  in  order  to  'measure  the  influence  that 
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culling  of  dairy  cows  has  on  the  average  production  of  cow 
testing  association  herds.    Data  used  were  from  the  Iowa  and 
'Kansas  Cow  Testing  Association,     The  study  determined  why  and 
:  when  cows  were  culled.    ITo  consistent  relationship  was  found 
"between  breeds  and  culling. 

171.  Vial,  E.  E.      What  is  a  cow  worth?    U.  S.  Dept.  Agr..  Bur.  Agr.  Scon. 
:     ■       Agr.  Situation  25(7):  2.1-23.  .  July  1941.     1  3c7Ag 

The  marked  increase  in  ca.ttle  numbers  will  tend  to  depress 
the  price  of  milk  cows.     wIf  the  general  level  of  prices  rises 
during  the  next  few  years,  the  price  of  milk  cows  may  not  de- 
cline, but  they  would  not  be  expected  to  increase  as  much  as 
the  general  average." 

'  *  '    -         i  ,  .  1.. 

*    -         »  r"  s  ft 

•  EFFECTS  OF  WAR 

172.  Black,  A.  G-.      Milk  and  munitions.    U.  S.  Dept.  Agr.  Farm  Credit 

Admin.  News  for  Farmer  Coop.  8(6):  3-5,  21.     Sept.  1941. 
166.2  N47 

Discusses  the  vital  part  that  the  dairy  farmer  and  American 
•     *       -agriculture  as  a  whole  are  playing  in  our  national  defense  pro- 
gram.    Bnphasis  is  placed  on  the  important  role  cooperatives 
can  play  in  meetip.g  the  new  problems  that  confront  us  to-day. 

173.  Brandt,  Karl.      Europe1 s  food  situation  and  American  dairying. 

Pacific  Dairy  Hev.  44(12):  20-22.    Dec.  1940.    236.85  ?11 

Digest  of  address  before  Western  Regional  Dadry  Conference, 
at  Oakland,  Calif.,  Nov.  14,  1940. 

Describes  the  shortages  of  feed  supplies. in. Europe,  the  losses 
•of  dairy  cows,  and  short  crops  of  1940,  with  reference  to  Ameri- 
can ability  to  send  food  to  Europe  and  the  effect  on  the  Ameri- 
can dairy  industry. 

174.  Copeland,  Clarence  J.      Worried  dairymen  fear  forced  production  rise. 

Food  Field  Rptr.  9(15):  3,  27.     July  21,  1941.    286.83  F73 

An  account  of  an  emergency  meeting  of  dairymen  held  in 
Chicago,  July  10,  1941,  to  consider  problems,  of  the  industry 
growing  out  of  defense  needs. 

Three  ways  of  increasing  milk  production  wore  suggested: 
la  Increased  feeding.  2.  Culling  older  cows  out  of  herds  and 
selling  for  slaughter,  and  filling  stalls  with  heifers  this 
fall.        Storing  sufficient  feeds  for  winter  use. 

175.  Dow,  George  F. ,  and  Reed,  Donald  ¥.      Factors  affecting  milk  produc- 

tion during  1942.  A  committee  report.    Producing  dairy  products 
for  defense,  prepared  by  George  F,  Dow,  Donald  V.  Reed,  with  the 
assistance  of  Stacy  R.  Miller,  Richard  F.  Talbot,  and  Ralph  A. 
Corbett.    13pp.,  processed.     c0rono?3  University  of  Maine,  Col- 
lege of  agriculture,  Extension  service  c  19.41 3      275.2  M28F 
In  cooperation  with  the  U.  S.  Dept.  of  Agriculture. 
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This  report  considers  ^whether  an  expansion  in  milk  produc- 
tion is  desirable  on  individual  farms, n  and  "trends,  methods, 
and  problems  of  increasing  cow  numbers  and  of  stimulating  milk 
production  per  cow.  Following  this  discussion,  consideration 
is  given  as  to  whether  an  increase  in  milk  production  will  be 
profitable  from  the  -standpoint  of  trends  in  costs  of  milk  pro- 
duction, prices  for  dairy  products  and  market  outlets  for  ad- 
ditional milk  supply.  n  .  " 

176.    Groves,  E.  R.      What  the  war  means  to  the  dairyman.  Successful 
Arming  39(9):  12-13,  27-28.     Sept.  1941.     6  Sul2 

The  fear  of  rising  feed  prices  and  a  post-war  surplus  of 
milk  and  dairy  cattle  and  a  very  low  market  are  problems  facing 
the  dairyman  who  is  now  called  on  to  expand  production  for  war 
needs. 

•177.    Hudson,  James  E.      Contribution  of  industrial  milk  service  to  national 
defense.    Milk  Dealer  30(8):  116-121..    May  1941.    44.8  M595 

The  consumption  of  milk  in  factories  and  defense  plants  would 
help  to  keep  up  efficiency,  reduce  absenteeism,  and  maintain 
morale,  according  to  this  writer.     Vending  machines  are  suggested. 

178.  Minnesota.  University.  Dept.  of  agriculture.  Bivs.  of  agricultural 

economics,  and  Agricultural  extension.      Dairy  products  and 
lease-lend  program.    Minn.  Univ.  Dept.  Agr.  Div.  Agr.  Scon*  and 
Div.  Agr.  Ext.  Farm  Business  Notes  226,  p.  4.     St.  Paul,  Oct. 
1941.     275.29  M663 

Since  butter  is  the  predominant  dairy  product  in  Minnesota, 
the  dairy  industry  cannot  expect  much  improvement  from  the  lend- 
lease  program,  which  is  demanding  cheese  and  evaporated  and 
dried  milk. 

179.  Molsberry,  Keith.      Cheese  for  Churchill.     Iowa  Agr.  42(3):  5. 

Oct.  1941.     6  Io9 

Hot  examined. 

180.  Shultis,  Arthur.      Many  valley  dairymen  can  profitably  expand  pro- 

duction under  current  prices.     5pp.,  processed.  Berkeley, 
•  University  of  California,  College  of  agriculture,  Extension 
service,  Tov.  1941.     275.2  C12M 

The  data  apply  to  the  Sacramento  and  San  Joaquin  valleys, 
during  the  emergency. 

181.  Spencer,  Leland,  and  Kling,  Herbert  S.      Britain1 s  needs  for  American 

dairy  products  and  how  to  meet  them.    27.  Y.  (Cornell)  Col.  Agr. 
Dept.  Agr.  Econ.  and  Earm  Mangt.  A.  3.  351,  10pp.,  processed. 
Ithaca,  June  1941.    281.9  Col  no.  351 

Summary  in  Hoard's  Dairyman  86(14):  451,  467.    July  25,  1941. 
(44.8  E65) 

Explains  the  reasons  for  Britain's  increased  demands,  and 
suggests  ways  of  meeting  the  emergency. 
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"The  frost  ■  effective  way  tp  stinulate  production  immediately 
is''  to  ann ounce  a,  schedule  of  guaranteed  minimum  returns  to  pro- 
ducers of  whole  milk  for  six  months  in  advance.  ■  Coujjled  with 
this  should  "be  an  announcement  of  guaranteed  prices  for  cheese 
and  evaporated  milk  that, will  allow  a  sufficient . margin  to  the 
factories  to  cover  extra  expenses  for  hauling  diverted  milk 
and  for  overtime  operation, M  -  p.  9,        -  .  , 

182.  Spencer,  Leland.      Effects  of  the  European  war  on  dairy  markets  in 

the  United  States.    Aner.  Agr.  137(12);  342.    June  8,  1940. 

6  An3  " 

Also  in  Milk  Pampers,,  compiled  "by  E.  'IP.  Brown*  v.'  8,  no.  247. 
(281.344  B81)  -  \ 

Forecasts  a  slightly  increased  demand  for  American  dairy 
products. 

183.  Town send,  M.  Clifford.      Dairy  production  and  national  defense;  ad- 

dress. .  .before  the  Agricultural  club  of  Chicago. . .June  24,  1941. 
9pp»>  processed.     Washington,  D.  C. ,  IT.  S.  Dept.  of  agricul-  - 
ture,  Office  of  agricultural  defense  relations,  1941. 
1.910  T65  cno.  13 

On  Britain1 s  need  for  more  cheese  and  dried  milk,  and  the 
expansion  of  dairying  by  .American  farmers  to  supply  the  need. 

184.  U.  S.  Dept.  of  agriculture.      More  milk  for  the  U.  S.  A.    U.  S.  Dept. 

Agr.  Farm  Defense  Program  Ser.  2,  9pp.,  processed.  Washington, 
D.  C,  Sept.  9,  1941.    1.90  A5F22  no.  2  ; 

"A  brief  background  guide  for  writers  and  others  working  in 
the  all-out  drive  for  increased  dairy  production." 

Summarizes  the  present  situation  and  suggests  a  program  to 
supply  wartime  needs. 

185.  U.  S.  Dept.  of  agriculture.  Consumers'  counsel  div.      Consider  the 

cow.  She,  too,  is  being  enlisted  for  national  defense,  and 
here  are  ways  that  farmers  can  help  her.  produce  more  milk. 
U.  S.  Dept.  Agr.  Consumers'  Counsel  Div.  Consumers'  Guide  8(4): 
2-5.    Dec.  15,  1941.     1.94  Ad422C 

186.  Vedder,  Mel  L.      Meeting  the  impact  of  war.    U.  S.  Dept.  Agr.'  farm 

Credit  Admin.  News  for  Farmer  Coop.  8(7);  21-22.    Oct.  1941. 
166.2  H47 

What  the  Litchfield  -[Michigan]  Dairy  Association  is  doing 
to  meet  the  emergencies  of  the  present  and  to  prepare  for  the 
-    •,        possibilities  of  the  future.     Some  of  the  things  being  done  are: 
Modernizing  the  creamery;  Increasing  volume;  Training  personnel 
and  educating,  members;  Revamping  set-up  and  becoming  a 'pure  co- 
operative; Maintaining  a  cheerful,  enthusiastic  and  confident 
'attitude  at  all  times; . Production  and  handling  only  of  high 
quality  products. 
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187.  Wickard,  Claude  R.      Farm  cooperatives'  stake  in  democracy;  address... 

"before  a  meeting  of  the  Dairymen 1  s  league  cooperatives  asso- 
ciation, Syracuse,  ITev;  York,  June  19,  1941.    11pp.,  processed. 
Washington,  D.  C,  U.  S.  Dept.  of  agriculture  c194l3 
1.91  A2W63  cno.  28: 

On  the  war  situation  and  the  need  for  production  of  dairy 
products,  particularly  cheese,  to  help  the  British  and  thus 
help  American  democracy. 

188.  Wilson,  John  L.      Repercussions  of  defense  activities  on  the  milk 

dealer's  supply  problem.     Internatl.  Assoc.  Milk  Dealers.  Assoc. 
Bui*  34(5)^55-64.     Nov.  27,  1941.    44.9  Ir.8 

Presented  at  the  34th  Annual  Convention,  Toronto,  Ontario, 
Oct.  23,  1941. 

"It  seems  probable  that  producers  in  the  fluid  markets  may 
continue  to  feel  the  effects  of  relatively  high  cost  for  the 
duration  of  the  emergency.    At  the  same  time  the  market  outlets 
for  many  fluid  distributors  are  expanding.     Incomes  are  up  under 
the  "boom  of  defense  industrial  activities,  and  shifts  in  popu- 
lation have  caused  marked  changes  in  local  fluid  outlets. " 

189.  Wisconsin.  University.  College  of  agriculture.  Extension  service. 

Increasing  dairy  production  to  meet  defense  needs.    Wis.  Univ. 
Col.  Agr.  Zxt,  Sorv.  Icon.  Inform,  for  Wis.  farmers  12(3-4): 
.    1-8.     Madison,  Mar. -Apr.  194-1.     275.29  W75S 

Discusses  trends  in,  and  factors  influencing,  milk  produc- 
tion; processing  and  marketing  of  increased  milk  production, 
the  government  purchase  program,  and  dangers  of  expansion  of 
plant  numbers  due  to  probable  drop  in  prices  after  war  and  compe- 
tition of  rest  of  nation  with  Wisconsin. 
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190.  Cunningham,  L.  C.      Some  competitive  aspects  of  fresh  and  evaporated 

milk.     Internatl.  Assoc.  Milk  Dealers.  Assoc.  Bui.  34(3):  68-79. 
JSTov.  27,  1941.    44.9  In8 

Presented  at  the  34th  Annual  Convention,  'Toronto,  Ontario, 
Oct.  24,  1941. 

Discusses  the  location  of  evaporated  milk  plants,  seasonality 
of  production,  consumption,  price  differences  between  fresh  and 
evaporated  milk,  and  extra  costs  of  producing  fluid  milk. 

191.  E. ,  J.  L.      Evaporated  milk  consumption  by  all  income  classes. 

Evaporated  Milk  Assoc.  Statis.  Bui.  G-8,  pp.  1-4.  Chicago,  111., 
Mar.  25,  1941.    44.9  Evl 

Contains  some  of  the  findings  of  that  portion  of  the  survey 
"Study  of  Consumer  Purchases"  which  was  conducted  by  the  Bureau 
of  Labor  Statistics  during  19'36.     "In  New  York,  Columbus,  and 
the  South-east,  data  were  obtained  not  only  from  white  families 
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"but  also  from  Negro  families;  in  the  other  cities  the  investiga- 
tion was  confined  to  whits  families.    The  survey  included  25,241 
families  in  32  cities,"    Data  were  reported,  for  cne  week  during 
the  period  cf  May  through  August  and  one  week  during  the  period 
September  through  November. 

The  appended  tables  show  the  weekly  consumption  per  family 
(by  income  groups)  of  evaporated  milk,  "bottled  milk,  and  all 
dairy  products  (milk  equivalent),  together  with  the  percentage 
of  families  using  these  commodities,  and  the  expenditure  in 
dollars.  - 

192.  H. ,  J.  L.      Evaporated  milk  consumption  by  wage  earners  and  clerical 

workers.  Evaporated  Milk  Assoc.  Statis.  3ul*  G-4,  4pp.,  processed. 
Chicago,  111.,  Feb.  12,  1341.    44.9  Evl 

Contains  data  on  the  use  of  evaporated  and  bottled  milk  in  19 
cities,  all  of  which  have  a  population  over  50,000.    A  table, 
Weekly  Expenditures  and  Quantities  Used,  shows  the  average 
quantity  purchased  per  person  in  one  week  (by  income  grouos)  of 
evaporated  milk,  bottled  milk,  and  all  dairy  products. 

The  information  presented  in  this  bulletin  is  from  findings 
by  the  U.  S.  3ureau  of  Labor  Statistics  in  its  Survey  of  Money 
Disbursements  of  families  of  -fag 3  Earners  and  Clerical  Workers 
which  was  conducted  in  1934-1936  by  various  government,  relief, 
and  university  agencies  in  cooperation  with  the  Bureau  of  Labor 
Statistics. 

193.  Lucas,  ?.  S.      It  pays  to  condense.     Natl.  Butter  &  Cheese  Jour, 

31(9):  35,  3£.     Sept.  1940.    286.85  398Bu 

Figures  are  presented  to  give  the  milk  plant  operator  an  idea 
of  the  cost  of  manufacturing  bulk  condensed  milk  suitable  for 
ice  cream  mix,  arid  for  use  by  bakers.     Thus  the  enormous  waste 
of  milk-solids-not-fat  could  be  put  to  profitable  use. 

194.  Pierce,  C.  W.      Sir  id  versus  evaporated  milk.     Milk  Dealer  29  (10): 

35,  63-64.     July  1940.     44.8  M5':  5 

Paper  delivered  at  the  9th  annual  convention  of  the  Pennsyl- 
vania Association  of  Irlilk  Dealers  in  Harrisburg,  Pa.,  Apr.  15, 
1940. 

The  use  of  eva.pora.ted  milk  has  increased  acre  than  50  percent  be- 
tween 1928  and  1939,  according  to  thic.  writer,  who  considers  the 
significance  of  this  increase. 

"A  study  cf  sales  of  milk  from  retail  stores  in  New  York  City 
indicates  very  definitely  the  effect  of  the  price  differential 
between  fresh  and  evaporated  milk  on  the  relative  sales  of  the 
two  products...  Milk  distributors  have  been  known  to  state  that 
they  can  do  little  to  meet  the  competition  of  evaporated  milk 
because  the  price  they  pay  farmers  for  milk  is  in  itself  almost 
as  much  as  the  retail  price  of  evaporated  milk...  The  only  con- 
clusion is  that  an  adjustment  will  have  to  be  made  in  both  the 
farm  price  and  the  distributors'  margin  if  fresh  milk  is  to 
compete  effectively  with  evaporated  milk." 
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195.  Webb,  B.  H.      Condensed  and  evaporated  milk,     9pp.,  processed. 

Rev,  Mar.  6,  1941.     cWashington,  D.  '  C.  3  U.  S.  Dept.  of  agri- 
culture, Bureau  of  dairy  industry,  1941.   (BDIM-548)    1.9  D142Co  rev. 

Gives  definitions  and  standards  of  identity,  information  on 
composition,  manufacture,  economic  considerations,  establishing 
a  condensery,  home  canning  of  milk,  and  a  short  list  of  references* 

196.  Wilson,  John' L.      /a-mor-plated  milk.    U.  S'.  Dept.  Agr.  Agr.  Mktg. 

Serv.  Mktg.  Activ.  4(2):  3-10.     Feb.  1941.    1.942  A0M34 

This  discussion  of  canned  milk  "shows  how  a  tin  of  canned 
milk  is  a  first  cousin  of  the  armored  tank." 

Sub- topics  are:.  Exports  turn  upward ;  Industry  founded  on  19th 
century  research;  Canned  milk  competes  with  fresh  milk;  Canned 
milk  has  its  problems;  Production  centers  in  the  East  North 
Central  States;  Agreement  guarantees  farmers  a  minimum  price; 
and  Manufacture  centralized  but  margins  small. 

■  ■  '  ■  < 
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197.  Anderson,  Hjalmer  0.,  and  Keyes,  Donald  11.      Dairy  feeding  and  soil 

conservation.     5pp.,  processed.     ^Milwaukee,  Wis.  3  U.  S.  Dept. 

of  agriculture,  Soil  conservation  service,  Upper  Mississippi 
region,  Jan.  1941;     1„9605  D14 

In  cooperation  with  the  Bureau  of  Agricultural  Economics 
and  the  Wisconsin  Agricultural  Experiment  Station. 

198.  Baumann,  Ross  V.,  and  Hill,  E.  B.       The  competitive  position  of  dairy- 

ing in  Michigan.     Mich.  Agr.  Expt.  Sta.   Spec.  Bui.  309,  38pp. 
East  Lansing,  June  1941. 

In  cooperation  with  the  U.  S.  Bureau  of  Agricultural  Economics. 

"The  purpose  of  this  study  is  to  provide  information  concern- 
ing the  long-time  outlook  for  dairying  in  Michigan  and  to  indi- 
cate the  adjustments  in  production  that  will  be  desirable  under 
each  of  several  sets  of  conditions  that  may  exist  in  the  future." 

Discusses  type  of  farming  in  Michigan,  and  estimates  future 
trends  in  production,  and  considers  the  demand  for  milk  in  Michigan. 
The  appendix  contains  statistical  tables. 

199.  Bierly,  I.  R.      Dairy  farm  management  survey,  1939-40.     N.  Y.  (Cornell) 

Col.  Agr.  Dept.  Agr.  Econ.  and  Farm  Mangt.  A.  S.  342-343,  345- 
346,  348,  various  paging,  processed.     Ithaca,  1941.     281.9  C81 

No.  342,  Orange  County;  No.  343,  Cayuga  County;  No.  345, 
Chenango  County;  No.  346,  Cattaraugus  County;  No.  348,  St. 
Lawrence  County. 

Each  publication  contains  the  following  sections:  The  eco- 
nomic situation,  1939-40;  Livestock  and  crops;  Farm  incomes; 
Reasons  for  variation  in  incomes;  and  Summary  of  your  farm 
business. 
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200.  Bierly,  I.  R.      Financial  results  on  54-2  dairy  farms  in  five  areas 

of  Hew  York  1939-40.  H.  Y.  (Cornell)  Col.  Agr.  Dept.  Agr.  Econ. 
and  Farm  Mangt.  Farm  Econ.  126,  pp.  3171-3.173.  Ithaca,  Sept.  •., 
1941.     280.6  C812  no.' 126  -  .      •  . 

"Data  obtained  from  farmers  included  crop  acreages  and  pro- 
duction, farm  receipts',  expenses,  inventories,  and  information 
k  ,  concerning  certain  other  practices. ■ 

201.  Blanch,  George  T. ,  and  5roadbent,  Dee  A.      Preliminary  report  of 

study  of  dairy  farms  which  marketed  dairy  products  in  Ogden, 
Utah  -  1939.  Utah  Agr.  Expt.  Sta.  Mimeogr.  Sheet  240,  20pp. 
Logan,  Oct.  1940. 

This  is  a  farm  management  study  showing  farm  receipts  a,nd 
expenses,  and  returns  from  dairy  enterprises. 

202-    Brighan,  Elbert  S.      Lowering  costs  through  efficient  management. 

Hoard's  Dairyman.  36 ( 3):  74,-  99.     Feb.  10,  1941.    44.8  H65 

Excerpts  if  rem  an  address  by  the  nresident  of  the  Hational 
Life  Insurance  Company,  before  the  annual  meeting  of  the  Inter- 
national Association  of  Milk  Dealers,  Atlantic  City,  H.  J.,  in 
which  the  speaker  tells  of  the  breeding,  care,  feeding,  manage- 
ment and  results  on  his  635  acre  dairy  farm  in  Vermont. 

203.  Buck,  R.  K* ,  Hopkins,  J.  A.,  and  Mai one,  C.  C.      Dairy  and  hog  farm- 

ing in  northeastern  Iowa.     Iowa.  Agr.  Expt.  Sta.  Res.  Bui.  275, 
pp.  673-718.     Ames,   Sept.  1940. 

,rThis  bulletin  summarizes  a  study,  made  in  1935  and  1936,  of 
the  organization  a.nd  management  of  51  northeastern  Iowa  farms. 
Although  concerned  with  the  farm  as  a  whole,  it  gives  particular 
attention  to  the  functions  of  the  dairy  and  hcg  enterprises." 

204.  Buck,  R.  K. ,  Hopkins,  J.  A.,  and  Malone,  C  .  Q\      An  economic  study 

of  the  dairy  enterprise  in  irortheastern  Iowa.     Iowa.  Agr.  Expt. 
Sta.  Res.  Bui-  373,  pp.  851-875,    Ames,  Sept.  1940. 

This  bulletin  is  the  second  publication  based  on  farm  records 
kept  in  northeastern  Iowa,  in  1935  and  1936,  covering  51  dairy 
and  dual  purpose  herds. 

The  study  attempts  to  answer  the  following  questions:  "What 
are  the  principal  influences  affecting  the  profit  from  dairying 
in  northeastern  Iowa?    What  amount  of  dairy  income  per  cow  may 
be  expected  and  what  capital  investments,  cash  expenditures, 
feed  and  other  costs  are  involved  in  securing  this  income? ,f 

An  appendix  contains  definitions  and  methods  of  computation, 
charges  and  credits  made  in  the  dairy  enterprise. 

205.  Burke,  A.  D.      Developing  the  southern  dairy  industry.     Milk  Doaler 

30(1):  76,  78,  80,  82,  84.     Oct.  1940.     44.8  M59.5 

Professor  Burke  commends  the  addition  of  dairying  to  the 
cotton  growers  of  the  South,  and  presents  the  following  funda- 
mental and  essential  factors  in  the  development  of  a  productive 
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dairy  industry:  .1,  Devotion  to  livestock.  2.  Development  of 
pastures.  3.  Production  of  roughage  and  feed.  4.  Use  of  proven 
or  indexed  sires,. .  5.  Selective  evaluation  of  cows.  6.  Health 
protection.  7.  Production  of  quality  products. 

206.  California.  University.  College  of . agriculture.  Agricultural  exten- 

sion- service.     'First  annual  report  of  the  Lake  county  dairy 
management  study  f or • the  1939, record -year  March  1,  1939  to 
February  29,  1940.     7pp.,  processed.    Kelseyville ,  Calif.,  Lake 
County  farm  advisor's  office,  June  1940.     275.29  C12En  Lake 
Dairy  Mangt.    •  -  . 

"Compiled. .. in  cooperation  with  a  progressive  group  of  six 
local  dairymen.    Records  obtained  "by  L.  C.  Barnard,  Farm  ad- 
visor.    Summarized  ."by  Arthur  Shultis,  Extension  specialist  in 
farm  management."  • 

This  is  one  in  a  series  of  California  "Enterprise  Efficiency 
Studies. "    Four  tables  of  statistics  giving  detailed  records 
are  included. 

207.  Christensen,  Raymond  P.      Expectation  and  performance  -  related  to  con- 

servation and  production  adjustments  in  the  midwest  dairy  region. 
Jour.  Farm  Ec on.  23(3):  632-645.     Aug.  1941.     230.8  J32 

.  "In  the  case  of  dairying,  we  need  to  analyze  the  problem  of 
how  much  dairy  production  will  be  required  in  the  future  in  view 
of  prospective  demand  conditions,  and  what  regional  division  of 
dairy  production  is  most  desirable."  -  p.  645. 

Advocates  the  advance  estimate  method  as  useful  in  determin-. 
ing  plans  and  programs  in  view  of  available  resource's  and  pro- 
spective demand  conditions,  and  in  estimating  the  probable  suc- 
cess of  proposed  plans  and  programs  in  achieving  the  desired 
effects  on  the  agriculture  of  a  region. 

208.  Christensen,  Raymond  P.,  and  Mi ghell,.  Ronald  L.      Supply  responses 

in  milk  production  in  Dodge  and  Earron  counties,  Wis.    U.  S.  Dept. 
Agr.  Tech.  Bui.  750,  94pp.     Washington,  D.  C. ,  Feb.  1941. 
1  Ag84Te  no.  750 

In  cooperation  with  the:  Wisconsin  Agricultural  Experiment 
Station.  •  » 

Literature  cited,  pp.  83-84. 

"For  the  two  areas  studied,  past  trends  have  been  studied  s 
and  explained.    Probable  10-year  responses  in  milk  production 
for  3  significant  price  situations  have  been  estimated  for  each 
area.  ,r  -  p.  82. 

209.  Christiansen,  J.  T.      Dairying  in  Florida.    Hoard1 s  Dairyman  85:  409. 

Aug.  10,  1940.    44.8  H65 

Sketch  of  the  general  methods  used  on  the  Edgemeer  Dairy  farm, 
Dade  County,  Florida*   •  .-• 
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310.    Ounnin^aajn,  L.  C.      Costs  in  dairy  farming.    N.  Y.  (Cornell)  Agr. 

Cole  Ext.-  Serv,  Bui.  427,  56pp..    Ithaca,  Feb.  1940..    275.29  N48I 
no*  427  :•  • 

Excerpts  in  Heard's  Dairpsan  86(4.)  s  112,  130*    Eeb.  25,  1941, 
(44*8  E65) 

Eased  on  fans  management  surveys  in  Hew  York  state  during 
the  period  1933  to  1937, 

The  costs  discussed  include  feed,  labor,  machinery,  livestock, 
taxes,  buildings,   seeds,  fertilizer,  insurance,  other  costs, 
and  cost  of  producing  Bilk. 

Long-time  adjustments  in  farming  for  periods  of  deflation  and 
for  periods  of  rising  prices  are  indicated  on  pp^  23-30, 

211.    Cunningham,  L.  C.    .  Dairy-farm  management.  .  jtf.  Y.  (Cornell)  Agr.  Col. 
Ext.  Bulc  45C,  56pp. .--  Ithaca,  .1940.     275.29  H483E 

"This  bulletin  is  a  complete  revision  of,  and  replaces,  Cornell 
Extension  Bulletin  354.  if 

A  supplement  is  entitled  A  Farm  Business -Chart  for  Dairy  and 
General  Farms  in  Few  York. 

The  bulletin  is  based  on  the  study  of  actual  farmers'  experi- 
ences in  the  oeried  1925  to  1956,  from  farms,  producing  grade  3 
milk. 

Topics  considered  are:   economic  conditions,  labor  income,  size 
of  business,  labor  efficiency,  capital  afficiency,  rate  cf  milk 
production,  crop  yields,  combination  of  enterprises,  combined 
effect  of  important . factors,  and  study  of  the  individual'  farm 
business. 

213.     Dalter,  L.  M.      Dairy  prophet.     Successful  Farming  53(7):  11,  21-22. 
July  1940.     6  Sul2  . 

"Dairyman  Erne s t  Euehs  has  wet  his  finger  to  the  way  the 
winds  of  consumer . demand  are  blowing  -  and  is  making  haste  to 
cut  his  production  and  distribution  costs."    Lower  overhead  costs 
in  barns  and  shipment,  use'  of  Lome-grown  feeds,  and  sale  of 
milk  ir  large  oize  paper  containers  direct  to  consumers  eve  the 
methods  used  to  lower  cost.s. 

213.  Degraff,  A.  H.      Farm  share  leases.     Sural  ITew  Ycrker  99(5470);  67, 

79c     Feb.  10,  1940.     6  R88 

214.  Downing,  James  C.      Dark  days  in  the  black  bolt.     U.  S.  Dept.  Agr. 

'  Bur.  Agr.  Scon.  Land  Policy  Rev.  4(5):.  27-3Cn     May  1941,     1  3c7La 
MFSA  is  seeking  a  practical  solution  for  the  problem  of  employ- 
ment of  poor  farm  families  in  the  Alabama  Black  Belt  by  estab- 
lishing cooperative  leasing  associations  and  promoting  dairying 
as  the  chief  source  of  inc ore  for  individual  families.  -The. 
problem  is  a  pressing  one,  end  speed  is  needed  to  alleviate 
•misery.  "  ' 

Difficulties  of  readjustment  are  touched  upon. 
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215.  Duck,  E.  W.      Live  stock  and  dairy;  market  milk  factors.    Rural  New 

Yorker  99(549.3):  634-635.    'Dec.  14,  1940.     6  R88 

Costs  of  production  for  milk,  and  the  effects  of  feeding, 
time  of  freshening,  and  quantity  of  "butter fat  production  per 
cow  are  discussed. 

216.  Efferson,  J.  Norman,  and  Merrick,  Frank.      An  economic  study  of  dairy 

farms  in  the  Kentwood  area  of  southeastern  Louisiana,  1937-38. 
"   La.  Agr.  Expt.  Sta.  Bui.  325,  28pp.    University,  June  1940. 

Contents:  Introduction;  Methods  and  scope  of  the  study;  Farm 
organization;  Income  and  expenses;  Costs  of  and  returns  from 
milk  production;  Factors  affecting  costs  and  returns  on  the 
dairy  enterprise;  and  Relation  of  various- factors  to  returns 
from  the  entire  farm  business. 

217.  Efferson,  J.  Norman,  and  Merrick,  Frank.      Factors  affecting  costs  of 

milk  production  in  southeastern  Louisiana.     La.  Agr.  Expt.  Sta. 
Bui.  321,  8pp.    University,  June  1940. 

The  study  was  made  for  the  crop  year  1937-38  on  68  farms  in 
the  neighborhood  of  Kentwood  in  Tangipahoa  Parish. 

An  "Illustrative  Supplement  to  La.  Bulletin  No.  321,  'Factors 
Affecting  Costs  of  Milk  Production  in  Southeastern  Louisiana, 1 w 
prepared  by  J.  Norman  Efferson,  containing  15  pages  of  figures 
and  charts,  was  issued  as  Louisiana  Agricultural  Experiment  Sta- 
tion Mimeographed  Circular  no.  11,  July  1940. 

218.  Elwood,  Robert  B. ,  Lewis,  Arthur  A.,  and  Struble,  Ronald  A.  Changes 

in  technology  and  labor  requirements  in  livestock  production: 
dairying.    U.   S.  Work    Projects  Admin.  Natl.  Res.  Project  on 
Reemployment  Opportunities  and  Recent  Changes  in  Indus.  Tech. 
Studies  of  Changing  Tech.  and  Employment  in  Agr.  W.  P.  A.  Rpt. 
A-14,  86pp.,  processed.     Washington,  D.  C,  June  1941. 
173.2  W89St  no.  A-14 

In  cooperation  with  U.   S.  Bureau  of  Agricultural  Economics. 
Bibliographical  footnotes. 

Contents:   I.  Introduction;  II.  Improvement  of  dairy  cattle; 
III.  Dairy  nutrition  and  feeding  practices;  IV.  Mechanization 
in  dairying;  V.  Dairy  disease  and  improvement  of  sanitation; 
VI.  Summary  and  conclusions. 

The  Library  of  the  Bureau  of  Agricultural  Economics  a,lso  has 
a  volume  containing  Appendixes  A,  B,  and  C  to  Report  No.  A-14. 
This  volume  contains:  Numbers  of  milk  cows  and  milk  production, 
1909-1940;  Abstracts  of  data  from  published  sources  on  labor 
and  feed  requirements  of  dairy  cattle;  and  Notes  on  methodology. 

219.  Fraser,  Wilber  John.      Dairy  profit.     207pp.     Danville,  111.,  The 

Interstate,  1940.     44  F862 

A  large  part  of  the  material  in  this  book  originally  appeared 
in  the  columns  of  Hoard1 s  Dairyman  and  is  now  presented  in  re- 
vised and  amplified  form. 
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220.  Gordon,  W.  A.      Bad  news  for  dairymen;     Successful  Farming  39 (l) :  13, 

36.    Jan.  1941.     6  Sul2 

^Str'a: ght-from-the- shoulder  indictment  of  dairy-production 
methods1*  in  which  a  ,rmiddleman1,s  criticizes ' dairy  farmers  for 
maintaining  and  feeding  unprofitable  dairy  cows  and  neglecting 
pastures,  thus  increasing  out t erf at  costs  tremendously. 

221.  Kinsinger,  K.  E. ,  and  Wilcox,  P.  H.      Chicago  milk  producers  "benefit 

from  uniform  seasonal  production.     111.  TJ:aiv»  Cole  Agr.  Exto 

Serv.  111.  Farm  Ecpni  71,  pp.  l-7„     urbana,  Apr.  1941.     275.28  115 

,?2ven  seasonal  milk  production,  therefore,  was  profitably  ob- 
tained from  herds  in  the.  Chicago  and  adjacent  areas  by  following 
a  breeding  program  so  managed  that  a  uniform  number  of  cows 
freshen  each  season  of  the  year  and  by  feeding  concentrates  uni- 
formly to  the  cows  both  winter  and  summer.  ,f 

222.  ■  Larsen,  Dean  C.      Developing  a  South  Dakota  dairy  farm.  Eoard!s 

Dairyman  86(14) S  453,  455,     July  25,  1941 o     44.8  E65 

Describes  the  development  of  a  dairy  farm  from  its  beginning, 
over  a  10  year  period,  on  480  acres  of  land 'located  about  15 
miles  from  Pierre,  under  the  management  of  South  Dakota  State 
Agricultural  College. 

223.  Merrick,  Frank,  and  Dffers^n,  J0  Norman.      Economic  factors  influencing 

profits  for  producer-distributor  dairymen  near  New  Orleans.  La. 
Univ.  Dept.  Agr.  Econ.  La.  Rural  Econ.  3(l):   8-9.    Jan.  1941. 

The  more  important  factors  affecting  costs  and  returns  are 
discussed,  and  shown  in  tabular  form  for  the  following:  Produc- 
tion per  cow;  ITunber  of  cows  per  farm;  Hours  of  man  la.bcr  per 
cow;  Percentage  of  milk  retailed;  and  Feed  cat  per  cow. 

* 

224.  Misner,  E.  G-.  .   Living  costs  on  dairy  farms <     Holstein-Friesian  World 

38 (-24):  1265,  V<$6>.,  1305.     Nov.  S3,  1941.      43.8  H742 

The  price  c  *  milk  to  produce:-  -;  is  not  sufficient  to  return 
them  as  much  p^r  hour  of  labor  &  -■  is  needed  to  maintain  a  ffliving 
price,  ,f  according  to  this  writer.     The  way  dairymen  get  along 
is  to  work  extra  hours,  do  without  hired  help,  use  family  for 
farin  labor,  not  maintain  farm  plant,  have  highly  efficient  cows, 
make  dairying  a  minor  farm  enterprise,  keep  living  costs  below 
average,  or  get  cheap  hired  help. 

225.  Moore,  J.  S. ,  and  Cowsert,  W.  Cc      The  place  of  dairying  in  Mississippi 

agriculture.    Miss.  Agr.  Expt.  Sta.  3ul.  34c,  19pp.     Statu  Col- 
lege, May  1940. 

This  study  was  conducted  during  the  10-year  period  1930-1939 
to  show  the  effects  of  combining  dairying  and  feed  production 
with  cotton  production,  in  a  more  diversified,  system  of  farming 
in  Mississippi. 
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226-    Olson,  C.  R.      Dairy  farm  management  problems.     Guernsey  Breeders1 
Jour.  59(6):  462-463.    Mar.  15,  1941.    43.8  093 
"Given  at  the  Illinois  annual  meeting. " 

A  general  discussion  of  the  importance  of  farm  management, 
especially  for  dairy  farmers. 

227.  Pond,  George  A.      Peed  costs  and  returns  in  dairy  production.  Minn. 

Univ.  Col.  Agr.  Divs.  Agr.  Econ.  and  Agr.  Ext.  Earm  Business 
Notes  221,  pp.  2-3.     St.  Paul,  May  1941.     275.29  M563 

Based  on  records  of  the  Southeastern  Minnesota  Sarin  Manage- 
ment Service,  1928-1940. 

228.  Reed,  0.  E.      Role  of  dairying  in  the  South.     9pp. ,  processed.  c Wash- 

ington »  D.  C. ,  U.   S.  Dept.  of  agriculture,  Bur.  of  dairy  in- 
dustry, 1941;,     1.973  A2R25 

Address  at  the  Commercial  Appeal  Luncheon,  Memphis  Tenn. , 
Oct.  11,  1941. 

"In  conclusion,  I  want  to  emphasize  the  well-known  fact  that 
those  countries  and  communities  whore  farmers  have  given  the 
most  attention  to  livestock:,  and  consequently  to  a  diversified 
system  of  agriculture,  have  reached  a  higher  state  of  economic 
and  social  development  than  countries  or  communities  whose  agri- 
culture is  restricted  to  crou  production.  R 

229.  Shultis,  Arthur.      Dairy  management  in  California.     Calif.  Agr.  Expt. 

Sta.  Bui.  640,  94pp.     Berkeley,  1940. 

Paper  no.  88,   the  Giannini  Eoundaticn  of  Agricultural  Eco- 
nomics. 

"Dairy-enterprise  studies  conducted  by  the  Agricultural  Ex- 
tension Service  in  cooperation  with  groups  of  dairymen  in  vari- 
ous counties  have  resulted  in  the  accumulation  of  about  1,000 
supervised  records  on  individual  dairies  over  a  period  of  fifteen 
years.     The  conclusions  pertaining  to  dairy-enterprise  manage- 
ment in  this  bulletin  a.re  based  upon  the  analysis  and  study  of 
these  records. " 

230.  Strand,  Edwin  G* ,  and  Hole,  Erling.      Production  responses  of  dairy 

farmers  in  East-central  Minnesota.    U.  S.  Dept.  Agr.  Bur.  Agr. 
Econ.  Farm  Mangt.  Rpc,  6,  71pp.,  processed.    Washington,  D.  C, 
May  1940,     1.941  L6F22  no.  6 

In  cooperation  with  the  Minnesota  Agricultural  Experiment 
Station. 

Analyses  changes  in  butterfat  sales  and  related  variations  in 
crop  and  livestock  production  in  Kanabec  County,  and  studies 
data  from  producers  who  delivered  to  the  Mora  Cooperative 
Creamery. 

231.  Strand,  Edwin  G. ,  and  Hole,  Erling.       Supply  responses  in  milk  pro- 

duction in  southeastern  Minnesota.    U.  S.  Dept.  Agr.  Tech.  Bui. 
789,  62pp.    Washington,  D.  C. ,  Nov.  1941.     1  Ag84Te  no.  789 

In  cooperation  with  the  Minnesota  Agricultural  Experiment 
Station. 
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Literature  cited,  pp".  "ofr-Sl. 
..  "This  bulletin  has  as  its  primary  purpose  the  determination 
of  "a  long-time  '  supply  scneuuiie  'for.  butter  fat  some-  year's  ahead 
in  an  area  in  southeastern*  feinne'sota" consisting  of  the  five 

counties  -  freebarn,..  Waseca,'/  Steele,  'Dodge,  and  Hiee.    The  pro- 
cedure has  been  to  analyze  the' past  -  trends  in  production  for  the 
area  as  a  whole  and  then',' by  budgeting  two  representative  groups 
of  individual  farms,  to  arrive  at  an  estimate  of  the  future  pro- 
duction for  the  area  in  three  possible  future  price  situations: 
(A)  a  continuation  of  1935  normal  price's;-  (E)  a  20-oercent  in- 
crease in  butterfat'  prices;''  and  (C)  a  20-pereent  decrease  in  . 
butterfat  prices. n 

Two  sample  groups  of  farms'  were'  used,  one  consisted  of  24 
r.    .  farms  and  the  other  of  150  farms. 

232.  Tehnant,  J.  L.,  and  Fowler,  H.  3.      The  economic  relationship  between 

feeding  and  milk  production  in  Eho&e  Island.     E.  I.  Agr,  Sxpt. 
Sta.  Bui.  279,  23pp.    Kingston,  June  1941. 

About  6,000  records  of  cows  enrolled  in  the  Dairy  Herd  Im- 
provement Associations  during  the  years  1931-25  were  analyzed. 

Topics  discussed  are:  Eolation  of  feed  input  to  milk  output; 
Grain  fed  and  milk  produced;  The  va.lue  of  pasture;  Barn  feed- 
ing; Intensity  of  dairying  and  related  factors;  Economics  of 
growing  roughage;  and  Conclusion'Sc 

233.  ^TJ.  S.  Dept.  of  agriculture.  Bur,  of  dairy  industry.      A  summary  and 

analysis  of  14  dairy  farm  records  in  Mississippi,:  11pp., 
processed.     c  Washington,  D.  G. ,  1941 2  •  (BDIM-917)-    1.9  D14Bd 
no.  917 

In  cooperation  with  the  Bureau  of  Agricultural  Economics, 
and  Mississippi  State  College. 

This  is  a  farm  management  study,  of  which  the  last  three 
pages  are  tabulations. 

234.  U.  S.  Dept.  of  agriculture.  Bur.  of  dairy  industry.      A  summary  and 

analysis  of  the  business  on  23  dairy  farms  in  West  Virginia,  in- 
cluding the  cost  of  or educing  milk.     28pn.,  processed.     c Wash- 
ington, D.  C-,  n.  d*     (3DIM-903)     1.9  D14Bd  no.  903 

Issued  in  cooperation  'with  the  Bureau  of  Agricultural  Ec  Ge- 
nomics and  the  College  of -  Agriculture  of  West  Virginia  University. 

Eleven  pages  of  Statistical  tables  are  appended. 

The  analysis  of  the  records  "shows'  that -the  profitable  opera- 
tion of  a  dairy  farm  depends  not  only  on  the  profitable  manage- 
ment of  the  dairy  herd  but  also  on  the  efficient  management  of 
the  farm  as  a  whole."  -  p.  5. 

235.  Watson,  Andrew  E. ,  and  Eauc hens te in,  Smil.      The  organization  and 

management  of  95  dairy  and  cash  crop  farms  in  Androscoggin  and 
Oxford  counties,  .Maine.  .  Maine  Agr.  Expt.  Sta.  Bui.  398,  72pp. 
Orono,  Feb...  1940.        '  -  -  "  .  ' 
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In  cooperation  with  United  States  Bureau  of  Agricultural  Eco- 
nomics. 

The  period,  studied  was  May  1,  1936.  to  April  30,"  1937.  ■ 
The  section,  Dairy  Enterprise,  pp.  49-60,  contains  detailed 
information  on  the  various  phases  of  the  dairy  enterprise,  such 
as  costs  of  labor  and  feed,  disposal  of  the  milk  produced,  milk 
prices,  and  pastures. 

236.  Wilcox,  E.  H.      Cost  of  producing  milk  in  the  Chicago  and  St.  Louis 

milksheds.     111.  Univ.  Col.  Agr.  Ext.   Serv.  111.  Earn  Econ.  61, 
pp.  363-365.     Urbana,  June  1940.     275.28  115 

Also  in  Milk  Papers,  compiled  "by  E.  E.  Brown,  v.  8,  no.  215. 
(281,344  B81) 

Accompanied  by  tables  showing:  Costs  and  returns  in  produc- 
ing milk;  Relation  of  milk  production  per  cow  to  costs  and 
.  profits;  and  Amounts  of  feed  and  man  labour  used  in  producing 
milk. 

237.  Winters,  S.  K.      Stabling  cows  in  sheds.    Hoard's  Dairyman  86(3):  87. 

Feb.  10,  1941.    44.3  H65 

Tests  of  milk  production  and  gain  in.  weight  by  cows  stabled 
in  sheds  and.  those  in  the  conventional  dairy  barn  made  in  North 
Dakota  during  November  and  December  proved  that  milk  production 
was  not  decreased  by  keeping  the  animals  in  poorer  and  cheaper 
buildings.     Thus  a  decrease  in  housing  may  be  one  means  of  re- 
ducing the  overhead  expense  of  producing  milk. 

238.  Wisconsin.  University.  College  of  agriculture.  Dept.  of  agricultural 

economics.      Farm  business  studies,  1S39.    10  nos. ,  various 
paging,  processed.    Madison  £1940}    275.29  W75E 

In  cooperation  with  U.  S.  Dept.  of  Agriculture. 

Contents:  Central  Sandy  area;  Eastern  area;  Northwestern  dairy 
area;  Northwestern  dairy-hay  area;   Southeast  area;  Swiss  cheese 
area;  Chimney.  Rock'  area;  West  area;  Milwaukee  area. 

239.  Young,  Paul.      Eluid  milk  production  costs.    Milk  Dealer  30(6):  116- 

120.'    Mar.  1941.    -44.8  M595 

Paper  presented  at  the  24th  annual  meeting  of  the  Indiana 
Manufacturers  of  Dairy  Products  in  South  Bend,  Jan.  15,  1941. 

The  extra  costs  of  producing  fluid  market  milk  over  milk  for 
manufacturing  pur-poses  is  the  subject  of  this  i^aper.  "The 
evaporated  code  formula  has  operated  quite  satisfactorily  and 
should  be  a  practical  measuring  stick  for  fluid  milk  price  de- 
termination.    It  provides  an  automatic  variation  of  prices 
which  reflects  natural  changes  in  the  true  value  of  milk,  which 
is  one  very  important  element  missing  in  the  conventional 
pricing  of  fluid  market  milk.  H 
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GRADES  MB  S1AI7DAPDS 

240.    Brown,  Edward  Fisher,  comp.      Grade  A  milk  disestablished  in  Hew 

York  City.    A  portfolio  of  the  record  comprising  all  sides  of 
the  controversy.     Various  paging,  processed  and  printed.  In 
Milk  Papers,  compiled  by  E.  F.  Brown,  v.  8,  no.  217.     cNew  York, 
Milk  research  council,  inc.,  1S403     281.344  B31 

Consists  of  22  separate  exhibits,  including  press  releases, 
radio  addresses,  exerpts  from  books,  special  reports,  edi- 
torials from  medical  journals,  newspaper  articles,  and  reports 
of  the  New  York  State  Chamber  of  Commerce,  and  the  State  Board 
of  Health. 


241.  Brown,  Edward  Eisner.       Some  "grade  A,r  milk  facts.    15pp.     cNew  York, 

1940;,    Pan.  Coll.  Milk 

Also  in  Milk  Papers,  compiled  by  E.  E.  Brown,  v.  8,  no.  217. 
(281.344  B81) 

Broadcast  on  Eorum  of  Hew  York  City  Problems  over  Station 
MCA,  Jan.  20,  194G. 

242.  Downs,  Ered  H. ,  jr.      Voluntary  grading  of  milk  supplies  in  Alabama. 

Jour.  Milk  Tech.  3(2):  97-100.     Mar. -Apr.  1940.    44.8  J824 

Describes  the  regulatory  difficulties  and  limited  improvement 
in  milk  quality  resulting  from  the  program  in  eleven  Alabama 
communities. 


243.  Hadary,  Gideon.      Use  of  flavored  milk  drinks  in  the  dairy  industry. 

Milk  Plant  Monthly  30(1):  29-31.     Jan.,  1941.    -44.8  C 864 
References,  p.  31. 

Legal  standards  for  flavored  milk  and  their  variations  among 
states  is  explained,  and  the  probable  effects  of  flavored  milk 
on  the  total  consumption  of  milk  is  discussed. 

244.  Kaidanovsky,   Samuel  P.,  and  Edwards,  Alice  L.      Consumer  standards. 

U.   S.  Temporary  Natl.  Econ.  Com.  Monog.  24,  4-33pp.  Washington, 
D.  C,  1941.     280.12  Un3986M  no.  24 

At  head  of  title:  76th  Congress,  3d  Session,  Senate  Committee 
Print.  Investigation  of  Concentration  of  Economic  Power. 

G-rading,   standardization,  inspection,   sanitation  standards, 
and  labeling' activities  of  the  various  federal  agencies,  includ- 
ing the  II.-  S.  Dept.  of  Agriculture,  are  set  forth  in  Ch.  II, 
pp.  5-183.     The  index  should  be  consulted  under  milk,  butter, 
cheese,  dairy  products,  etc.,  for  references. 

Ch.  VIII,  pp.  335-353,  is  entitled  "Value  of  standards,  grades, 
and  informative  labels  to  consumers  and  their  effect  on  mer- 
chandising. ,f 

245.  Lay son,  S.  V.      New  laws  designed  to  improve  sanitation,  preserve  in- 

herent quality,  and  for  the  benefit  of  all  to  increase  consump- 
tion of  milk.  Milk  Plant  Monthly  29(l):  53-54,  56.  Jan.  1940. 
44.8  C864 
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From  an  address  at  the  convention  of  the  Illinois  Dairy 
Products  Association. 

The  Illinois  legislature  passed  two  laws  affecting  the  dairy 
industry  in  1939;  the  G-rade  A  milk  law  and  a  rewritten  pasteuri- 
zation law.    These  laws  and  the  reasons  for  their  enactment  are 
explained. 

246.  Misner,  E.  G.      Dairy  economics;  concerning  the  production  of  grade  A 

milk  in  New  York.  2  pts.  Holstein-Friesian  World  37(8-9):  350- 
361,  366;  413,  447,  452.     Apr.  13-27,  1940.     43.8  H742 

Gives  the  history  of  Grade  A  milk  and  its  special  qualities 
and  standards.    Pt.  II  tells  of  the  proposed  standards  for  the 
single  grade  of  fluid  milk  which  replaced  Grades  A  and  B  on 
Sept.  1st,  1940. 

247.  Rice,  J.  L.,  and  Pincus,  Sol.       "Approved  milk"  for  New  York  city  in 

place  of  grade  A  and  grade  B.     Jour.  Milk  Technol.  4(l):  38-43. 
Jan.-Eeb.  1941.    44.8  J824 

Address  at  Joint  Meeting  of  the  International  Association  of 
Milk  Sanitarians  and  the  New  York  State  Association  of  Dairy 
and  Milk  Inspectors,  Hew  York,  Oct.  18,  1940. 

Summarizes  the  history  of  milk  grading  and  regulation  in  New 
York,  and  explains  the  changes  under  the  new  system. 

248.  Spencer,  Leland.      Some  observations  on  grade  A  milk.    Amer.  Agr. 

137(15):  415.    July  20,  1940.     6  Am3 

Also  in  Milk  Papers,  compiled  "by  E.  F.  Brown,  v.  8,  no.  217. 
(281.344  B81) 

Presents  the  writer's  views  on  probable  results  of  the  deci- 
sion to  recognize  only  one  grade  of  milk  in  New  York  City. 

ICE  CREAM 

249.  Abele,  C.  A.      Frozen  desserts  ordinance  recommended  by  the  United 

States  Public  health  service.     Ice  Cream  Rev.  23(8):  31-32,  89- 
90,  92.     Mar.  1940.     389.8  Ic22 

Paper  presented  at  the  Silver  Anniversary  Convention  of  the 
Southern  Association  of  Ice  Cream  Manufacturers  in  Memphis,  Tenn. 

Gives  the  requirements  and  regulations  proposed  and  points 
out  certain  shortcomings. 

250.  Boxell,  K.  C.      Ice  cream  on  retail  milk  routes.     Ice  Cream  Rev. 

24(10):  76-78.     May  1941.     389.8  Ic22 

A  report  of  sales  experience  shows  the  results  of  natural 
consumer  demand  when  notified  that  ice  cream  was  available  on 
the  retail  milk  routes. 

251.  Cooley,  R.  J.,  and  Reid,  W.  H.  E.      Modern  trends  in  the  retail  ice 

cream  store.     Mo.  Agr.  Expt.  Sta.  Bui.  420,  23pp.  Columbia, 
Oct,  1940. 

Bibliography,  p.  23. 
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A  summary  of  this  "bulletin  appears  in  Ice  Cream  Rev.  24(4): 
33,  48,  50,  52,  54.     Nov.  1940.     (389.8  Ic22) 

Information  presented  was  obtained  from  80  questionnaires 
.r    ,         received  from  18  states  returned  by  representatives  of  National 
Association  of  Reta.il  Ice  Cream  Manufacturer s.     The  survey  re- 
sults show  methods  of  operation,  costs,  equipment,  sales  volume, 
advertising,  and  other  factors  relating  to  the  retailing  of  ice 
cream. 

252.  Crowe,  L.  K. ,  and  Downs,  P.  A.      Comparative  evaluation  of  an  ice 

cream  supply  as  it  reaches  the  consumer.     Jour.  Dairy  Sci.  23(7): 
615-520.    July  1940.    44.8  J822 
References,  p.  620. 

Paper  no.  254,  Journal  Series,  Nebraska  Agricultural  Experi- 
ment Station. 

This  paper  reports  on  a  preliminary  study  in  which  a  limited 
number  of  pint  samples  of  vanilla  ice  cream  at  all  price  levels 
available  to  the  consumer  in  the  trade  territory  studied  were 
tested.    Results  do  not  indicate  that  the  differences  in  price 
are  justified  on  the  basis  of  weight,  composition,  overrun, 
bacteria  count  or  calorie  value. 

253.  Johnson,  0.  M.      Profits  from  figures.     Ice  Cream  Rev.  24(3):  86, 

90-93.     Oct.  1940.     389.8  Ic22 

Discussion  on  accounting  for  ice  cream  companies. 

254.  Reed,  Rachael  L.      Consumer  educational  trends,  and  their  relation 

to  the  ice  cream  industry.  .  Ice  Cream  Rev.  23(7):  39-40,  72-73. 
Feb.  1940.     389.8  Ic22 

Paper  presented  at  the  25th  annual  convention  of  the  Southern 
Association  of  Ice  Cream  Manufacturers  in  Memphis,  Tenn. , 
Dec.  5-7,  1939. 

Points  out  that  the  growth  of  the  consumer  movement  must  be 
taken  into  consideration  in  merchandising,  in  order  to  restore 
confidence  in  industry.  Definite  suggestions  for  public  rela- 
tions and  advertising  are  made. 

255.  Reed,  Rachael  L.      Understanding  improves  consumer  friendship.  Ice 

Cream  Rev.  24(7):  34,  50-51.     Feb.  1941.     389.8  Ic22 

Also  in  Milk  Dealer  30(5):  34,  68-71.  Feb.  1941.  (44.8  M595) 
Portions  of  a  paper  presented  at  the  annua,!  meeting  of  the 

Missouri  Ice  Cream  and  Milk  Institute,  Columbia,  Mo.",  Nov.  27, 

1940. 

Points  out  that  the  consumer  of  today  wants  information  about 
the  products  she  buys,  and  when  she  finds  an  industry  willing 
and  ready  to  give  her  accurate  and  full  information  she  develops 
confidence  in  that  industry.     The  ice  cream  trade  should  tell 
consumers  the  calorie  content  of  its  products,  for  one  reason 
women  do  not  use  ice  cream  is  because  they  consider  it  fatten- 
ing and  high  in  caloric  va].ue.  .  A  Chart  shows  comparative  food 
value  of  ice  cream  and  other  desserts. 
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256.  Thorn,  Edward.      Opening  new  outlets  for  ice  cream  "by  means  of  vend- 

ing machines.     Ice  Cream  Rev.  24(9):  30-31,  94-95.  Apr.  1941. 
389.8  Ic22 

"Installed  in  factories,  schools  or  any  spots  where  large 
numbers  of  people  congregate,  such  machines  bring  in  nickels 
. for  ice  cream  that  would  otherwise  he  spent  for  candy  or  coca 
cola. n 

257.  U.  S.  Dept.  of  agriculture.  Bur.  of  dairy  industry.  .  Publications 

relating  to  ice  cream,  1940.    U.  S.  Dept.  Agr.  Bur.  Dairy  Indus. 
Dairy  Li  or.  List  3,  rev.,  9pp.,  processed.    Washington,  D.  C, 
Nov.  1940.    1.9  D149 


MARKS  TING- 

258.  Abstracts  of  papers  given  at  the  Milk  marketing  conference  held  dur- 

ing Farm  and  home  week,  University  of  Illinois,  January  7,  1941. 
111.  Univ.  Col.  Agr.  Ext.  Serv.  AoE.  1585,  59pp.,  processed. 
Urbana,  Mar.  1941.     275.29  I162P 

Contents:  Quantity  discounts  as  related-,  to  the  consumption 
of  milk  in  St.  Louis,  "by  Fred  L.  Shipley,  pp.  1-6  (effect  was 
to  increase  sales  somewhat,  and  to  lower  gross  handling  margins); 
The  consumption  of  milk  by  1 ,300  consumers  .as  related  to  quantity 
discounts,  "by  G-.  A.  Lee,  pp.  7-15  (indicating  a  provable  in- 
crease in  milk  consumption,  especially  among  the  lower  income 
groups,  if  a  discount  plan  were  used  in  the  Champaign-Urbana 
market) ;  How  231  consumers  reacted  to  the  use  of  paper  con- 
tainers, by  P.  H.  Tracy,  pp.  16-19  (gives  advantages  and  dis- 
advantages of  pa/per  containers,  and  results  of  a  questionnaire 
showing  that  95$  of  231  housewives  preferred  paper  containers); 
Store  distribution  and  the  use  of  paper  containers  as  ways  of 
increasing  the  consumption  of  milk,  by  Sam  E.  Dean,  Jr.,  pp.  20- 
22, by  R.  V/.  Bartlett,  pp.  23-33;  Practical  advertising  methods 
used  to  increase  the  consumption  of  milk,  by  Frank  H.  Beach, 
pp. .34-38  (five  specific  recommendations  are  given);  Increasing 
the  consumption  of.  milk  through  homogenization  and  other  types 
of  processing,  by  H.  A.  Ruehe,  pp.  39-43  (includes  vitamin  addi- 
tions, soft-curd  milk  and  evaporated  milk);  Building  a  program 
for _ increasing  the  consumption  of  milk,  by  Wilfred  Shaw,  pp» 
44-46,  by  Frank  Bott,  pp.  47-48,  by  C.  H.   Snow,  pp.  49-51,  by 
A..  D.  Lynch,  pp.  52-54,  by  Ralph  Lundquist,  pp.  55-56,  and  by 
Carl  F.  Zeysenroth,  pp.  57-59. 

259.  Anderson,  R.  H.      Duplication  in  delivery  services  by  milk  distribiitors 

in  Ithaca,  New  York.     N.  Y.  (Cornell)  Col.  Agr.  Dept.  Agr.  Icon, 
and  Farm  Mangt.  Farm  Scon.  127,  pp.  3193-3199..  Ithaca,  Nov.  1941. 
.     280.8  C812 

"During  1940,  the  routes  of  11  milk  distributors  in  Ithaca, 
New  York  were  plotted  on  a  map  of  the-  city  and  suburbs.  The 
names  and  addresses  of  the  customers  served  by  these  distributors 
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in  eight  representati\re;  residential  areas  were  also  obtained.  •  • 
The  greatest  duplication  in  service  to  wholesale  customers  was 
found  in  the  case  of  stores  and  schools." 
Includes  four  tables. 

260.  Baker,  William F.      Cut  in  on  those  profits  in  coin  operated  milk 

dispensers;    Milk  Dealer  30(7):  66,  68,  69.    Apr..  1941.    44.8  M595 
On  profits  to  be  made  from  milk  vending  machines. 

261.  Bartlett,  E. .  W.      Increasing  milk  consumption  by  lowering  distribu- 

■     iiion'costs.    111.  Univ.  Col. .Agr.  Ext.  Serv.  111.  Farm  Econ. 
..'66,  pp.  421-428.    Urbana,  Nov.  1940.     275.28' 115 

Abstract  in  Hoard1 s  Dairyman.  86(4):  109,  134.     Feb.  25,  1941» 
(44.8  H65)  .  :  . 

This  study  was  undertaken  to  determine  whether  it  is  possible 
to  reduce  either  of  the  two  important  elements  in  the  retail 
price  of  milk  -  dealers1  margins  (costs  and  profits),  and  price 
paid  to  farmers. 

The  paper  bottle  is  cited  as  one  means  of  lowering  costs. 
The  use  of  2-quart  and  gallon  bottles  is  another  method  of  re- 
ducing the  price  of  milk -to  the  consumer.     It  is  stated  that 
lower  prices  will  result  in' substantial  increases  in  milk  con- 
sumption. -  ■ 

262.  -  Bendixen,  H.  A.      Consumer  demand;  dictator  in  a  democracy,  Natl. 

Butter  &  Cheese  Jour.  31(2) :'  10-11,  24-26.    Feb.  1940. 
286.85  B98Bu  .. 

Presented  before  the  Washington  Creamery  Operators  Association, 
Olympia,  Washington,  Dec.  7,  1939. 

Dr.  Bendixen  states  that  the  industry  .must  appease  its  dictator, 
..        the  consumer,  by  persisting  "in  ..the  improvement  of  our  products, 
^organization,  efficiency  of  operation  and  general  service  to  the 
consumer,  because  an  industry  is  sure  to  stagnate  in  direct 
.  proportion  to  its  inability  or  unwillingness  to  improve  its 

■' :    service  to  the  public. " 

263.  Blanford,  Charles  J.      An  analysis  of  dealers1  sales  of  milk  and 

cream_  in  the  New  York  market,  .1933-38.    I.  Y.  (Cornell)  Agr. 
Expt..  Sta.  Bui.  735,  24pp.     Ithaca,  June  1940. 

.  Also  in  Milk  Papers,  compiled  by  E.  F.  Brown,  v.  3,  no.  214 
(281.344  B81) 

f  '  ...  .In  cooperation  with  the  Bureau  of  Agricultural  Economics, 

tF.  S.  Dept.  of  Agriculture. 

Shows  grades  of  milk  and  types  of  packages,  and  seasonal 
and  day-of-the  week  variation  in  sales,  and  variations  due  to 
other,  causes. 

264.  Brown, _ 'Edward  Fisher.      Let  Jem  eat  Fortune.  Easier  to  swallow  than 

"facts"  offered  in  Fortune  article,   "Let  !em  drink  Grade  A. " 
Hpp»     In  Milk  Papers,  compiled  by  E.  F.-  Brown,  v.  7,  no.  186. 
nNew  York,  Milk  research  council,  inc.,  19403    281.344  381 
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This  article  is  written  in  the  style  and  printed  in  the  format 
of  fortune  Magazine,  and  constitutes  "a  reply  to  the  miscon- 
ception's and  erroneous  conclusions  reached  "by  Fortune  in  an 
article  entitled  !Let  'en  'drink  grade  A.  :   fortune,  Nov.  1959-j 
Published  by  the  Milk  Research  Council,  Inc.,  as  no,  40  in  the 
Milk  Forum  Series." 

The  fact  that  milk  can  be  sold  more  cheaply  in  stores  than 
by  home  delivery,  and  that  larger  containers  save  the  consumer 
money  are  "facts"  disclosed  "by  Fortune,  which  Mr.  Brown  con- 
siders well  known  to  the  milk  trade  and  consumers  as  well.  He 
explains  that  the  high  cost  of  milk  is  not  due  to  profiteering 
on  the  part  of  milk  companies,  but  to  labor  costs,  too  small 
consumption,  and  costs  of  the  milk  itself. 

265.  Brown,  Edward  Fisher.      Toward  stabilizing  the  milk  industry.  10pp# 

In  Milk  Papers,  compiled  by  Edward  Fisher  Brown,  v.  8,  no.  219. 
cHew  York,  Milk  research  council,  inc.,  19403    281.9  B31 

Reprinted  from  the  Monthly  Bulletin  of  the  Chamber  of  Com- 
merce of  the  State  of  l!ew  York  31(8):  402-411.    Mar.  194C. 

Address  at  the  March  meeting  of  the  Chamber  of  Commerce  of 
the  State  of  Hew  York. 

Summarizes  the  problems  of  milk  costs  and  distribution,  with 
particular  reference  to  Hew  York. 

266.  Burthe,  Howell.      Milk-distribution  costs  can  be  cut J  Successful 

Farming  38(9):  16,  32,  33.     Sept.  1940.     6  Sul2 

Discusses  the  advantages  and  disadvantages  of  milk  distribu- 
tion as  a  public  utility,  as  revealed  in  Professor  Mortenson's 
book,  Milk  Distribution  as  a  Public  Utility.     The  chief  diffi- 
culty in  such  a  system  would  be  to  keep  it  free  from  political 
influence. 

267.  California.  Dept.  of  agriculture.  Bur.  of  market  enforcement.  Of- 

ficial list  of  distributors  of  fluid  milk  and  fluid  cream  li- 
censed under  the  agricultural  code  of  the  state  of  California 
as  of  May  1,  1940.     Calif.  Dept.  Agr.   Spec.  Pub.  177,  40pp. 
Sacramento,  1941.     2  C121S  no.  177 
"Prepared  by  C.  J.  Carey,  Chief. " 

The  list  of  licensed  distributors,  producer-distributors  and 
peddlers  as  of  May  1,  1940  is  arranged  by  counties. 

268.  Castle,  3.  F.      Public  relations.     Internatl.  Assoc.  Milk  Dealers. 

Assoc.  Bui.  33(4):  91-100.     Dec.  3,  1940.     44.9  In8 

Presented  before  the  33rd  Annual  Convention,  Atlantic  City, 
N.  J'.,  Oct.  21,  1940. 

The  president  of  the  Milk  Industry  Foundation  stresses  the 
importance  of  good  public  relations  and  the  need  of  making  con- 
sumers conscious  of  the  industry's  services  and  its  progress 
in  the  field  of  quality  improvement. 
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269.  DeLoach,  D.  B. ,  and  Steiner,  R.  A.      The  Portland  metropolitan  milk 

market.     Oreg.  Agr.  Expt.  Sta.  Bui.  38S,  36pp.    Corvallis,  Mar. 
1941. 

The  topics  discussed  are:  The  market;  Marketing  process; 
Production;  Production  cost;  Factors  affecting  the  producer !s 
income  from  the  sale  of  milk;  and  Trade  problems. 

In  the  section  on  The  Market,  pp.  11-16,  are  discussions  of 
consumer  "buying  habits,  milk  and  cream  consumption,  "buying 
habits  as  a,ffected  "by  income  and  size  of  family,  and  minimum 
price  structure  for  milk  and  cream. 

The  section  on  Trade  Problems,  pp.  30-36,  includes  material 
on  quotas,  pooling,  and  equalization,  marketing  costs,  paper 
containers,  cream  prices,  price  cutting,  and  industry  attitude. 

The  writers  give  three  reasons  for  the  high  per  capita  con- 
sumption of  milk  in  Portland;  1.  higher-than-average  family  in- 
come, 2.  price  of  "butterfat  sold  to  the  consumers  in  the  form 
of  fluid  milk,  and  3.  confidence  of  the  public  in  the  safety 
of  its  milk  supply. 

270.  Diff enback,  G.  G.      Importance  of  public  relations.    Amer.  Milk  Rev. 

3(2):  25,  45.     Feb.  1941.     44.8  Am3S 

Prom  an  address  "before  the  Ontario  Milk  Dealers  Association^ 
Toronto,  Canada. 

Points  out  the  "necessity  of  creating  a  wider  understanding 
of  milk  industry  functions, tf  by  means  of  publicity,  movies, 
radio,  booklets,  and  contacts  of  all  kinds. 

271.  Downs,  P.  A.,  and  Yung,  P.  D.      Cooling,  storage  and  transportation 

of  milk  and  cream.    Nebr.  Agr.  Expt.  Sta.  Cir.  65,  20pp. 
Lincoln  c 1940 3 

Describes  the  types  of  cooling  media,  and  methods  of  storage 
to  insure  freshness  on  the  farm  and  during  transportation. 

272.  Drain,  H.  D.      Six  day  delivery  from  plant  angle.    Milk  Plant  Monthly 

30(6):  26-27.     June  1941.     44.8  C864 

Abstract  of  address  at  the  Dairy  Conference,  Ohio  State  Uni- 
versity. 

Problems  involved  by  this  change  in  schedule,  such  as  extra 
supply  and  storage  space,  and  the  favorable  acceptance  of  the 
omission  of  Sunday  delivery,  economies  in  the  plant,  etc.,  are 
summarized. 

273.  Planley, -Mabel  G.      Information  please J    Will  business  supply  the 

answers?  . Interna tl.  Assoc.  Milk  Dealers.  Assoc.  Bui.  33(3): 
80-88.     Nov.  26,  1940.    44.9  In3 

Presented  before  the  Sales  and  Advertising  Section  of  the 
33rd  Annual  Convention,  Atlantic  City,  IT.  J.,  "Oct.  23,  1940. 

"So  business  is  rightfully  placing  a  new  emphasis  on  the 
questions  consumers  are  asking  -  and  are,  in  turn,  asking 
questions  themselves  to  determine  the  present  trend  of  public 
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opinion  and  better  analyze  the  problems  to  be  net  in  a  consumer 
relations  program. ff 

'The  speaker  cites  two  recent  surveys  rnade  to  determine  con- 
sumer reaction  to  d.e,iry  companies.     She  also  emphasizes  the 
importance  and  effects  of  the  consumer  movement,  its  criticism 
of  advertising,  and  the  need  of  business  to  take  the  initiative 
in  a  program  of  public  information. 

274.  Forest,  H.  L.      Increasing  the  consumption  of  dairy  products  by 

low-income  distribution.    10pp.,  processed.     c Washington,  D*  C.^ 
II«  S.  Dept.  of  agriculture,  Surplus  marketing  administration, 
1940*    1*944  D2I761  cno.  13 

Address  at  the  meeting  of  the  American  Farm  Bureau  Federa- 
tion, Baltimore,  Maryland,  Dec.  9,  1940. 

DSurplus  removal  and  related  programs  for  dairy  products 
include  the  stamp  plan,  the  butter  loan  program,  the  purchase 
and  relief  distribution  programs,  the  fluid  milk  utilization 
program,  and  the  Canal  Zone  butter  export  -program." 

The  writer  outlines  the  aims,  objectives,  and  operation  of 
these  various  programs  and  their  efforts  to  expand  the  outlets 
and  increase  the  consumption  of  dairy  j^oducts  among  needy 
families. 

275.  Freiberg,  Albert  M.      Milk  delivery:  necessity  or  luxury?  Harvard 
■■  '  Business  Rev.  20(1):  116-123.     Autumn  1941.     280.8  H262 

The  library  of  the  Bureau  of  Agricultural  Economics  also 
has  a  copy  of  this  in  its  Reprint  Collection. 

The  writer  believes  "that  the  high  cost  of  fresh  fluid  milk 
is  caused  largely  by  government  economic  regulation,  ,T  and  "pro- 
poses abandonment  of  resale  price  maintenance  of  milk. "  He 
also  states  that  the  "farmers  and  milk  dealers  are  injuring 
themselves  by  their  support  of  resale  price  maintenance.  The 
farmers  are  losing  much  of  the  highest  priced  market  for  their 
product.     The  distributors  of  fresh  fluid  milk  are  hurting 
themselves  in  two  ways.     First  they  are  promoting  the  use  of 
canned  milk,  which  they  do  not  sell,  at  the  expense  of  fresh 
milk,  which  they  do  sell.     Secondly,  they  are  in  effect  asking 
to  be  declared  a  public  utility.  tT 

276.  cGallup,  George^      Dairy  industry.     Hoard's  Dairyman  86(7):  236. 

Apr.  10,  1941.     44.8  H65 

Report  of  a  speech  by  Dr.  Gallup  before  the  National  Dairy 
Council,  giving  results  of  a  sampling  test  on  consumption  of 
dairy  -products  in  the  United  States.     It  was  found  that  only 
one-half  of  all  adults  had  drunk  any  milk  on  the  day  before 
the  survey.     Recommendations  for  increasing  consumption  include 
specific  plans  of  education  by  route  .salesmen,  a,nd  advertising. 

277.  Carver,  ¥.  3.      Marketing  costs  of  Minnesota  foods.     Minn.  Univ. 

Agr.  Ext.   Serv.  Ext.  Bui.  220,  16pp.     St.  Paul,  June  1941. 
275.29  Minn 
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This  discussion  on  price  spreads  "between  the  farmer  and  the 
consumer  includes  a  section  on  milk  and  "butter,  pp.  5-7,  in 
which  the  writer  states  that  the  marketing  margin  on  milk  is 
too  wide,  and  is  caused  not  "by  undue  middlemen's  profits,  but 
"by -an  inefficient  and  over-"built  system  of  distribution. 

For  butter,   the  price  spread  has  been  reduced  by  a  more 
direct  flow  of  the  commodity  to  the  consumer. 

278.  Gaomnitz,  E.  W.      New  trends  in  milk  distribution.    U.  5.  Dept.  Agr. 

Bur-.  Agr.,  Icon.  Agr.  Situation  24(11):  18-21".    Nor.  1940.  ' 
•  '  -     .         1  Ec7Ag  * 

Also  in  Hoard's  -Dairyman  86(2):  37,  56.'    Jan.  25,  1941. 
(44.8  £35) 

''lowering  retail  prices  by  cutting  distribution  costs  appears 
to  be  one  of'  the  main  keys  to  increased  fluid  milk  consumotion. 
There  is  a  definite  tendency  throughout  the  country  today  for 
milk-  dealers  to  experiment  with  new  delivery  methods,  with  new 
types  of  container,  and  with  new  pricing  plans,  -and  all  of 
these  experiments  are  pointed  toward  reducing  consumer  prices... 
Informat-iqh.  •  •indicates  that  where  consumers  have  been  given  the 
opportunity  of  buying  milk  at  lower  prices,  they  buy  more  milk." 

279.  Harmon,  E.  M.      What  is  ahead  for  New  York  milk  shed  producers? 

5pp«y-  processed.     In  Milk  Papers,  compiled  by  S.  F.  Brown,  v*  7, 
ho".  195.     cNew  York,  Milk  research  council,  inc.  ,  1940} 
281.344  381 

Address  at  Cornell  Farm  and  Home  Week  Program,  Ithaca,  New 
York,  Peb.  15,  1940'. 

On  marketing,  and  sound  pricing  policies* 

280.  Herrick,  Anson.      Approaches  to  budgetary  control  in  the  dairy  in- 

dustry.    Jour.  Accountancy  7C(l):  43-49.     July  1940.     325.8  J32 
Address  before  the  Controllers'  Council  of  the  International 
Association  of  Milk  Dealers. 

''The  principal  purpose  of  this  article  will  be  to  suggest 
means  which  may  be  employed  to  meet  particular  production-cost 
problems  that  arise  in  the  dairy  industry.    Accordingly,  the 
considerations  will  be  restricted  to  budgets  in  relation  to 
expenses  and  costs. n 

281.  -  Hitchcock,  J.  A.,  and  MacLeod,  Alan.      Progress  and  prospects  of  the 

New  England-wide  milk  marketing  study. <   In  New  England  research 
council  on  marketing  and  food  supply.  Proceedings,  April  23  end. 
24,  1941  at  Boston,  Massachusetts,  po.  75-77,  processed. 
252.004  N443M  1941 

The  writers  list  publications  issued  as  a  result  of  the  area- 
wide  milk  marketing  study,  and  also  planned  and  forthcoming 
publications . 


282.  Holman,  Charles  W.      Producer-dealer  relations.     Internatl.  Milk 

Dealers  Assoc.  Assoc.  Bui.  33(4 ):  125-151.     Dec.  3,  1940. 
44.9  Jn8 

Presented  "before  the  33rd  Annual  Convention-,  Atlantic  City,. 
11.  J.  ,  Oct.  21,  1940. 

WEor  us  then  in  this  great  industry,  it  is-  a  choice  between 
a  resumption  of  sound,  constructive  relationships  or  in  some 
way,  somehow,  being  placed  under  public  domination. n 

283.  Hughes,  E.  M.      The  business  of  milk  retailing  by  producer-distributors 

in  Hew  York  State.     IT.  Y.   (Cornell)  Agr.  SxpV.  Sta.  Bui.  741, 
:85pp.     Ithaca,  Nov.  1940. 
,  Publications  on  city  milk  distribution,  pp.  83-85. 

"Detailed  records  cf  the  milk  retailing  6'perations  for  92 
producer-distributers  were  taken  by  the  survey  method.  Data 
relative  to  the  yearly  receipts  and  expenses,  as  well  as  in- 
ventories, capital  invested,  quarts  of  milk  and  cream  sold  in 
different  containers,  prices  received,  nuaaber  of  routes,  number 
of  customers,  and  other  pertinent  information,  were  obtained 
from  each  distributor.     In  most  cases  information  concerning 
the  farm  business,  as  well  as  the  milk-distribution  enterprise, 
was  obtained. » 


284.  .  Jesness,  0...  B.      Marketing,   the  changing  picture.     Natl.  Butter  & 

Cheese  Jour.  32(4):  80.     Apr.  1941.     235.85  B9SBu 

Paper  presented  at  Minnesota  Advanced  Creamery  Operators1 

Short  Course,  1940. 

Describes  some  of  the  outstanding  changes  in  marketing  cf 

dairy  products  during  the  last  few  years,  such  as  shift  from 

bulk  to  packaged  butter,  labelling  of  products,  cooperative 

marketing,  and  concentration  of  dairy  concerns. 

285.  ICulhman,  F.  H.      Problems  of  the  milk  distributor.     Guernsey  Breeders' 

Jour.  59(5):  35S-359,  375."  Mar.  1,  1941.     43.8  093 

The  problems  discussed  are  producer,  labor,  competitor,  con- 
sumer, health  department,  financial  and  political  problems. 

In  considering  consumer  relations,  the  writer  states  that 
milk  distributors  should  convince  the  customer  that  milk  is  a 
head,  thy  and  economical  food,  and  that  it  is  costly  to  handle 
and  process  and  distribute. 

286.  Leonard,  Harry  R.      The  farmer  takes  a  cut.     Nation-*- s  Agr.  15(5): 

5,  13,  14.    May  1941.     280.82  B39 

'The  general  manager  of  the  Twin  City  Milk  Producers  Associa—  , 
tion  of  Saint  Paul  and  Minneapolis  has  formed  some  very  defi- 
nite conclusions  as  to  what  is  wrong  with  milk  distribution 
and  expresses  his  views  in  this  article.     Figures  of  the  Frank- 
lin Co-op  Creamery  Association  showing  retail  cost  of  distribut- 
ing milk  are  presented  as  being  typical  figures  for  other  companies. 
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A  chart  is  reproduced  which  shows  that  the  average  dairyman 
is  getting  forty-nine  percent  less  than  he  got  in  1920,  and  the 
nan  on  the  milk  route  is  getting  almost  double. 

287..  McBride,  C.  G. ,  and  Sherman,  R.  W.      Farm  sales  of  Ohio  milk  through 
'different  outlets,     Ohio.  Univ.  Dept.  Rural  Scon,  and  Ohio  Agr. 
Expt.  Sta.  Mimeogr.  Bui.  131,  3  pts.     Columbus,  1940-1941. 
2S1.9  0h32 

Pt,  I  is  on  the  Columbus  area:  Delaware, . Fairfield,  Franklin, 
Licking,  Madison,  Pickaway  and  Union  counties. 

Pt.  II  is  on  the  Akron-Canton  area;  Cavroll,  Columbiana, 
,  Holmes,  Medina,  Portage,  Stark,  Summit,  Tuscarawas  and  Wayne 
counties. 

Pt.  Ill  is  on  the  Toledo  and  northwestern  Ohio  .area:  Defiance, 
Fulton,  -Hancock,  Henry, Lucas,  Ott  air/a,  Paulding,  Putnam,  Sandusky, 
Seneca,  Williams  and  Wood  counties. 

The  study  was  based  upon  a  survey  of  all  farms  with  three 
or  more  dairy  cattle  at  the  time  of  the  last  test  for  tuberculosis. 

The  creameries  and  milk  products  manufacturing  plants  in  the 
area  are  listed,  and  numbers  of  cows  and  heifers  on  the  farms 
are  shown.    Market  outlets  in  1903  and  1940  are  compared.  Trans- 
portation facilities  are  considered.,  as  are  sanitary  controls  by 
health  boards.    Results  for  each  county  are  shown  in  the  tables 
and  charts  on  pp.  9-30. 

288.  McBride,  C.  G-.      The  Ohio  farmer  and  his  milk  market.    Ohio.  Agr. 

Ezpt.  Sta.  Bui.  614,  50pp..    Wooster,  Aug.  1940. 

"This  bulletin  deals  with  the  experiences  of  Ohio  farmers 
in  marketing  whole  milk.     The  emphasis . is  upon  the  behavior 
and  the  problems  of  the  individual  producer.    Data  were  taken 
from  surveys  in  Green  Township,  Wayne  County;  from  farms  along 
State  Highway  42  selling  whole  milk;  from  a  sample  of  100  farmers 
in  Stark  County;  from  farm  account  records  of  67  farmers  in 
Medina  County;  and  from  the  dealer  statements  of  a.  group  of 
farmers  in  the  Toledo  area. " 

Includes  some  discussion,  pp.  12-14,  on  the  cost  of  meeting 
the  sanitary  requirements  of  the  board  of  health. 

289.  MacLeod,  Alan.      Transportation  of  New  Hampshire  milk.  II.  Reorgani- 

zation of  truck  routes.     17.  H.  Agr.  Erpt.   Sta.  Bui.  325,  23pp« 
Durham,  1940. 

Part  I  of  this  study,  Analysis  of  Trucking  Charges,  was  is- 
sued in  1938  as  Bulletin  307. 

Three  schemes  of  reorganization,  each  involving  a  progressively 
more  drastic  reorganization  than  the  preceding  one,  are  described. 
The  gains  through  reorganization  of  routes  and  reduction  of 
charges  to  competitive  levels,  and  the  methods  of  reducing  haul- 
ing charges  are  summarized. 
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290.  Montgomery,  Donald *S.  "    Modern  trends  in  milk  raarfceting  fron  the 

consumers1  viewpoint.    '7pp.,  processed.     Washington,  D.  C, 
U.  S.  Dept.  of  agriculture,  Consumers'  counsel  division,  1941. 
lo94  Ad422Cs  no.  145 

Address  delivered  at  the  National  Association  of  Milk  Control 
Agencies,  Quebec,  Canada,  Sept.  26,  1941. 

'"Two  major  trends  in  ni Ik  marketing  during  recent  years  hold 
pe,rticula,r  interest  for  consumers.  M    These  are  new  and  cheaper 
ways  of  distributing  milk,  and  public  control  of  producer  prices. 

Resistance  to  new  innovations  and  rising  prices  are  threaten- 
ing to  offset  consumer  advantages. 

291.  Mortenson,  William  Peter.      Milk  distribution  as  a  public  utility. 

221pp.    Chicago,  University  of  Chicago  press  c19403    280.344  M84 
Bibliography,  pp.  209-213. 

Professor  Mrrtonson  discusses  the-  historical  background  of 
fluid  milk  reg  1 :  \r.  oh ,  legal  considerations  of  control,  methods, 
difficulties,  and  economic  effects  of  regulation.    But  his  main 
theme  is  the  risibility  of  reducing  the  costs  of  milk  distri- 
bution  in  cities  of  100,000  or  less  population  by  means  of  uni- 
fied public  utility  control  and  the  elimination  of  the  wastes 
arising  from  the  unnecessary  duplication  of  services.    He  con- 
cludes" that-  milk  distribution  costs  might  be  reduced  from  1  1/2L_. 
to  2  l/4  cents  per  quart. 

Appendix  A  contains  tables  showing  the  Division  of  Costs  of 
Milk  Distribution,  Appendix  3,  Supplementary  Information  on  De- 
livery, and  Appendix  C,  The  Effect  of  Price  upon  the  Consump- 
tion of  Fresh  and  Evaporatod  Milk. 

The  following  is  quoted  from  Appendix  C,  pp.  201-208: 

"By  and  large,  consumers  have  made  no  united  protest  against 
fluid-milk  prices,  and  hence  they  have  been  given  only  limited 
consideration  either  by  milk-producer  bargaining  co-opera.tives 
or  by  the  state  milk  control  boards... 

"Prom  the  point  of  view  of  those  concerned  with  marketing 
fluid  milk,  results  of  this  type  cf  study  prompt  one  to  raise 
the  broad'  question  as  to  whether  the  fluid-milk  policies  followed 
in  many  cities  give  adequa/te  consideration  to  consumer  responses. 

292.  Nisbet,  J.  C,  and  Drain,  H.  D.       Six  day  milk  delivery.  Milk 

Dealer  30(6):  30-31,  75,  77-78.     Mar.  1941.    44.8  M595 

The  omission  of  Sunday  milk  delivery  in  Akron,  Canton,  and 
Columbus,  Ohio,  has  worked  out  successfully. 

293.  Nugent,  Richard.      This  milk  company  finds  six-day  daylight  delivery 

a  success  for  both  company  and  routemen.     Milk  Plant  Monthly 
29(5):  23-25.    May  1940.     44.8  C864 

Address  at  the  recent  convention  of  New  York  State  Milk  Dis- 
tributors, Inc, 

Explains  how  the  omission  of  Sunday  deliveries  was  effected 
through  the  routemen  themselves,  aided  by  their  customers,  and 
the  advantages  to  both  routemen  and  cor^aiiy  that  ensued. 
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294.  Oliver,  J.  P.      Why  -  the  what  -  the  how  -  the  when  in  selling  more 

nilk.    Milk  Plant  Monthly  29(1);  26-28.    Jan.  1940.    44.8  C864 

.Reports  the  findings  of  a  consumer  research  study  showing 
motives  and  habits  of  "buyers  of  milk  and  changing  trends  in 
recent  years,  such  as  the  shift  to  store  "buying  instead  of  hone 
delivery. 

295.  Olson,  Oscar  W.      Functions  of  a  futures  market.    Aner.  Butter  Rev* 

2(7):  222,  224. ,  July  1940.     44.8  Am37 

-  Eadio  address  over  Station  KPIZ  at  Pond  du  Lac,  Wis.,  July 
17,  1940. 

Considers  the  values  of  futures  trading  in  the  marketing  of 
"butter  and  eggs. 

296.  Owen,  Harry  11.      As  things  look  to  me.     The  Parmer  58(26):  4.  '  Dec. 

28,'  1940.     6  P2211 

Discusses  the  different  expenses  of  delivering  milk,  and 
gives  suggestions  for  reducing  them. 

297.  Rockwell,  Martin  V.      Consumers 1  attitudes  toward  proposed  changes 

in  milk-delivery  service-    N.  Y.  (Cornell) . Col.  Agr.  Dept.  Agr. 
Econ.  and  Farm  Mangt.  Farm  Scon.  127,  pp.  3192-3194.  Ithaca, 
Nov.  1941.    280.8  C812  no.  127 

A  survey  of  462  families  in  eight  selected  areas  of  Ithaca, 
Mm  Y. ,  and  its  suburbs  was  ms.de  to  ascertain  the  attitudes  of 
consumers  toward  the  introduction  of  a  unified  delivery  system 
and  of  alternate-day  deliveries.    About  one  third  of  the  custom- 
ers were  unwilling  to  accept  either  type  of  service. 

The  principal  reason  given  by  housewives  was  skepticism  as 
:  to  the  quality  or  service  which  might  be  offered  under  a  monopoly 

set-up.    Doubt  as  to  freshness  of  milk  at  time  of  delivery  and 
ability  to  keep  milk  fresh  between  deliveries  was  the  chief 
reason  for  opposing  alternate-day  delivery. . 

The  writer  suggests  the  possibility  of  consolidating  routes 
through  the  voluntary  exchanges  of  customers, by  present  dealers. 

298.  Selby,  Howard  ¥.      Dairy . products.     Natl.  Assoc.  Mktg.  Officials. 

Pood  Mktg  Programs. . .Proc.   (1940)20:  21-24.     Trenton,  N.  J. 
C1940D     280.39  N213P  22d,  1940 

Discusses  distributors'  needs,  which  are:  National  advertis- 
ing, modern  packaging,  elimination  of  dawn  and' holiday  deliveries, 
■  ,     -        .and  a  modification  of  the  present  price  control  system.  Direct 
bene.fi  ts  to  the  consumer  will  give  indirect  benefits  to  the 
distributors,  according  to  Mr.  Selby. 

299.  Sherman,  R.  W.      Comparison  of  market  outlets  used  for  milk  In  two 

Ohio  market  areas.     Ohio  Agr.  Sxpt.   Sta...  Bimonthly  Bui.  26(209): 
•79-81.     Wooster,  Mar. -Apr.  1941.  : 

The  Akron  and  Canton  areas  are  compared  with  the  Columbus 
area  with  reference  to  percentage  of  dairy  farms  and  dairy  cows, 
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and classified  as  to  producer-distributor,  fluid  distributor, 
fluid  for  Swiss  cheese,  fluid  for  other  manufacture,  butter fat, 
and  those  not  classified. 

300.  Silcox,        Bruce. '     Some  recent  developments  in  the  marketing  of 

dairy  products;  abstract  of  an  address  delivered  "before  the 
directors,  officers,  and  butter  makers  of  Iowa  state  brand 
creameries,  inc.,  Mason  City,  March  27,  1941.     16pp.,  processed, 
Washington,  D.  C,  U.   S.  Dept.  of  agriculture,  Extension  serv- 
ice n19413     1.913  A2Si3  cno.  13 

The  following  topics  are  discussed:  Butter  loan  program; 
Butter  purchase  and  relief  distribution;  Direct  purchases  - 
other  dairy  products;  School  lunch  program;  Food  stamp  plan; 
Milk  consumption  programs;  Milk  marketing  agreement  programs; 
Recent  developments  -  state  legislation;  Other  trends  in  milk 
marketing;  Changing  methods  of  procurement;  Development  of 
large  scale  organizations;  Significant  increase  in  the  use  of 
advertising; . Additional  research  with  respect  to  cheese;  and 
Increased  experts  of  condensed  milk. 

301.  Slawson,  H.  H.      Vending  machines  help  move  the  milk  surplus.  Hoard's 

Dairyman  86(6):  205.    Mar.  25,  1941.    44.8  H65 

Vending  machines  -  an  automatic  milk  dispensing  device  —  ■ 
promise  considerable  help  in  reducing  the  milk  surplus.  The 
writer  reports  several  instances  where  they  have  been  used  with 
singular  success  in  office  buildings,  factories,   service  sta- 
tions, etc. 

302.  Smith,  Clarence  M.      Milk  marketing  programs.     Calif.  Dept.  Agr.  Bui. 

30(1):  107-112.     Sacramento,  Jan. -Mar.  1941.     2  C12M 

Complex  distribution  problems,  and  surplus  milk  prices,  cost 
of  production,  and  quantity  of  production,  ?.re  some  of  the  topics 
discussed.     The  writer  considers  strong  cooperative  associations 
which  can  regulate  the  flow  of  the  products  they  produce  into 
market  in  an  orderly  manner,  and  a  stabilization  and  marketing 
plan  essential. 

303.  Scnley,  L.  T.      Cost  of  transporting  milk  and  cream  to  Boston. 

Vt.  Agr.  Expt.  Sta.  Bui.  462,  56pp.     Burlington,  July  1940. 

,fThe  purpose  of  this  study  is  to  outline  the  development  of 
transportation  facilities  and  tariff  structures  in  the  Boston 
milk  and  cream  sheds;  to  describe  the  present  situation  with 
regard  to  rates  and  methods  of  shipment;   to  determine  the  ap- 
proximate cost  of  the  services  and  operations  associated  with 
transport  but  which  are  included  under  rates  only  in  certain 
cases;  and  finally,  to  compare  alternative  methods  as  to  total 
cost.  <f 

304.  Spencer,  Leland.      Changes  in  the  milk  marketing  set-up.    Amer.  Agr, 

137(18):  439.    Aug.  31,  1940.     6  Am3 
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Refers  to  the  development  of  independent  country  plants, 
increased  distribution  through  stores,  and  retailing  "by  sub- 
dealers  and  peddlers.' 

305.  Spencer,  Leland,  Kling,  H.  R. ,  and  Bierly,  I.  R.      The  distribution 

of  milk  by  sub-dealers  in  New  York  city.    N.  Y.  (Cornell)  Col. 
Agr.  Dept.  Agr.  Scon,  and  Farm  Mangt.  A.  E.  358,  13pp.,  processed. 
Ithaca,  Sept.  1941.    281.9  C71  no.  358 

"A  report  to  Dr.  John  L.  Rice,  Commissioner  of  Health  of 
the  City^of  New  York." 

"A  report  by  the  same  title  was  issued  in  May  1940  as  Bulle- 
tin A.  E.  320.     This  report  has  been  completely  revised  on  the 
basis  of  data  most  recently  available  in  files  of  the  New  York 
City  Department  of  Health  and  New  York  State  Division  of  Milk 
Control. "  -  p«  1. 

Sub-dealers  or  peddlers,  are  defined  a,s  distributors  who 
deliver  to  customers  milk  that  has  been  pasturized  and  bottled 
by  other  dealers.     They  are  required  to  be  licensed,  and  to 
hold  permits  from  the  '-New  "fork  City  Department  of  Health. 

306.  Spencer,  Leland.  •    Duplication  of  country  plants  increasing.  Amer. 

Agr.  137(19):  511.     Sept.  14,  1940.     6  Am3 

307.  Stalker,  John  C.      cThe  distribution  of  surplus  commodities  in  Massa- 

chusetts] 5pp.,  processed.  In  Milk  Papers,  compiled  by  E.  F. 
Brown,  v.  7,  no.  203.  c!Tew  York,  Milk  research  council,  inc., 
1940:     281.344  B81 

Address  at  the  sixth  annual  meeting  of  the  Association  of 
New  England  Milk  Dealers,  Inc.,  Boston,  Eeb.  15,  1940. 

The  program  of  the  Federal  Surplus  Commodities  Corporation 
is  seen  as  an  aid  to  producers,  and' as  a  supplementary  supply 
of  food  to- relief  families.    Milk  was  furnished  at  5  and  7 
cents  per  quart,  and  to  school  children  a.t  one-half  cent  per 
pint.  . 

308.  Tufft,  J.  Edward.      Taking  the  guess  out  of  marketing.    Natl.  Butter 

&  Cheese  Jour.  31(7):  18-19 „    July  1940.     286,85  398Bu 

The  Challenge  Cream  and  Butter  Assodia/tion  working  with  four 
other  marketing  cooperatives  is  conducting  an  educational  cam- 
paign.    "The  work  is  done  through  the  4-H  Clubs  and  then  through 

■  the  Future  Farmers  of  America,  in  schools  where  the  Smith-Hughes 
system  is  in  use."    Public  spea.king  and  essay  contests  are  con- 

";  ducted,  as  are  annual  marketing  tours  for  the  4-H  Clubs. 

309.  Ulrey,  Orion.  :    Marketing  of  milk  products  in  Lenawee  county,  Michigan. 

Mich.  Agr.  Expt.  Sta.  Spec.  Bui.  310,  42pp.     East  Lansing,  1941. 
.''         In  Cooperation  with  the  U.  S.  Bureau  of  Agricultural  Eco- 
nomics. 

Contents:  Introduction;  Production  and  utilization  of  milk 
in  Lenawee  County;  Market  outlets  for  producers  of  milk  and 
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butter fat;  Delivery  of  milk  and  butt erf at  to  dairy  plants; 
Central  market  outlets  for  Lenawee  County  dairy  products; 
Inspection  of  milk  and  cream;  Michigan  Producers  Dairy  Company; 
Summary  of  discussion  of  milk  marketing  problems  in  the  area; 
and  Summary  of  findings, 

A  choice  of  market  outlets  was  available  to  dairy  farmers 
of  this  county  -  Adrian,  Toledo,  and  Detroit  markets  through 
a  number  of  different  distributors. 

310.  IT*  S.  Dept.  of  agriculture.      Penny  a  glass  school  milk  approved 

for  Hew  York  City.    3pp.,  processed.     In  Milk  Papers,  compiled 
by  E.  F.  Brown,  v.  8,  no.  211.     cNew  York,  Milk  research  council, 
1940;,     231.344  B81 

Press  release,  Sept.  28,  1940. 

At  head  of  title:  Market  Administrator,  New  York  Metropolitan 
Milk  Marketing  Area,  383  Madison  Avenue,  New  York,  IT.  Y. 

311.  U.  S.  Dept.  of  agriculture.  Consumers'  counsel  div.  Consumers 

work  for  more  milk.    IT.  S.  Dept.  Agr.  Consumers1  Counsel  Div. 
Consumers'  Guide  7(4):  5-9,  14.     Nov.  15,  1940.    1.94  Ad42C 

"Explains  how  some  Washington  consumers  are  trying  to  help 
low— income  families  get  more  milk.     Cooperation  of  farmers, 
distributors,  and  the  Government  make  possible  the  sale  of 
milk  at  a  nickel  a  quart  to  relief  families.    Milk  purchased 
at  the  corner  grocery  store  is  lower  in  price  than  delivered 
milk.     Collective  bargaining  for  milk  has  brought  reduced  milk 
prices  to  consumers. 

312.  U.  S.  Dept.  of  agriculture.  Consumers'  counsel  div.      Who 1  s  got  the 

time  -  to  work  for  penny  milk?     Two  cities  have  found  time; 
perhaps  yours  could,  too,  to  get  milk  to  more  children  before 
it  is  too  late.     U.  8.  Dept.  Agr.  Consumers'  Counsel  Div.  Con- 
sumers'  Guide  8(5):   8-11.    Jan. 2,  1942.     1.94  Ad422C 

On  the  operation  of  the  program  in  nursery  schools  and  settle- 
ment houses  in  Hew  York  City. 


MARKS  TING-  CONTROL 

313.    Bartlett,  R.  W.      Governmental  regulation  of  the  sale  of  milk.  111. 

Univ.  Col.  Agr.  Dept.  Agr.  Econ.  A.  E.  1575,  48pp.,  processed. 
Urbana,  Feb.  1941.     275.29  I162P  no.  1575 

Discusses  the  laws  affecting  the  sale  of  Illinois  dairy 
products,  such  as  those  dealing  with  adulteration  and  sanita- 
tion, anti-trust  laws,  laws  dealing  with  licensing,  bonding, 
auditing,  and  price- fixing;  determination  of  producer  prices; 
fixing  of  consumer  prices;  and  some  effects  of  government  regu- 
lation. 

Arguments  for  and  against  the  fixing  of  consumer  prices  are 
presented  on  pp.  22-26. 
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314o     Campbell,  Persia  Crawford.      Consumer  representation  in  the  new  deal. 

298pp.    New  York,  Columbia  university  press;  London,  P.  S.  King 
&  son,  ltd.,  1940.     (Half-title:   Studies  in  history,  economics 
and  public  law,  ed.  by  the  Faculty  of  political  science  of 
Columbia  university,  no.  477)     230.12  016 

Ch.  Ill,  Consumer  representation  in  Agricultural  Adjustment, 
pp«  194-261,  contains  a  discussion  of  the  Milk  Marketing  Agree- 
ments, and  the  immediate  background  for-  .them,  pp*  217-232,  in- 
cluding the  work  of  the  Consumers'  Counsel  Office  and  its  atten- 
tion to  "orice  schedules. 


315.  Connecticut.  Laws,   statutes,  etc,      Connecticut  milk  marketing  act* 

51pp.    Hartford,  Conn.,  1941.     Pan.  Coll.  Milk 
Not  examined. 

316.  Connecticut.  Milk  administration.      Report  of  the  milk  administrator, 

December,  1940.     Conn,  Pub.  Doc.   85,  26pp.     cFew  Haver?  1940: 
280*3449  C75  1939-40  ■  . 

Contains  the  following  sections;  The  market;"  Prices;  He  turns; 
Haulage;  Surveys  of  costs  and  methods  of  distribution;  Inter- 
state relations;  Bureau  of  information;  Enforcement  section; 
Licensing,  statistical  and  financial  section. 

317.  Culver,  Mrs.  Dorothy  (Campbell).       State  and  federal  regulation  of 

the  milk  industry.     19pp.,  processed.     Chicago ,  Council  of 
state  governments,  1941.     231.344  C89 

Contains  citations  to  numerous  court  cases,  along  with  the 
.  •  descriptive  material. 

Contents:  Early  milk  laws;  Milk  -  the  industry;  "Producer 
milk  laws ,f;  State  milk  laws;  Federal  milk  regulation's;  Attitude 
of  the  courts;  Status  of  s1<ate  milk  laws;  Citations  to  milk 
laws;  and  Selected  reading  list. 

318.  Darlington,  Jean  3.       Cost  of  production  plan.     Sural  -Tew  Yorker 

99(5475);  278,  281.    Apr.  20,  1C-40.     6  R88 

"Statement  made  by  Mrs.  William  M.  Darlington,  Pomona  Hill, 
"."est  Chester,  Pa.  ,  before  the  Pennsylvania  Milk  Control  Board." 

'The  Board  is  asked  to  revise  its  price  orders  for  milk,  "to 
provide  for  the  cost  of  production  to  be  pa-'.;,  the  producer  for 
all  milk  purchased  from  him,  regardless  of  one  use  to  which 
'it  is  put •  < 

319.  DeLoach,  D.  E.  ,  and  "Jest,  *7V  A.       Some  economic  implications  of  milk 

control  in  Oregon.     Or eg.  Agr.  Expt.  Sta.  Bui.  375,  19pp. 
Ccrvallis,  Aug.  1940. 

Also  in  '.Jest.  Barm  Scon.  Assoc.  Proc.  19-1-0(13):  34-48, 
processed.     (280.83  7/"52  1940)  .  •' 

"The  objective  of  this  report  to  the  Oregon  Milk  Control 
Board  is  to  discuss  some  of  the  factors  affecting  the  operation 
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of  the  Milk  Control  Act  in  Oregon  exclusive. of  Multnomah  County. 
It  presents  in  the  main,  the  viewpoints  arrived  at  "by  the  in- 
vestigators as  a  result  of  a  survey  of  the  conditions  of  pro- 
ducing and  marketing  fluid  milk  for  human  consumption  in  each 
of  24  Oregon  counties.  ,f 

The  authors  "believe  further  that  the  principal  weakness  of 
the  Milk  Control  Act  is  that  it  is  a  step  in  advance  of  public 
thinking.     They  recommend  a  program  of  public  education  for 
members  of  the  industry  and  the  public  as  well* 

•A  section,  p.  9,  deals  with  customs  and  habits  of  the  people 
affected  by  milk  control,  and  indicates  that  there  was  consumer 
opposition  to  price  fixing  in  Oregon. 

320.  Dow,  0.  P.      Receipts,  utilization,  and  prices  of  milk  and  cream  in 

Maine  milk  control  areas.    Maine.  Agr.  Expt.  Sta.  Bui.  399,  pp. 
71-1 S3.     Orono,  Mar.  1940. 

The  writer  explains  the  operation  of  the  Milk  Control  in- 
Maine  from  May  1935  to  December  1937,  describes  the  market  areas, 
analyzes  the  receipts  and  utilization  of  milk  and  cream,  and 
discusses  prices. 

Pp.  154-153  are  devoted  to  considerations  of  the  effect  of 
retail  price  changes  on  consumption,  and  the  effect  of  business 
conditions  on  consumption. 

It  is  stated  that  milk  consumption  is  affected  relatively 
little  by  changes  in  the  price  of  milk,  but  "nevertheless  is 
affected  somewhat  by  drastic  changes  in  business  conditions  and 
the  subsequent  decline  in  the  earning  power  of  consumers. " 

Appendix  B  is  a  copy  of  the  Maine  Milk  Control  Law. 

321.  Filled  milk  act  held  valid  (Kansas  Supreme  Court;  Carol ene  Products 

Co.  v.  Mohler,  Secretary  of  Agriculture  et  al,  102  P.  2d  1044; 
decided  June  8,  1940)    U.  S.  Pub.  Health  Epts.  55(40):  1834-1835. 
Oct.  4,  1940.     151.65  P96 

The  constitutionality  of  a  Kansas  State  lav/  prohibiting  the 
addition  of  any  fat  or  oil  other  than  milk  fat  to  any  kind  of 
milk  sold  or  exchanged,  was  upheld  by  this  decision. 

322.  Market  Administrator's  bulletin,'  v.  1,  nos.  1-3.    July-Sept.  1940. 

In  Milk  Papers,  compiled  by  3.  P.  Brown,  v.  8,  nos.  232,  234-235. 
clTew  York,  Milk  research  council,  inc.,  19403    281,344  B31 

Issued  by  the  Market  Administrator  for  the  Hew  York  Metro- 
politan Milk  Marketing  Area. 

,fPor  a  solid  and  informing  digest  Of  the  basic  facts  on 
marketing  milk  in  New  York,  nothing  equals  in  clarity  and  compre- 
hensiveness the  monthly  bulletin"  issued  by  IT.  J.  Cladakis, 
Market  Administrator...  These  bulletins  are  issued  monthly. 
3  of  them  are  incorporated  in  this  volume. n  -  Introductory 
note  to  v.  8. 
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323.  Mayes,  Jewell,  and  Clary,  J.  E.      Milk  regulation  adopted  by  the 

Missouri  State  department  of  agriculture  jointly  with  the 
Missouri  State  board  of  health,  Oct.  28,  1940.    Mo.  Dept.  Agr. 
Bui.  38(8):  1-15.     Jefferson  City,  Dec.  1940.    2  Mo 

This  is  the  text  of  the  Milk  Regulation.     It  defines  grades 
of  milk,  specifies  standards  of  production,  sanitary  regula- 
tions for  producers  and  distributors,  and  sets  forth  all  the 
provisions  relating  to  milk. 

324.  Misner,  E.  C-.      Dairy  economics;  against  milk  production  control. 

Eolstein-Iriesian  V'orld  38(7):  358-359,  410i    Mar.  29,  1941. 
43.8  H742 

Argues  against  reducing  milk  production,  as  the  domestic 
supply  is  inadequate,  prices  might  be  higher,  production  costs 
would  increase,  income  be  less,  and  marketing,  costs  would  increase. 

325.  Montana.  Laws,  statutes,  etc.      Montana  milk  control  board. ..law, 

1939.    25pp.,  processed.     cHelena,  19593     28G»3M  M76 

Contains  the  text  of  the  law,  which  governs  marketing,  prices, 
licensing,  fo.ir  trade  practices,  inspection,  etc. 

326.  Mooney,  C-.  L.      Need  for  uniform  dairy  legislation.    Natl.  Butter  & 

Cheese  Jour.  32(3):  17-18.     Mar.  1941.     285.85  3983u 

Discusses  the  need  for  uniform  state  laws  on  the  trade  in 
dairy  products,  and  particularly  for  cheese* 

327.  IToyes,  Holton  V.      Effect  of  government  regulation  on  milk  production. 

Internatl.  Assoc*  Milk  Dealers.  Assoc.  3ul»  33(5):  137-147. 
Dec.  9,  1940.     44.9  In 8 

Presented  before  the  33rd  Annual  Convention,  Atlantic  City, 
ST.  J.,  Cct.  23,  194C. 

'rfIt  is  entirely  possible  that  no  market  regulation  can  be 
sustained  permanently  without  srme  form  of  effective  production 
control,     ihis  is  a  subject  we  all  shy  away  from  and  yet  it  is 
the  very  kernel  of  the  problem.  ,,; 

328.  1-Toyes,  Holton  V.      fundamentals  of  the  milk  problem  in  Sew  York. 

Hoard's  Dairyman  85(13):  459,  479.     Sept.  25-  1940.    4408  H65 
Reviews  experience  under  the  milk  marketing  order  for.  KeW 
York,  and  points  out  resulting  improved  average  prices  and  market 
stability. 

329.  Pendelton,  May  H. ,  comp.      Digest  of  outstanding  state  legislation 

on  agriculture  1935-1939.    U.  S.  Libr.  Cong.  Legis.  Eef.  Serv. 
State  Lav;  Index.  State  Law  Digest  Hpt.  4,  113pp.  Washington, 
D.  C,  1940,     274  Un332St  no.  4 

Ch.  VII,  Dairy  Industry  and  Dairy  Products,  pp.  31-90,  con- 
tains citations  to  State  laws  on  stabilization,  marketing,  gra.de  s 
and  standards,  bottles  and  containers,  filled  milk,  and  butter 
substitutes. 
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330.  Pickett,  John  2.      "Government  by  injunction"  in  milk  marketing. 

Pacific;  Rural.  Press  141(1):  18-19.    Jan..  11,  1941.    6  P112 

This  is  a  review  of  all  the  principal  complaints  against 
milk  control  by  the  State,  and  suggestions  for  a  simplified 
,    set-up  in  California* 

331.  Reynolds,  Howard  C.      Counterfeit  farm  cooperation.    How  it  is  prac- 

ticed and  the  extent  to  which  it  is  crippling  a  great  dairy  in- 
dustry.   Rural  ITew  Yorker  100(5495-5496):  50,  88.    Jan.  25, 
Feb.  8,  1941.     6  R88 

An  earlier  article  in  this  series  with  the  title,  A  Challenge 
to  Government  Milk  Control,  appeared  in  Rural  New  Yorker 
100(5494):  16.    Jan.  11,  1941. 

"Before  prosperity  can  he  restored  to  the  dairy  farmers 
throughout  the  United  States,  it  will  be  necessary  to  repeal 
or  revise  many  of  the  laws  that  have  been  enacted  by  various 
State  legislatures  and  the  Federal  Congress  during  the  past- 
,  quarter  of  a  century,  the  effects  of  which  laws  have  deprived 
dairy  farmers  of  their  fair  share  of  the  price  which  consumers 
pay  for  milk  and  dairy  products." 

These  laws  are  identified  and  their,  effects  discussed. 

332.  Rhode  Island.  Dept.  of  agriculture  and  conservation.      Fifth  annual 

report. . .January  1st,  1939  to  December  31st,  1939.  158pp. 
Providence,  1940.     2  R344  5th,  1939 

Contains  the  fifth  annual  report  of  the  Milk  Control  Board 
for  the  year  ending  Dec.  31,  1939,  which  includes  information 
on  prices,  receipts,  and  sales. 

333.  Smith,  Clarence  M.      Milk  marketing  program.     Calif.  Cult.  88(2): 

54,  5^.    Jan,  25,  1941.    6  C12  .  /  „  ' 

"A  paper  delivered  at  the  Agricultural  Economic  Conference 
in  Stockton. " 

Summary  of  the  situation  in  Los  Angeles  County,  California. 
"The  stabilization  and  marketing  plan  has  made  it  possible  to 
bring  forth  in  public  hearings,  discussions  upon  the -various 
economic  phases  affecting  the  dairy  industry  and  it  is  my 
opinion  that  eventually  a  well-rounded  out  program  satisfactory 
to  the  majority  will  prevail." 

334.  Spencer,  L eland.      Changes  in. the  classification .and  prices  of  milk 

under  federal  and  state  orders  for  the  ITew  York. market,  October 
.  .  1940  to  October  1941.    N.  Y .  (Cornell)  Col.  Agr.  Dept.  Agr. 

.Scon,  and  Farm  Mangt.  A.  5.  367,  4pp.,  processed*     Ithaca,  1941. 
281.9  C81  no.  367 

A.  3.  no.  359,  dated  Sept,  1941,  covers  the  period  August 
1940  to  August  1941. 

A.  E.  no.  364,  dated  Qct.  1941,  covers  the  period  September 
.    1940  to  -September  1941. 
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335.  Spencer,  Leland.      A  discussion  of  proposals  for  adjusting  or  con- 

trolling the  milk  supply,  with  particular  reference  to  the  Hex* 
.  Sork  markot.    .33*  Y. .  (Cornell)  Colo  Agr.  Dept*  Agr.  £oon. 
and  Farm  '^iangt.  A.  33*  316,  22pp.',  processed*    Ithaca,  Apr. 
1940.    281*9. C81  no.  316 

Also  in  Milk  Papers,  compiled  :by  E. F.  Brown,  v.  8,  no*  228. 
(281,344  381) 

After  examining  the  milk  supply  and  price  situation  and  dis- 
cussing the  different  types  of  control  measures,  Dr.  Spencer 
concludes  that  the.  ''Federal:  and  State  programs  for  control  of 
prices  and  marketing  of  milk  in  the  New* York  nilk  shed  have 
encouraged  dairymen  to  increase  their  production. . .  No  device 
*■•    .  for  regulating  the.  milk  supply  should  "be  counted  upon  to  insure 
the  prosperity  of  dairymen.    .The -most  that  can  be  hoped  for  is 
that  the  farm  price  of  milk  might  he  maintained  a  few  points 
higher  in  relation  to  feed  prices  and  the  general  price  level*" 

336.  Spencer,  Leland.      Influence  of  federal  and  state  regulation  upon 

the  volume  of  sales  of  fluid  milk-     Internatl.  Assoc.  Milk 
Dealers.  Assoc.  Bui.  33(5):  148-156.     Dec.  9,  1940.    44.9  In8 
Paper  at  the  33rd  Annual  Convention,  Atlantic  City,  N.  J. , 
Oct.  23,  1940. 

"All  things  considered,  I  think  the  conclusion  is  justified 
that  the  consumption  of  fluid  milk  in 'those  markets  where  prices 
are  regulated  by  state  or  federal  authority  is  from  2  percent 
to  5« percent  less  than  it  would  be  under  unregulated  industry 
competition.     This  is  not  to  be  construed  as  an  argument  for 
unregulated  competition;  it  is  merely  an  estimate  of  the  change 
in  consumption  of  milk  that  has  resulted  from  the  regulation  of 
prices.  " 

337.  Spencer,  ■  Leland.      The  milk  supnly  situation.    Amer.  Agr.  137(17): 

467.    Aug.  17,  1940.     6  Am3 

Hew  York  State  reports  indicate  increased  production  and 
up-swing  in  milk  supply  under  the  Federal- State  marketing  plan. 

338.  U*  S.  Congress.  House.  Committee  on  agriculture.      Dairy  products 

stabilization.  Hearing. . .76th  Congress,  3d  Session,  on  H.  R. 
6500  and  H.  R.  6530,  bills  to  provide  for  the  promotion  of  sound 
dairy  practices  and  to  provide  an  adequate  and  balanced  flow  of 
milk  and  its  products  in  interstate  and  foreign  commerce..* 
March  19,  1940.     Serial  K. . .  50pp.    Washington,  D.  C,  U.  S. 
Govt,  print,  off.,  1940.    280..344  Un323 

Contains  statements  by  the  following:  Merlin  Hull,  and  B.  J. 
Gehrmann,- representatives ( in . Congress  from  Wisconsin; .  L.  P. 
Roherty, • of -Wisconsin  Farm  Bureau;  W.  H.  Bundy,  of  the  Dairy 
Land  Parity  League  of  Wisconsin;  Sinar  ifess,  of  Wisconsin  State 
Dairy  Committee;  W.  W.  'Clark,  Extension  Director  of  Wisconsin 
University;  Oscar  G.  Garlid,  af  Wisconsin  Farmers'  Group;  Axel 
Sorensen,  of  Wisconsin  State  Dairy  -Committee;  Arnold  C.  Reinky, 
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of  Elmwood  Cooperative  Creamery  Association;  Paul  Paulson  of 
Chippewa  County -Earners;  William  Millar,  of  Rusk  County  Coopera- 
tive" Creamery  Association;  John  P.  5uemnele,  of  St,  Croix  R.  E.  A. 
Cooperative  Association;  S.  W.  Gunderson,  of  Pierce  County 
Farmers  Group;  W.  H.  Tousley,  of  Pierce  County  Board  of  Super- 
visors; Ed.  Palmer,  Pierce  Cooperative  Group;  Ered  Edward,  of 
Burnett  County  Agricultural  Committee;  M«  W.  Thatcher,  of  Legis- 
lative Committee,  National  Earners  Union;  Carl  Cooke;  Clifford 
Nelson,  Agricultural  agent  of  St.  Croix  County;  and  M.  L.  Wilson, 
Acting  Secretary  of  Agriculture. 

.    339.  -  TJ.'  S.  Congress.  Senate.  Committee  on  agriculture  and  forestry.  Pro- 
motion of  sound  dairy  practices.  Hearings  bef ore  a  subcommittee* • • 
76th  Congress;'  3d  Session,  on  S.  2835,  a  Dill  to  provide  an  ade- 

,  \  quate  and  "balanced  flow  of  milk  and  its  products  in  interstate 

and  foreign  commerce,  and  for  other  purposes,  March  20,  21,  and 
22,  1940.    97pp.    Washington,  D.  C. ,  U,  S.  Govt,  print,  off., 
1940.     281.344  Un3    '  ' 

"This  "bill  proposes  to  extend  and  apply  the  underlying  prin- 
ciples of  the  Soil  Conservation  and  Domestic  Allotment  Act  and 
the  Agricultural  Adjustment  Act  of  1938  to  the  dairy  industry.  ' 
It  provides  for  payments  to  dairy  farmers  for, carrying  out  ap- 
proved dairy  practices. • .and  provides  for  marketing  quotas  for 
milk  and  its  products."  . .  .... 

Contains  statements  of  the  following:  E.  W.  Gaumnitz,  Director 
of  the  Division  of  Marketing  and  Marketing  Agreements,  Agricul- 
tural Adjustment  Administration;  K.  W.  Hones-,  of  The  National 
Earners  Union;  Einar  Ness,  of  Wisconsin  Farmers  Equity  Union; 
L.  H.  Hoherty,  of  Wisconsin  Farn  Bureau;  Harry  A.  Carnal,  of 
NeW  York  Dairy  Farmers-  Union;  'W..  H.- Bundy,  of  the  Wisconsin 
Dairy  Parity  League;  Axel  Sorensen,  of  Wisconsin  State  Dairy 
Committee;  Oscar  Garlid,  of  JSt..  Croix  County  Earners;  Ered  Lerch, 
of  Dunn  County  Board;  Paul  Paulson,  of  Chippewa  County  Earners; 
Arnold  C.  Reinky,  Elnwood  Cooperative  Creamery  Association;  and 
Clifford  Nelson,  County  Agricultural  Agent,  St.  Croix  County, 
Wisconsin. 

340.    U.  S.  Dept.  of  agriculture.  Div.  of  marketing  and  marketing  agree- 
ments. Dairy  sect.      Series  on  state  milk  control  acts.  Papers 
no.  1-14.    14  nos.,  processed.     c Washington,  D.  C.^  1936-1940. 
1.94  D14Ps 

The  series  includes  a  paper  on  each  of  the  following  "State 
controls":' Indiana,  Alabama j  Connecticut,  California,  New  Jersey, 
Virginia,  New  York, •  Pennsylvania,  Rhode  Island,  Vermont,  Massa- 
chusetts, New  Hampshire,  Wisconsin,  and  Oregon. 

The  Papers  are  "designed  to  make  available,  in  a  condensed 
and  convenient  form,  information  concerning  State  milk  control' 
acts,  the  type  of  regulation  issued  thereunder,  and,  in  general, 
the  legal  developments  in  connection  with  their  administration 
and  enforcement. M 
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341.  U.  S.  Dept.  of  agriculture. . Surplus  marketing  administration, 

^Orders  and  amendments  regulating  the  handling  of  milk  in  speci- 
fied cities  marketing  areas 3    U.  S.  Dept.  Agr.  Surplus  Mktg. 
Admin.  0-3,  20,  22,  27,  30,  32;  34,  41,  42,  44-48,  52,  54. 
Various  paging.    Washington,  D,  C. ,  1940-1941.    1.4  Ad470 

T.  7,  Ch.  IX.  Code  of  Fed.  Regs.  Marketing  Orders,  Parts 
903,  920,  922,  927,  930,  932,  934,  941,  942,  944-948,  952,  954, 

Some ,  of  these  orders  and  amendments  were  . issued  "by  the  Divi- 
sion of  Marketing  and  Marketing  Agreements. 

.   The  orders  and  amendments  regulating  the  handling  of  milk 
were  issued  "by  the  Secretary  of  Agriculture  under  the  terms 
and  provisions  of  Public  Act  No.  10,  73d  Congress,  as  amended 
and  as  reenacted  and  amended  "by  the  Agricultural  Marketing  Agree- 
ment Act  of  1937,  and  pertain  to  the  following  areas:  0-3,  St. 
.  Louis,  Mo.;  0-20,  LaPorte  County,  Ind. ;  0-22,  Cincinnati,  Ohio; 
.    0-27,  New  York  Metropolitan  area;  0-30,,  Toledo,  Ohio;  0-32, 
Fort  Wayne,  Ind.;  0-34,  Lowell-Lawrence,  Mass.;  0-41,  Chicago, 
111.;  0-42,  New  Orleans,  La.;  0-44,  Quad  Cities,  Iowa  and  111.; 
0-45,  Washington,  D.  C;  0-46,  Louisville,  Ky. ;  0-47,  Fall  River, 
Mass.;  0-48,  Sioux  City,  Iowa;  0-52,  Shreveport,  La.;  0-54, 
.  .  Duluth- Superior,  Minn,  and  Wis. 

342.  U.  S.  Dept.  of  agriculture.  Surplus  marketing  administration.  Dairy 

div.      i Statements  concerning  specified  milk  markets  and  pro- 
posed marketing  agreements  and  order s^    4  nos.    c Washington, 

D.  C.-j  1940.     1.94  D14Sta 

Some  of  these  Statements  were  issued  "by  the  Division  of  Market- 
ing and  Marketing  Agreements. 

The  markets  referred  to  are:   Shreveport,  Calumet,  Louisville, 
and  Sioux  City.  .  ■  ■ 

343.  U.  S.  District  courts.  Illinois.  Northern  district.      Consent  decree 

entered... on  the  16th-  of  September,  1940  by -the  Honorable  Judge 
Charles  E<  Woodward  in. the  case  of  United  States  of  America  vs. 
The  Borden  company,  et  al.    17pp.    In  Milk  Papers,  compiled  by 

E.  F.  Brown,  v.  8,  no.  218.     cNew  York,  Milk  research  council, 
inc.,' 1940]    281.344  B81 

344.  U.  S.  Federal  security  agency.  Public  health  service.      Milk  ordinance 

and  code  recommended  by  the  United  States  Public  health  service, 
1939  edition.    U.  §.  Fed.  Security  Agency.  Pub*  -Health  Serv. 
.*  Pub.  Health  3ul.  220,  16.0pp.    Washington,.  D.  C. ,  1940.     151.66  387 
In  three  parts:  Pt.  I,  Short  enabling  form  of  the  U.  S.  Public 
Health.  Service  milk  ordinance,  pp.  1-2;  Pt.  II,  U.  S.  Public 
.  .      Health  Service  milk  ordinance,  pp.  3-19;  Pt.  Ill,  U.  S.  Public 
Health  Service  milk  code,  pp.  21-147. 
Index  to  the  Code-,  .pp.  149-160. 

345.  U*  S.  Works  progress  administration.  Marketing  laws  survey.  State 

price  control  legislation.    558pp.    Washington,  D.  C. ,  1940. 
173*2  WSSMap  v.  2 

The  Foreword  states  that  this  book  is  volume  2  in  the  Marketing 
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Laws  Survey  series  of  publications. 

In  Pt.  two,  Special  Price  Legislation,  is  a  ch.  on  Adminis- 
trative Price  Control,  which  contains  a  sect,  entitled  "Milk 
Control  Acts, H  pp.  385-451.    Here  are  summarized  the  provi- 
sions of  \the  milk  control  laws  for  21  states,  and  their  price 
fixing  aspects  are  set  out  in  detail.    The  21  states  are: 
Alabama,'  California,  Connecticut,  Florida,  Georgia,  Indiana, 
Louisiana,  Maine,  Massachusetts,  Michigan,  Montana,  Hew  Hamp- 
shire, New  Jersey,  New  York,  Oregon,  Pennsylvania,  Rhode  Island, 
Utah,  Vermont,  Virginia,  Wisconsin. 

346.  Welden,  Wm.  C,  and  Herrmann,  Louis  P.      Base  allotment  or  quota 

plans  used  by  farmers1  cooperative  milk  associations.    U.  S. 
Dept.  Agr.  Farm  Credit  Admin.  Coop.  Res.  and  Serv.  Div.  Misc. 
Rpt.  23,  41pp.,  processed.    Washington,  D.  C.f  May  1940. 
166.3  M68  no.  23 

Also  in  Milk  Papers,  compiled  by  B.  P.  Brown,  v.  8,  no.  209. 

(281.344  B81) 

Bibliography,  pp.  39-41. 

The  writers  present  a  history  of  the  development  of  base  or 
quota  plans,  and  discuss  variations  in  base  plans  between  markets, 
types  of  base  plans  used  in  selected  markets  (Baltimore,  Phila- 
delphia, Chicago,  Detroit,  Pittsburgh,  Cincinnati ,  Kansas  City, 
Chattanooga,  Connecticut  markets,  Syracuse  and  other  up-sta„te 
markets)  and  operating  results  of  base  plans.' 

Conclusions,  and  requirements  of  good  base-  plans  are  set 
forth  on  pp.  38-39. 

347.  Wentworth,  W.  A.      Influence  of  government  activities  upon  the  dairy 

industry.    Milk  Dealer  29(9):  118-125.    June  1940.    44.8  M595 

Also  in  Milk  Papers,  compiled  by  E.  P.  Brown*  v.  8,  no.* 231. 
(281.344  381) 

Address  before  the  1940  meeting  of  the  Dairy  Products  Asso- 
ciation of  Kentucky  in  Louisville. 

Deals  with  federal  legislation  and  regulation  of  the  dairy 
industry  since  1933. 

"This  recitation  of  the  activities  of  the  Federal  Government 
is  given,  not  so  much  in  criticism  as  in  attempting  to  present 
to  you  the  difficulties  of  trying  to  trim  the  sails  of  this 
industry  to  meet  the  shifting  winds  of  our  federal  Government, 
especially  when  those  winds  come,  as  they  frequently  do,  from 
several  different  directions  at  once.n 

It  is  concluded  that  leadership  is  needed  in  the  industry, 
which  must  bear  the  responsibility  for  the  quality  and  whole- 
someness  of  the  finished  product. 

348.  Wentworth,  ¥.  A.      A  study  of  the  influence  of  federal  and  state 

regulation  upon  returns  to  milk  producers  and  prices  to  con- 
sumers. 12pp.  cChicago,  111.,  International  association  of 
milk  dealers,  Jan.  13?  19413    44.9  In8 
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This  is  probably  v.  33,  no.  10  of  the  International  Associa- 
tion of  Milk  Dealers,  Association  Bulletin,  and  is  bound  with 
that  Bulletin. 

.Presented  at- the  33rd  Annual  Convention,  Atlantic  City,  N.  J.> 
Oct. -23,- 1940. 

Pp.  8-15  .contain • -tabular  reports  of  a  Fluid  Milk  Price  Survey, 
showing  controlled  vs.  non-controlled  markets,  based  on  reports 
of  the  U.  S.  Agricultural  Marketing  Serx^ice. 

;   "Costs  of  milk  distribution  vary  fron  city  to  city  but  here 
it  is  shown  conclusively  that  the  higher  consumer  prices  are 
the  direct  reflection  of  the  higher  cost  of  milk  to  the  distribu- 
tors in  the  markets  inhere  government  price  fixing  prevails  and 
almost  to  the  fraction  of  a  cent  per  quart."  -  p.  17. 


PRICES 

349.  Andersen,  L.  C.      The  Slwell  plan.    4pp. ,  processed.  -In  Milk  Papers, 

,  compiled. by. E.  P.  Brown,  v.  7,  no.  190.     cNew  York,  Milk  re- 
search council,  inc.,  19403    281.344  B81 

Talk  by  the  Vice  President  and  Secretary  of  the  General  Ice 
Cream  Corporation,  at  the  6th  annual  meeting  of  the  New  England 
Milk  Dealers'  Association,  Inc.,  Boston,  Feb.  15,  1940. 

The  Elwell  Plan  is  based  on  the  theory  "that  it  costs  about 
the  same  per  customer  for  delivery,  selling  and  administrative 
.  .  expenses,  and,  therefore,  if  the  first  unit  of  each  delivery  to 

each  customer  was  sold  at  a  price  high  enough  to  cover  these 
.  .  costs,  other  units  delivered  at  the  same  time  could  be  sold  for 
a  price  equal  to  the  material  and  processing  cost  plus  what- 
ever profit  was  desired." 
.   The  economic  operation  of  the  plan  is  explained. 

350.  JBartlett, . R.  W.      Maintaining  stability  in  the  market-milk  industry 

through  the  use  of  flexible  prices.    111.  Univ.  Col.  Agr.  Ext. 
Serv.  111.  Farm  Ec on.  52,  pp.  369-376.    TJrbana,  July  1940. 
275.28  115 

Also  in  Milk  Papers,  compiled  by  E.  IV  Brown,  v.  8,  no.  233. 
(281.344  381)  <  ' 

Sub-topics:  The  importance  of  butter  prices  in  arriving  at 
market-milk  prices;  Price  flexibility  versus  rigidity  in  the 
Chicago  and  the  St.  Louis  milk  areas;  Actual  and  code  prices 
for  condensery  milk;  Determination  of  Chicago,  milk  prices  under 
a  flexible  plan;  Effects  of  the  Chicago  federal  order  upon 
consumer  prices -and  milk  consumption. 

351.  Bartlett,  R.  ¥.      Sound  fluid  milk  pricing.    Amer,  Milk  Rev.  3(3): 

56,  58,  65.    Mar.  1941.    44.8  Am38 

Address  before  the  annual  convention  of  the  Ohio  Dairy  Products 
Association,  Cincinnati,  Jan.  20-22,  1941. 

The  reason  why  so  much  importance  is  put  on  butter  prices  in 
determining  the  price  of  market  milk  is  that  "butter  prices  con- 
stitute the  best  index  available  far  measuring  changes  in  supply 
and  demand  conditions  for  the  dairy  industry." 
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352.  Brown,  0.  33.      The  effect  of  prices  upon  store  sales  of  milk  and 

cream  in  the  St.  Louis  area.     111.  Univ.  Col.  Agr.  Ext.  Serv. 
111*  Farm  Ec on.  77,  pp.  148-153.    Urbana,  Oct.  1941.    275.28  115 

A  system  of  low  cost  distribution  in  the  St.  Louis  market  is 
suggested  to  include  the  following:  1.  The  establishment  of  a 
dairy  plant  specifically  designed  for  distributing  milk  to  stores 
in  paper  containers.  2>  The  use  of  exclusive  stops  -  only  one 
dealer  per  store.  3.  The  sale  of  a  large  volume  of  milk  per 
Store  at  low  prices.  4.  The  distribution  of  a  large  volume  of 
milk  per  route. 

353.  California.  Dept.  of  agriculture.  Bur.  of  markets.      Fixing  minimum 

milk  prices  by  law  in  California.  46pp.,  processed.  c Sacramento 3 
Jan.  10,  1942.     284.344  C12 

The  library  also  has  a  16-page  publication  with  the  same  title, 
issued  in  1941  •  *" 

Includes  nine  tables,  some  of  which  cover  several  pages  in 
order  to  show  data,  by  counties. 

This  publication  reviews  the  price  situation  for  milk  through- 
out California,,  and  includes  discussion  of  price  changes,  legal 
difficulties,  price  bargaining,  price  wars,  formula  for  automatic 
producer  price  changes,  fixing  and  stabilization  of  resale  prices, 
distribution  cost  differs  according  to  container  sizes,  and  pre- 
venting price  "chiselling." 

354.  Comfort,  Earold  W.      Facts  for  consumers  regarding  cost  of  milk. 

Interna tl.  Assoc.  Milk  Dealers.  Assoc.  Bui.  33(4):  109-124. 
Dec.  3,  1940.    44.9  In8 

Presented  before  the  33rd  Annual  Convention,  Atlantic  City, 
N.  J. ,  Oct.  22,  1940. 

Discusses  the  need  for  informing  consumers  of  the  many  as- 
pects  of  the  fluid  milk  industry  and  the  many  services  included 
in  the  price  of  milk.    Tables  showing  costs,  gross  margins,  and 
profits  are  included. 

355.  Comfort,  Harold  W.      Public  relations  program  geared  to  1941  needs. 

Milk  Dealer  30(5):  112-119.    Feb.  1941.,  '  44.8  M595 

Address  before  the  convention  of  the  Ohio  Dairy  Products 

Association,  Cincinnati,  Jan.  32,  1941. 

One  of  the  problems  considered  is  tha.t  of  prices  and  the  cry 

for  cheaper  milk.     The  speaker  states nThere  are  few  consumers 

who  understand  the  necessity  for  present  prices,  who  appreciate 

the  relationship  between  costs  and  prices. ff 

356.  Edelman,  Alison.      Cooperatives  and  the  spread  of  milk  prices  in 

Hew  York  state.     Sarah  Lawrence  College,  Sarah  Lawrence  Studies 
3,  pp.  87-113.    Bronxville,  N.  Y. ,  1940.     284.3-14  Sd2 
Bibliography,  pp.  109-113. 

After  describing  the  milk  situation  in  Hew  York  state  as  far 
as  price  spreads  are  concerned,  the  writer  concludes:  "Today 
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neither  producer  nor  consumer  organizations  have  strength  enough 
to  effect  a  substantial  reduction  in  the  price  spread*  The  dis- 
tributors are. much  too  powerful. 

"Only  the  government  is  strong  enough  to  deal  with  the  dis- 
tributors.   The  establishment  of  a  municipal  milk  plant  to  act 
as  a  yardstick  for  distributor  prices  might  he  a  satisfactory 
solution.    If , milk  were  to  become  a  public  utility,  the  desired 
benefits  for  farmers  and  consumers  also  might  be  obtained. " 

357.  Hwell,  Edwin  S.      The  El  well  plan  of  sliding  scale  of  prices  to  con- 

sumers.   Internatl.  Assoc.  Milk  Dealers.  Assoc.  Bui.  33(16): 
411-417.    Mar.  24,  1941.    44.9  In3 

Presented  at  the  33rd  annual  convention,  Atlantic  City,  N.  J., 
Oct.  22,  1940. 

The  plan  is  explained,  especially  its  operation  by  drivers, 
its  effect  on  stores,  and  consumer  reaction  to  it, 

358.  Eleshman,  C.  L.      Quality  production  and  control.    Amer.  Butter  Rev. 

2:  130-132.    Apr.  1940.    44.8  Am37 

Also  in  Ice  Cream  Rev.  23:  44,  46,  48.  July  1940.  (389.8  Ic22) 
Paper  presented  at  the  annual  convention  of  the  Virginia  Dairy 

Products  Association. 

"The .purchase  of  milk  and  cream  on  a  price  differential  based 

on  quality  promotes  improvement  and  will  probably  do  more  than 
. '    .  anything  else  to  promote  and  maintain  a  sound  program." 

359.  Erancke,  Leonard  N.      The  milk  dollar.    7pp.,  processed.     In  Milk 

Papers,  compiled  by  E.  E.  Brown,  v.  7,  .no.  189.    cNew  York,  Milk 
research  council,  inc.,  19403    281.344  381 

A  talk  over  Station  WICAR,  Michigan  State  College,  Eeb.  5, 
1940,  by  the  Secretary  of  the  Michigan  Milk  Dealers  Association. 

Discusses  costs  of  producing  and  distributing  milk.  The 
answer  to  the  problem  of  greater  returns  for  the"  farmer  is  said 
to  be  increased  consumption. 

360.  Eroker,  R.  K.      Differentials  for  Class  I  milk  over  the  evaporated 
code  price.     Internatl.  Assoc.  Milk  Dealers.  Assoc.  Bui.  33(ll): 
283-290.    Jan.  20,  19.41..    44.9  In8 

Presented  at  the  33rd  Annual  .Convention,  Atlantic  City,  H.  J.f 
'   Oct.  23,  1940. 

The  speaker  conclude^  that  "as  fluid  milk  markets  are  now 
operating  it  is  no  simple  matter  to  apply  generally  the  principle 
of  pricing  Class  I  milk  on  the  basis  of  premiums  over  the  evapo- 
rated milk  agreement  price.    This  does  not  mean  that  the  prin- 
ciple can  not  be  applied  in  individual  markets. n 

Gordon,  G-.  E,      Present  trends  in  milk  production  in  relation  to 

future  prices  of  dairy  products.    Internatl.  Assoc.  Milk'Dealers. 
:  Assoc.  Bui.  32(8):  196-201.    Jan.  6,  1940.    44.9  In8 

Presented  at  the  32nd  Annual  Convention,  San  Francisco, 
Calif.,  Oct.  26,  1939. 
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Some  of  the  factors  affecting  the  dairy  industry  as  dis- 
cussed by  the  speaker  are:  Volume  of  products  produced;  Feed 
supplies;  Consumption  of  dairy  products;  Use  of  top  milk  for 
cream;  Increased  cost  of  production  through  added  buildings 
and  equipment  requirements; . Increased  use  of  evaporated  milk;* 

•  and  Consumer  purchasing  power.  ,. 

362.  -  Grigsby,  Reid  M#,  and  Baliinger,  Roy  A.      Fluid  milk  prices  in  New 

Orleans^    La.  Univ.  Dept.  Agr.  Econ.  La.  Econ.  3(4):  10-12. 
University,  Oct.  1941. 

"Prices  secured  by  farmers  for  milk  .shipped  into  the  Hew 
Orleans  market  are  still  subject  to  bargaining  pressure  from 
both  producers  and  dealers,,  but  .the  nature  and  effect  of  this  . ' 
pressure  is  carefully  scrutinized  by  the  market  administrator," 

Prices  are  shown  by  months,  Oct.  1939  to  Aug.  1941. 

363.  Ingersoll,  Asho.      Consumer  testimony  on  milk  prices.    Prepared  by 

the  Milk  consumers  protective  committee  of  New  York  City,  October 
1940.  U.  S.  Dept.  Agr.  Consumers1  Counsel  Div.,CS.146,  12pp.,-*' 
processed.    Washington,  D.  C. ,  1941.    1.94  Ad422Cs 

"Reproduced  by  the  Consumers'  Counsel  Division,  U.  S.  Dept. 
of  Agriculture. " 

Testimony  of  Miss  Asho  Ingersoll,  Chairman,  Milk  Consumers 
Protective  Committee,  presented  in  behalf  of  consumers  at  hear-* 

•  ings  with  respect  to  Amendments  to  Order  No«  27  Regulating  the 
Handling  of "Milk  in  Now  York  Metropolitan  Marketing  Area  held 
at  Hotel  McAlpin,  New  York  City,  Oct.  7.  &  8,  1940. 

364.  Kennedy,  Maxine.      Elwell  plan  meets  with  both  success  and  setbacks. 

MilkPlant  Monthly  29( 4) :  38,  40.    Apr.  1940.    44.8  C864 

The  Elwell  system  of  quantity  discounts  is  explained  and  its 
unsuccessful  operation  in  Minneapolis,  and  success  in  Cedar 
Rapids,  Iowa,  are  told.' 

365.  Lee,       A.      Quantity  discounts  as  a  means  of  increasing  milk  con- 

sumption.   111.  Univ.  Col.  Agr.  Ext.  Sery.  111.  Farm  Econ.  63, 
pp.  384-387.    Urbana,  Aug.  1940.    275.28.115''  t        -  - 

The  writer  concludes:   "The  high  proportion  of  families  using 
the  plan  in  the  high-income  group  indicates  that  the  quantity- 
discount  plan,  as  used  in  this  market  cChampaign-Urbana^ ,  fits 
their  needs  better  than  it  fits  the  needs  of  the  low-  and  medium- 
income  groups.    Hence,  if  further  increases  in  milk  consumption 
are  to  be  encouraged,  milk  prices  should  apparently  be  changed 
so  that  they  will  fit  the  needs  of  the  medium-  and  low-income 
consumers."  '*  * 

366.  Leonard,  Harry  R.      Facts  regarding  the  cost  of  milk.  Internatl. 

Assoc.  Milk  Dealers.  Assoc.  Bui.  33(4):  101-108.    Dec.  3,  1940# 
44.9  In8 

Presented  at  the  33rd  annual  convention,  Atlantic  City,  N.  J., 
Oct.  22,  1940. 
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"I  can  talk  from  the  standpoint  of  the  farmer  and  the 
farmer-officers  of  a  co-operative  organizatioa* • ♦  In  saying 
that  the  consumer  is  getting  a  superior  product  for  a  reason- 
able price,  I  cannot  refrain  from  saying  that  the  producer  "be- 
lieves that  the  distribution  of  the  consumer's  dollar  is  not 
on  an  equitable  basis.11 

367.  Leonard,  Harry  R.      Some  facts  regarding  the  cost  of  milk.  11pp. 

c New  York,  Milk  industry  foundation,  1941 3    Pam.  Coll.  Milk 
A  talk  before  the  Indiana  Manufacturers  of  Dairy  Products,  . 

24th  annual 'meeting,  South  Bend,  Jan.  16,  1941. 

Increased  costs  are  due  largely  to  the  increases  in  labor 

costs,  according  to  the  manager  of  the  Twin  City  Milk  Producers 

Association,  St.  Paul,  Minn. 

368.  Metropolitan  cooperative  milk  producers  bargaining  agency  cNew  York-, 

A  living  price  for  milk.  Activities  and  services  of  the  Metro- 
politan cooperative  milk  producers  bargaining  agency.  39pp. 
In  Milk  Papers,  compiled  by  E.  P.  Brown,  *  v.  8,  no.  216.  cNew 
'.York,  Milk  research  council,  inc.,  1940^    281.344  B81 

'      *  .  v 

*  f  .< 

369.  Misner,  E.  G.      Dairy  economics;  one- two-three  dollar  milk.  Holstein- 

Eriesian  World  38(16):  822-823.    Aug.  2,  1941.  :' 43.8  H742 

On  the  cost  of  producing  milk  in'  New  York  in  1940,  and  what 
dairymen  actually  received  for  their  milk. 

370.  Misner,  E. G*.      Dairy  economics;  wages  for  dairymen.    Hoist ein- 

Iriesian  World  37:  257,  300.    Mar.  16,  1940.    43.8  H742 

"Dispute  over  the  price  that  the  producer  is  to  receive 
for  milk  is  primarily  a  contention  over  the  minimum  wage  that 
he  is  to  receive  for  his  own  time.     It  is  a  Wages  and  hours 
.  proposition,* and  more  is  being  recognized  as  such." 

This  article  is  based  on  data  of  labor  costs  and  returns  on 
farms  in  New  York  state,  and  indicates  that  dairy  farmers  re- 
ceive inadequate  prices  for  milk. 

371.  Morris,  Charles  Gould.      What  should  be  the  price  of  milk.  190pp. 

c Milwaukee,  Wis. ,  Ol'sen  publishing  co.  3  1940.    284.344  M83 
Glossary,  'pp.  181-184. 

"Mr.  Morris  takes  the  position  that  the  price  of  milk  cannot 
be  appreciably  lowered  from  its  current  level  except  by  talcing 
it  cut  of  the  price  paid  to  the  producer  or  out  of  the  wages  of 
employees.    He  does  not  recognize  that  a  system  of  milk  distri- 
bution devoid  of  excess  plant  capacity,  costly  route  duplica- 
tion, competitive  advertising  and  sales  efforts,  bad  debts,  and 
excess  breakage  might  save  the  consumer  several  cents  per  quart 
without  any  sacrifice  of  real  service.    Nor  does  he  admit  that 
.many  consumers  would  be  quite  willing  to  do  without  certain 
" services  and,  in  fact,  are  doing  without  them  in  places  where 
the  choice  is  open" to  them.    Although  he  has^a  fine  appreciation 
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of  the  technical  progress  of  the  past,  he  does  not  'seem  to  lHf- 
laeve  that  further  progress-  will  greatly 'lower  the*  costs  of  dis- 
th  ■      ■  -t  tri"Dut.i-on>. ■■  In  .the  language.  ,of  other  .days  Mr.  Morris  'stands 

pat1  on  the  status  quo.,f  -  R.  L.  Migheir,  in  Agr.  Econ.  Litera- 
.•      ;  ;  :    ;ture,v -Feb..  .-1941,  p.  108.  .    , .,  .  .. 

372.  .;  Noyes,  -Hoi ton  V...   :  Eor  faster  milk  price 'adjustments 'p.^an  must  be 

fair,  flexible  and  speedy.    Amer.  Agr.  138(20):  517,  530. 
Sept.  27,  1941.    6  Am3  ,  . 

A.  discussion  of  Mr.  ...Van  Wag  en  en' s  article  in  the  Sept.  13th 
issue  of  the  American  Agriculturist.  .- ;  .' 

.  •  •     ; There  is  an  editorial  on  Mr.  Noyes '  article 'on  p.  '520,  en- 

  •      'titled  Dairymen  Should  Have  Costs  of  Production.     There  is  also 

another  editorial  on  this  subject  of  milk  prices  in  the  Oct*  11, 
1941,  issue  entitled  Why  Not?  meaning  why  should  dairymen  not 
have  high  enough  prices  to  cover  cost  of  production? 

373.  Pierce,  C.  W.      Loss  of  fresh  milk  sales  to  evaporated  milk  and  re- 

lated farm  price  policies.     Internatl.  Assoc.  Milk  Dealers. 
Assoc.  Bui.  33(11):  275-282.    Jan.  20,  1941.    44.9  In8 

Presented  at  the  33rd  Annual  Convention,  Atlantic  City,,  N.  J., 
Oct.  23,  1940.  '  .  \ 

"A  flexible  Class  I  price  adjusting  itself  along  with  other 
da.iry  product  prices  should  contribute  to  placing  the  fresh 
{.    milk  industry  in  a.  better  position  to  compete  with  evaporated 
•milk  in  retail  markets." 

374.  Reid,  Margaret  Gilpin.      Consumers  and  the  market.    Ed.  2.  600pp. 

New  York,  P.  S.  Crofts  &  co.,  1939.    280.3  127  Ed.  2 

Selected  bibliography,  and  .suggestive  questions  and  problems, 
pp.  554-569.  .  i  • 

A  short  section  on  pp.  492-495  deals  with  the  regulation  of 
milk  prices.     The  writer  suggests  two  means  for  consumers  to 
protect  themselves  against  local  monopoly  prices,  viz.,  con- 
sumer cooperatives,  and  the  substitution  of  cheese,  canned  milk, 
.  .    .  ;■  and  other  dairy  products  for  fresh  fluid  milk, 

,      .  ,     ..    .    Other  brief  references  to  milk  may  be  found  by  consulting 
the  index. 

•  »  *  . 

375...   Reynolds,  Howard  C.      Milk,  monopoly  in  New  York.    Rural  New  Yorker 
'  99(5485):  493.     Sept.  7,  1940.     6  R88 

Four  tables  show  milk  prices  paid  to  farmers,  Feb.  to  Aug., 
1931-1939,  for  New  York,  New  Jersey,  Connecticut  and  Pennsylvania, 
and  the  discussion  points  out  the  influence  of  the  Dairymen1 s 
•League,  and  the  Borden  Company  on  prices.     The  dissolution  of 
the  League  and  the  banishment  of  the  milk  marketing  program  is 
urged.  : 

376.    Rogers,  J.  A.      Cash  and  carry  vs.  home  delivered  prices.    Milk  Dealer 
30(2):  31,  50.     Nov.  1940.     44.8  M595 

Store  sales  of  milk  have  decreased  in  New  Jersey,  and  possible 
reasons  for  it  are  given. 
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377.  Spencer,  Lei  and.      Balancing  supply  and  demand*    Amer.  Agr.  137(14)  t 

390.    July  6,  1940 v    6  Am3  " 

Steps  taJken  in  the  New  York  milk  shed  to  "balance  the  supply 
and  demand  for  milk  in  such  a  way  as  to  maintain  higher  prices* 

378.  Spencer,  Leland.      Caught  in  the  middle.    Country  Gent.-  111(12):  7, 

42-43.    Dec.  1941.    6  C83 

"With  price  ceiling  threatened  and  milk-wagon  drivers  getting 
.$50  a  week,  the  dairy  producers  ponder  their  fraction  of  the 
consumers'  dollar." 

A  taole  shows  actual  and  parity  prices  of  9  farm  products, 
August,  1941. 

The  present  extraordinary  demands  for  dairy  products  are  cited 
as  very  favorable  for  dairymen,  but  they  are  warned  against  over- 
c  :. .   ..     .expansion  and  indebtedness. 

379.  Spencer,  Leland.      Differences  in  costs  of  fresh  milk  and  evaporated 

milk.    Amer.  Agr.  137(10):  291.    May  11,  1940,    6  An3 

Differences  are  due  to  lower  cost  of  selling  and  delivering 
.    evaporated  milk., 

380.  Spencer,  Leland.      Effects  of  a  imjor  deflation  upon  the  pricing  and 

distribution  of  milk.  Ind.  State  Dairy  Assoc.  Ann.  Rpt.  51 (1941): 
40-53.     1941.     4 A, 9  In22  51st,  1941  :" 

Pp.  48-53  consist  entirely  of  statistical  tables  showing  whole- 
sale and  retail  prices,  consumption,  distribution  costs,  etc. 

The  writer  reviews  the  changes  that  ha;re  been  going  on  in  the 
pricing  and  distribution  of  milk,  the  basic  causes  thereof,  and 
forecasts  probable  future  trends  in  these  developments. 

He  considers . the  disparity  between  prices  received  and  paid 
by  farmers,  public  control  of  milk  prices,  consumer  buying  power 
and  food  prices,  distribution  through  stores,  paper  containers* 
less  frequent  deliveries,  sub-dealers  or  peddlers,  retailing  by 
producers,  effect  of  wages  on  distribution  cos.ts,  and  changes 
in. plant  and  transportation  equipment. 

381.  Spencer,  Leland.      The  necessity  for  reflation  of  milk  prices.    N.  Y. 

(Cornell)  Col.  Agr.  Dept.  Agr.  Econ.  and  Ear m  Hang t.  A.  S.  354, 
?PP'»  processed.     Ithaca,  Aug.  1941.    281.9  C81  no.  354 

Statement  presented  at  public  hearing  on  amendment  of  Eederal 
and  State  Orders  for  the  Hew  York  milk  market,  Aug.  2,  1941 • 

"In  the  first  place,  even  if  the  proposed  legislation  were 
enacted,  it  is  inconceivable  that  the  farm  prices,  of  milk  should 
be  fixed  as  low  as  110  per  cent  of  parity  a s  commonly  computed 
in  the  past.    With  no  account  being  taken  of  changes  in  wages, 
taxes  and  Board  of  Health  requirements,  a  price  ceiling  for  milk 
as  low  as  110  per  cent  of  so-called  parity  would  mean  nothing 
more  nor  less  than  an  attempt  to  perpetuate  the  maladjustments 
of  the  past  ten  years  and  to  freeze  dairy  farmers  in  depression. Tf 
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382.  Spencer,  Leland.      Parity  ibices  with  particular .application  to  the 

New  York  milk  shed.    N.  Y.  (Cornell)  Col.  Agr.  Dept.  Agr.  Econ. 
.    and  Farm  Mangt*  A.  E.  361,  10pp. ,  processed.     Ithaca,  Sept.  1941. 
231.9  C81  no.  351 

The  following  are  the  main  topics  discussed:  1.  Provisions  . 
of  the  Agricultural  Marketing  Agreement  Act.  2.  Parity  prices 
and  actual  prices  for  milk  in  Hew  York.  3#  Method  of  computing 
parity  prices.  4.  Objections  to  parity  as  a  "basis  for  price 
ceilings.  5.  Suggested  changes  in  parity  computations. 

A  final  section  is  entitled  Price  Parity  vs.  Income  Parity# 

383.  . Spencer,  Leland.      The  price  differential  for  direct  delivery  of 

milk  to  the  Buffalo  market.    N.  Y.  (Cornell)  Col.  Agr.  Dept. 
Agr.  Econ.  and  Farm  Mangt.  A.  5.  333,  25pp.,  processed.  Ithaca, 
Dec.  1940.     281.9  C81  no.  333 

. Contents:  History  of  country  plants  in  the  Buffalo  milk  shed; 
History  of  direct-delivery  differentials;  Importance  of  the 
direct-delivery  differential  to  different  groups  of  producers; 
Effect  of  the  Collins  Center  operation  upon  returns  to  direct 
shippers;  Supply  area,  of  the  Collins  Center  plant;  Changes  in 
patrol  list  and-  in  comparative  prices  paid  at  the  Collins  Center 
plant;  Comparative  advantages  of  delivering  milk  to  country 
plants  and  to.  city  plants;  and  Recommendations  of  the  Arbitra- 
tion Committee. 

384.  Spencer,  Leland.      Prices  of  fluid  milk  and  evaporated  milk-  Amer. 

Agr.  137(11):  316.    May  25,  1940.    6  Am3 

Includes  the  following  tables:  1.  Retail  prices  of  grade  B 
milk  and  evaporated  milk  at  grocery  stores  in  New  York  City; 
2.  Retail  prices  of  fresh  milk  and  evaporated  milk  at  stores 
in  various  cities,  3-year  average,  1937-39. 

385.  Spencer,  Leland,  Cunningham,  L.  C,  and  Blanford,  C.  J.      The  Syracuse 

milk  marketing  area.  N.  Y.  (Cornell)  Col.  Agr.  Dept.  Agr.  Scon, 
and  Farm  Mangt*  A.  E.  332,  14pp. ,  processed.  Ithaca,  Dec.  1940. 
281.9  C81  no.  332 

Producer  prices  and  retail  prices  for  fluid  milk  are  shown 
in  tables  and  charts  from  1930  to  1940.     Statistical  material 
on  utilization  of  milk,  number  of  producers,  seasonal  variation 
in  receipts,  and  estimated  cost  of  milk  by  formula  are  included. 

386.  .U.  S.  Dept.  of  agriculture.  Consumers'  counsel  div.  Bottleneck 

busters.    U.  S.  Dept.  Agr.  Consumers'  Counsel  Div.  Consumers1 
Guide  7(5):  14-15. "   Dec.  2,  1940.     1.94  Ad422C 

"Farmers'  incomes  as  well  as  the  Nation1 s  health  have  a 
stake  in  the  quantity  of  milk  consumers  buy.    Here  is  a  summary 
of  the  economies  in  milk  purchases  offered  consumers  in  many 
cities. * 

Brings  out  cash-and-carry  prices,  multiple-quart  containers, 
and  cooperative  buying  clubs  as  means  of  lowering  the  retail 
price  of  milk. 
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387.    Van  Wagenen,  Jared,  jr.      "anted  -  a  yardstick  to  measure  fair  milk 
prices.    After.  Agr.  138(19):  493,  505.     Sept.  13,  1941.     6  Am3 
"I  aft  without  faith  in  any  long-time  workability  of  the  ef- 
fort to  fix  a  price  for  milk  by  governmental  regulation." 

338.    Weme,  Benjamin.      Statutes  and  decisions  regulating  price  in  the 
"ew  York  ftilk  shed.    94pp.     In  Milk  Papers,  compiled  by  E.  F. 
Brown,  v.  8,  no.  230.     ENew  York,  Milk  research  council,  inc., 
1940}     281.344  381 

Published  as  Contemporary  Law  Pamphlets,  Series  1,  no.  29, 
by  New  York  University  School  of  Law,  1940* 

Contents:   I.  Introduction.  II.  Federal  decisions,   (l.  Consti- 
tutionality. 2.  Power  to  limit  prices.  3.  Differentials*  4.  Inter- 
state character.  5.  Anti-trust.)  III.  State  decisions  (l.  Con- 
stitutionality. 2.  Reasonable  return.  3.  Retroactive  effect. 
4.  Applicability  to  federal  instrumentality.  5.  Prices  as  be- 
tween dealers.  6.  Determination  of  price  -fixing.  7.  Pcebates. 
8.  Limitation  on  Board's  power.  9.  Coop sratives.  10.  Certiorari. 
11.  Application  to  sub-dealers.)  IV.  Statutes  -  federal  and 
state.  V.  Conclusion.  VI.  Bibliography. 

389.    Young,  Paul.      What  are  the  extra  costs  of  requirements ^f or  the  pro- 
duction of  fluid  market  milk  over  milk  for  manufacturing  pur- 
poses?    Internatl.  Assoc.  Milk  Dealers.  Assoc.  Bui.  33(11):  291- 
298.     Jan.  20,  1941.     44.9  In8 

Presented  at  the  33rd  Annual  Convention,  Atlantic  City,  IT.  J., 
Cct.  23,  1940. 

The  extra  costs  are:  1.-  Meeting  the  requirements  of  the  local 
Board  of  Health.  -2.  Transporting  milk  to  the  fluid  market.  3. 
Price  sufficiently  high  tc  attract  adequate  supply  of  milk  for 
the  market. 


'     :  STATISTICS 

390.  "Blanford,  C.  J.      Statistics  relative  to  the  Albany-Troy- Schenectady 

milk  market.  IT.  Y.  (Cornell)  Col.  Agr.  -Dept.  Agr.  Scon,  and 
Parm  Mangt.  A.  E.  327,  58pp.,  processed.  Ithaca,  Oct.  1940. 
281.9  C81  no.  327 

Comprised  entirely  of  tables,  which  show  number  of  dealers 
of  each  type,   sales  by  dealers,  by  markets,  and  types  of  con- 
tainers, number  of  producers,  milk  received  from  producers, 
test  and  classif ication  of  milk,  prices  paid  to  producers,  * 
and  reta.il  prices. 

391.  Bronson,  Wesley  H.      Milk  production,  consumption  and  price  trends 

in  New  England.     Tables  and  charts  used  in  connection  with  ad- 
dress.    9pp.,  processed.     In  Milk  Papers,  compiled  by  3.  P. 
Brown,  v.  7,  no.  201.     cNew  York,  Milk  research  council,  inc., 
1940]     281.344  B81 

The  address  referred  to  was  given  at  the  6th  annual  meeting 
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of  the  Association  of  New  England  Milk  Dealers,  Inc.,  Boston, 
Feb.  14,  1940. 

Information  given  is  for  a  series  of  years  preceding  1939. 

392.,  .  California.  Dept..  cf  agriculture.      Statistical  report  of  California 
dairy  products,  and  List  of  California  dairy  products  plants, 
1939,    Calif.  Dept.  Agr.  Spec.  Fab.  181,  71pp.  Sacramento, 
194a.  '  2  C121S 

In  two  parts.    Pt.  I  is  a  statistics.1  report  showing  details 
of  production,'  consumption,  receipts,  and  prices  cf  each  of 
the  leading  dairy  products.  Pt.  II  is  a  list  of  factories  mak- 
ing butter,  cheese,  cottage  cheese,  ice  cream,  condensed,  dried, 
powdered  milk,  buttermilk,  etc. 

393.  ,  Idaho.  Dept.  of  agriculture.      Eleventh  biennial  report .. .1939-1940. 

62pp.    Boise,  1940.     2  Idl  11th 
-  Bureau  of  dairying,  pp.  45-49. 
Contains  a  table,  p.  47,  Idaho's  Dairy  Industry,  1920-1940, 
showing  production  of  butterfat,  butter,  cheese,  ice  cream, 

■  evaporated  milk,  casein,  dried  buttermilk,  dried  skim  milk, 
and. also  valuation  of  dairy  products  in  dollars,  for  each  year 
of  the  20-year  period. 

394.  Iowa.  Dep.t.  of  agriculture.  Dairy  and  food  div.      Eifty-second  annual 

report... for  the  year  ending  Dec.  31,  1939.     Iowa.  Dept.  Agr. 
Bui.  94,  76pp.     Des  Moines,  1940.     2  Io9B  no.  94 

Reprinted  from  the  40th  annual  Yearbook  of  Agriculture. 

Reviews  the  dairy  industry  in  Iowa  for  the  year  and  gives 
figures  of  production  for  milk,  cream,  butter,  cheese,  and  ice. 
cream.     The  creamery  business  is  described,  with  special  atten- 
tion to  Iowa  State  Brand  Creameries,  Inc. ,  and  a  list  of  cream- 
eries, cheese  factories,  and  condensed  milk  factories  is  appended. 

395.  Iowa.  Dept.  of  agriculture.  Div.  of  agricultural  statistics.  Live- 

stock, dairy,  and  poultry  statistics  of  Iowa.  Iowa. Dept.  Agr. 
Bui.  92.3,  38pp.    Des  Moines  c19413     2  Io93  no.  92.3 

Reprinted  from  the  41st  annual  Iowa  Yearbook  of  Agriculture. 

In  cooperation  with.  TJ.  "S.  Agricultural  Marketing  Service. 

Includes  Number  of  milk  cows,  by  counties,  pp.  11-14;  Milk, 
production,  disposition  and  income,  pp.  15-19;  Butter  -  market- 

■  ings,  pp.  36-37;  Cheese  -  marketings,  p.  38. 

396.  Johnson,  Esther  H.      Dairy  production  increasing  in  exporting  coun- 

tries. U.  S.  Dept.  Agr.  Off.  Foreign  Agr.  Relations.  Foreign 
Croos  and  Markets  42(24):  978-984,  processed.  Juno  15,  1941. 
1.9  St2f 

Tables  show  production  of  butter,  cheese,  and  dairy  products 
for  specified  years  and  countries,  and  stocks  of  creamery  butter 
and  factory  cheese  for  four  countries. 

The  situation  in  the  following  countries  is  considered  for 
each  one  separately:  United  States,  Canada.,  Australia,  Hew  Zea- 
land, and  Argentina. 
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397.  Milk  industry  foundation.      Milk  facts.     29pp.     cNew  York,  Nov.  1940^ 

■  Fan.  Coll.  Milk 

This  small  handbook  contains  miscellaneous  information  and 
statistics  on  dairy  production,  consumption,  prices,  and  uses 
of  dairy  products. 

398.  Misner,  E.   C-.      Forecasts  of  milk  receipts  at  larger  milk  plants. 

17.  Y.   (Cornell)  Col.  Agr.  Dept.  Agr.  Scon,  and  Farm  Mangt. 

A.  S.  347,  4pp.,  processed.     Ithaca,  Apr.  1941.    281.9  C81  no. 347 

The  forecast  is  given  "by  .months,  from  May  1941  through  April 
1942,  in  "both  tabular  and  graphic  form,  with  comparisons  for 
the  past  year.  .  * 

399.  New  York  (State)  Dept.  of  agriculture  and  markets.      Statistics  rela- 

tive to  the  dairy  industry  in  New  York  state  1939.     2  pts., 
processed.    Albany,  1940.    2  N482 

Also  in  Milk  Papers,  compiled  "by  3.  F.  Brown,  v.  3,  nos. 
207  and  208.     (281.344  B8l)~ 

In  cooperation  with  the  Agricultural  Marketing  Service,  U.  S. 
Dept.  of  Agriculture. 

Pt.  1  contains:.  Plants  approved  for  grade  nA"  milk  by  New 
York  City  Board  of  Health,  1938  and  1939,  with  comparisons  for 
earlier  years;  Milk  hauling  summary,  July  1939;  Wholesale  frozen 
desserts  production,  1939,  with  comparisons;  and  Size  (volume 
of  production)  of  wholesale  and  retail  ice  cream  plants,  1938. 

Pt.  2  contains:  Receipts  of  milk  and  cream  from  farmers, 
test,  number  of  farmers  delivering;  Dairy  products  manufactured; 
Fluid  milk  and  cream  sales;  and  Prices  paid  farmers. 

400.  Olsen  publishing  company,  Milwaukee,  Wis.      Dairy  products  data  sheet, 

1938.     8pp.     c Milwaukee,  Wis.,  19403  '  281.3449  018 

Consists  of  charts,  tables,  and  maps  showing  production  of 
butter,  chees?,  cottage  cheese,  dry  milk,  evaporated  milk,  ice 
cream,  and  milk,  by  states.     Th.  final  page  is  a' table  showing 
number  of  dairy  products  manufacturers  in  the  United  States,  by 
states  and  regions. 

401.  rlrey,  Orion.      Farm  production,  disposition  and  income  from  milk 

from  Michigan  farms,  1924-40.     Mich.  Agr.  I.~jt.  Sta.  Quart.  Bui. 
24(1):  71-76.    Fast  Lansing,  Aug.  1941. 

Shows  Number  of  milk  cows,  and  production  of  milk  on  fa,rms; 
Milk  processed  into  butter  and  milk  utilized  on  Michigan  farms 
where  produced;  Milk'  sold  in  farm  butter,  cream  and  in  whole 
milk  from  Michigan  farms;  Quantity  price  and  value  of  milk  sold 
as  farm  butter  and  as  butt  erf  at;.  Quantity,  price  and  value  of 
milk  sold  at  whole  sale  and  of  milk  and  cream  sold  at  reta.il 
from  Michigan  farms;  Average  farm  prices,  cash  farm  income, 
value  of  products  consumed  in  farm  household  where  produced 
and  gross  farm  income  from  dairy  products  in  Michigan,  all  fig- 
ures for  1924-40. 
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402.  U.  S.  Dept.  of  agriculture.  Agricultural  marketing  service.  Dairy 

and  poultry  market  statistics,  1940  annual  summary.  42pp., 
processed.    Washington,  D.  C,  Mar.  1941.     1.9  Ec724An  1940 

The  1939  annual  summary  was  issued  April  1940. 

Consists  entirely  of ' statistical  tables,  giving  prices,  re- 
ceipts, storage  holdings,  sales,  imports,  and  exports,  for  the 
leading  dairy  products,  by  months  and  states,  and  for  specified 
markets. 

403.  U.  S.  Dept.  of  agriculture.  Agricultural  marketing  service.  Pro- 

duction of  manufactured  dairy  products,  1939 ,  and  statistics 
of  dairy  production,  and  prices,  sales,  and  stocks  of  dairy 
products,  1939-1940.     82pp.,  processed.     Washington,  D.  C, 
June  1941.     1.9  Ec724D  v 
Similar  reports  issued  annually. 

Seventy  tables  make  up  the  major  share  of  this  publication. 

Shows  production,  disposition,  utilization,  prices,  cold 
storage  holdings,  imports,  and  exports. 

Statistics  are  given  on  milk,  butter,  cheese,  evapora>ted  and 
condensed  milk,  dry  or  powdered  milk,  and  dry  buttermilk. 

A  Preliminary  Report  of  Dairy  Products  Manufactured  c1940] 
was  issued  in  Oct.  1941.   (1.9  Ec724D) 

404.  IT.  S.  Dept.  of  agriculture.  Surplus  'marketing  administration.  Dairy 

div.      Compilation  of  statistical  material  covering  order  no. 
c3,  4,  22,  27,  32,  34,  35,  41,  42,  47D    10  nos.,  processed. 
C Washington,  D.  0.3  1940.    1.944  -D2C73 

This  statistical  material  relates  to  the  cost  of  production 
and  prices  of  milk,  and  applies  to  the  following  markets: '  Boston, 
Cincinnati,  Eail  River,  Port  Wayne,  Lowell-La' jrence,  Hew  Orleans, 
Omaha-Council  Bluffs,  New  York,   St.  Louis,  and  Chicago. 

Some  of  these  compilations  were  issued  by  the  Division  of 
Marketing  and  Marketing  Agreements. 

405.  IT.  S.  Dept.  of  agriculture.  Surplus  marketing  administration.  Dairy 

div.      Conversion  factors  and- conversion  tables  for  milk  and 
dairy  products.     13pp..,  processed.  '  rWashingtcn,  D.  C. ,  1941 3 
lc944  D2C76 

405.    U.  S.  Dept.  of  commerce.  Bur.  of  foreign  and  domestic  commerce. 

Butter  production  at  highest  level  in  history.    U.  S.  Dept.  Com. 
Bur.  Poreign  and  Don.  Com.  Indus.  Ref.  Serv.  Pt. -3,  Foodstuffs, 
no.  34,  3pp.    Washington,  D.  C. ,  Apr.  1941. 

Contains  statistical,  information  from  the  Bureau  of  the 
Census. 

407.    U.  S.  Dept.  of  labor.  Bur.  of  labor  statistics.      Hourly  'wage  rates 
and  weekly  hours  of  union  truck  drivers  and  helpers  in  selected 
cities  on  June  1,  1940.     28pp.,  processed.     Washington,  D.  C. 
C1941?D 
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The  information  is  set  out  in  tabular  form,  and  is  arranged 
by  cities.    The  hourly  wage  rates  and  hours  per  week  for  nilk 
t  .    and  for  ice  cream  drivers  are  included  for  most  of  the  cities.  .  ; 

408,  Vial,  Edmund  E.      Production  and  consumption  of  manufactured  dairy 

products.    U.  S.  Dept.  Agr.  Tech.  Bui.  722,  75pp.  Washington, 
D.  Co,  Apr.  1940.    I  Ag84fe  no.  722 

Also  in  Milk  Papers,  compiled  by  E.  E.  Brown,  v.  3,  no.  205 
(231.344  381) 

In  cooperation  with  State  agricultural  experiment  stations. 

The  numerous  tables  and  descriptive  text  give  information 
on  production  and  consumption  of  butter,  cheese,  concentrated,, 
condensed,  and  evaporated  milk,  ice  cream,  malted  milk,  dried 
.  . "   milk  and  cream,  skim  milk  and  buttermilk  products. 

Eigures  on  foreign  trade  and  dairy  production  in  relation 
to  total  agricultural  production  are  included. 

409.  Wilson,  John  L.      Farm  production  disposition  and  income  from  milk, 

by  states,  1924-40.  95pp.,  processed.  Washington,  D,  C,  IT.  S. 
Dept.  of  agriculture,  Agricultural  marketing  service,  Apr.  1941. 
1.942  D22E22 

Composed  largely  of  statistical  tables. 
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410.  Brown,  Edward  Eisner,      labor's  love  lost.     20pp.     In  Milk  Papers, 

compiled  by  S.  E.  Brown,  v.  8,  no.  223.     cF;3w  York,  Milk  research 
council,  inc.,  19403    281.9  381 
.  -  This  pamphlet  was  "published  by  the  Milk  P.esearch  Council, 

Inc.,  as  3b.  44  in  the  Milk  Forum  Series,"  in  March  1940. 

"In  this  brochure,  we  examine  some  of  the  present  policies 
of  organized  ] abor  to  see  if  they  ser^e  the  interests  of  con- 
sumers, the  milk  industry  as  a  •..hole  and  labor  itself,.. the 
theme  of  the  brochure  is:  to  shov?  that  labor  is  part  of  a  vast 
pattern  of  public  interest  and  that  when  it  demands  unnecessary 
wage  rises  which  roa.ct  to  the  detriment  of  the  consuming  public 
by  raising  costs  and  retail  prices  of  an  essential  commodity, 
its  interests  are  not  in  line  with  the  larger  interests  of 
the  people."  -  Eorewcrd. 

It  is  shown  that  the  lahor  cost  of  home  delivery  of  milk  is 
2  l/2  cents  per  quart  in  ITew  York  and  4  cents  per  quart  in 
Chicago . 

411.  Eanald,  Lcn.      Eirst  public  arbitration  prior  to  a  strike  ever  held 

in  the  milk  industry.    Milk  Plant  Monthly  30(4):  34,  36,  38. 
Apr.  1941.    44.8  C364 

"The  material  for  this  article  was  obtained  from  studying 
the  comple-te  transcript  of  the  proceedings  of  the  12-hour  arbi- 
tration-of  the  uispute  between  the  Drivers1  and  Plant  Employees 
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Union  and  the  Pasteurized  Milk  Dealers  of  Kansas  City;  from 
interviews  with  milk  dealers,  and  milk  producers  in  the  Kansas 
City  area,  and  from  a  3-hour  discussion  with  a  reporter  who 
covered  all  of  the  hearing  and  took  22  pages  of  notes  inde- 
pendent of  the  transcript  of  the  arbitration. Tf 

412-    Lauterbach,  Arthur  H.      Milk  drivers1  strike.    Hoard1 3  Dairyman  So(lO): 
308 •    May  25,  1S40.     44. S  H65  - 

Extracts  from  a  radio  address  made  on  May  1,  1940,  on  the 
milk  wagon  drivers'  strike  in  Chicago.     The  writer  forecasts 
increased  purchases  from  stores  unless  the  drivers  and  distribu- 
tors can  find  a  more  efficient  system  of  delivering  milk  to 
hones. 

413.  Milk  wagon  drivers  wage  arbitration  1940  -  dealers1  exhibits.     82pp. , 

processed.-  In  Milk  Papers,  compiled  by  H.  ?.  Brown,  v.  8,  no« 
224.     cKow  York,  Milk  research  council,  inc.,  1940D    231.344  B81 
"54  exhibits  filed  on  behalf  of  the  dealers  before  an  arbi- 
:  tration  board  established  under  an  agreement  between  the  Milk 

VJagcn  Drivers  Union  Local  no.  753,  International  Brotherhood 
of  Teamsters,  Chauffeurs,  Stablemen  and  Helpers  of  America  and 
Associated  Milk  Dealers,  Inc.,   to  determine  rates  of  pay  for 
milk  wagon  salesmen  in  the  Chicago  area's      Monsignor  Dennis 
J .  Dunne ,  Impart  ial  Arb i trat or . " 

Composed  largely  of  tables  and  graphs* 

414.  Milk  wagon  drivers  wage  arbitration  194C  -  union  exhibits  nos.  4-8 

and  49.    20pp.,  3pp. ,  processed.    -In  Milk  -Papers,  compiled  by 
E.  P.  Brown;  v.  8,  nos.  225-226.     c How  York,  Milk  research 
council,  inc.,  1940]      281.344  B81 

No.  46,   "Exhibit  filed  on  behalf  of  the  employees  before  an 
arbitration  board  established  under  an.  agreement  between  the 
Milk  Wagon  Drivers  Union  Local  Ho.  753,  International  Brother- 
hood of . Teamsters,  Chauffers,  Stablemen  and  Helpers  of  America 
and  Associated  Milk  Dealers,  Inc.,  to  determine  rates  of  pay 
for  milk  wagon  salesmen  in  the  Chicago  area.     Monsignor  Dennis 
J.  Dunne,  Impartial  Arbitrator.     Contains  19.  tables  based  on 
questionnaires  returned  by  members  of  Local  753.  ,f 

No.  49  "contains  table  and  chart  on  average  weekly  earnings 
of  Chicago  milk  wagon  salesmen  and  Chicago  manufacturing  in- 
dustries." 

415.  Phillips,  M.  C.      Communists  and  the  milk  strikes.     Consumers'  Digest- 

7(3):  49-54.      Mar.  1940.     230.8  C766 

Also  in  Milk  Papers,  compiled  by  E.  F.  Brown,  v.  8,  no.  220. 
(2C1.344  B81) 

.  "Editor's  note:  This  is  the  second  of  a  series  of  articles 
revealing  the  part  played  by  Communists  in  organizing  'consumer 
fronts'  to  aid  the  Party  in  securing  support  and  prestige  among 
American  housewives  and  others  who  would  normally  shun  an  or- 
ganization openly  Communist." 
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416.  Roth,  Almon  E.      Is  collective  bargaining  the  answer  to  our  labor 

relations  problems?     Internatlo  Assoc.  Milk  Dealers.  Assoc. 
Bui*  32(16):  367-382.    Mar  22,  194C.    44/9  In3 

Presented  at  the  32nd  annual  convention,  San  Francisco, 
Calif.,  Oct.  £5,  1939. 

The  discussion  is  "based  largely  on  experience  in  the  San 
Pranciscc,  Calif.,  area. 

417.  Spencer,  Leland.      Why  dairy  farmers  strike.     E.  Y.  (Cornell)  Col. 

Agr.  Dept.  Agr.  Icon,  and  Farm  Mangt.  A.  S.  353,  10pp.,  processed 
Ithaca,  July  1941.     281.9  C31  no.  353 

Csu.se s  discussed  are:  Disparity  "between  milk  prices  and  pro- 
duction costs;  Delay  in  getting  "benefits  of  price  increases  "back 
to  farmers;  Effects  of  drought;  labor  shortage  and  high  wages; 
Dissatisfaction  with  methods  of  establishing  the  price  of  milk 
and  insecurity  of  markets;  and  Other  causes  (such  as  laoor 
strikes  in  industry,  competitive  strife  between  dairymen's  or- 
gan! za t i  ens ,  and  pr o f e s  s i onal  agi  tat i  or ) . 

Dive  suggested  remedies  are  summarized  an  p.  10* 
This  same  material  is  summarized  in  an  article  with  the 
title  "What  causes  milk  strikes? »  in  Amer*  Agr.  138(17);  451, 
460.    Aug.  16,  1941.     (6  Am3) 

418.  Stevning,  D.  A.      4C,0C0  gallons  of  milk  dumped  on  the  ground. 

Pacific  Rural  Press  141(10):  355.     May  17,  1941.     5  P112 

The  president  of  the  Associated  Farmers  of  California  dis- 
cusses labor  troubles  in  California,  with  special  reference  to 
the  dairy  industry. 

419.  U.   S.  Congress.  Senate.  Committee  on  education  and  labor.  Viola- 

tions of  free  speech'  and  rights  cf  labor.  Hearings  before  a 
subcommittee . . .75th  Congress,   second-- third]  session,  pursuant 
to  S.  Res.  23i  (74th  Congress);  a  resolution  to  investigate 
violations  of  the  right  of  free  speech  and  assembly  and  inter- 
ference with  the  right  cf  labor  to  organize  and  bargain  collec- 
tively.    Pts.  53  and  64,  2  nos.     Washington.  D.  C. ,  1940= 
283  TJn312Y  pt.  58,  64 

Senator  Robert  M.  LaPcllette  is  chairman  of  this  Subcommittee, 
commonly  known  as  the  Civil  Liberties  Committee. 

Pt.  58  is  entitled  Open-shop  Activities^  Dairy  Industries, 
Inc, ,  Milk  Products  Industries,  Inc.-.. Los  Angeles,  California, 
January  23  and  24,  1940,  and  contains  the  testimony  of  several 
dairy  company  officials  and  labor  representatives,  and  a  state- 
ment on  the  Structure  of  the  Los  Angeles  County  Milk  Market,  by 
Arthur  W.   Stuart,  pp.  21336-21340.     The  table  of  contorts  should 
be  consulted  for  material  on  labor  relationships  in  the  milk 
industry. 

Pt.  64,  Supplementary  Exhibits,  contains  Open-shop  Program 
of  the  Los  Angeles  Milk  Industry,  pp.  23456-23507. 
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r  !  .-.     ;  .  *-TRADE~  BARRIERS-  ■  ". 

420.  -   Burtis,  Edgar  L.    .  Barriers  and  the  milk  industry.  ■ -Ind.  Law  Jour, 

16(2):  191-203.    Dec.  1940.    Pam.  Coll.  Interstate  commerce 
•On  the  importance,  nature  and  possible  ways  of  eliminating 
•  trade  barriers  in  the  milk  industry.  . 

421.  Indiana.;  Commission -on  interstate  cooperation.      Interstate  rela- 

tions-- dairy  problems.    Ind.  Comn.  on  Interstate  Coop.  Bui. 
10,  4pp.     Indianapolis,  Sept.  1940.    280.29  In292 
' Hot  examined.  - 

■  •422.    List,  W.  H. ,  jr.      War  between  the  states.  -  Ice  Cream  Rev.  24(8): 
38,  78-81.  ..Mar.  1941*  '  389.8  Ic22  ".'.""-1  , 

%':w®dbX  can  ice  cream  manufacturers  do  to  eliminate  trade 
.barriers? ,f 

"Portions  of  an  address  presented  at  the  annual  Ice  Cream 
Conference  of  Pennsylvania  State  College,  Jan.  31,  1941." 

423.  Ruehe,  Harrison  A..     Summary  of  testimony  submitted  to  the  Temporary 

national  economic  commit  tee. . .at  the  Hearings  on  interstate 
trade  barriers,  -March  19,  1940.     7pp.     Cn.  p.,  1940^    Pam.  Coll. 

Also  in  Milk  Papers,  compiled  by  S.  P.  Brown,  v.  8,  no.  212* 
(281,344  B81) 

Also  in  Amer.  Milk  Rev.  2(3):  58-60.    Mar.  1940.     (44.8  Am38) 
The  testimony,  which  deals  with  trade  barriers  in  the  dairy 
industry,  explains  the  effects  of  the  Agricultural  Marketing 
Act  . of  1937,  the  misuse  of  sanitary  regulations, *  conflicting 
city  inspections,  county  to  county  barriers, .  and  resulting 
•.  higher  prices,  as  well  as  the  constant  threat  of  future  barriers. 

424.  Taylor,  George  R. ,  Burtis,  Edgar  L. ,  and  Waugh,  Frederick  V. 

Barriers  to  internal  trade  in  farm  products.     104pp.  Washing- 
ton, D.  C,  U.  -S.  Dep/t.  of  agriculture,  Mar.  1939.     1  Sc7Ba 
.       "A  special  report  to.  the' Secretary  of  Agriculture  by  the 
i  Bureau  of  Agricultural  Economics.  "  . 

The  section  on  Dairy  products,  pp."  5-16,'  deals  with  health 
,  and  sanitary  measures,  and  with  State  milk  control  boards  as 

they  interfere,  with  interstate  and  intrastate  commerce. 

425..   IT.  S.  Temporary  national  economic  committee.      Investigation  of  con- 
centration of  economic  power.    Hearings. . .76th  Congress,  2d 
session,  Pt.  29.  Interstate  trade  barriers,  March  18-23,  1940. 
pp.  15735-16206.    Washington,  D .  C . ,  U.  S.  Govt,  print,  off., 
1941.     280.12  Un3986  pt.  29 
-     :  Pt.  7,  of  the  Hearings  issued  in  1939,  deals  with  the  milk 

.and  poultry  industries. 

•   Contains  testimony  of  the  following:  Walter  R.  Freeman,  of 


i 
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the  Indiana  Milk  and  Cream  Improvement  Association;  Harrison 
A.  Euehe,  Dept.  of  Dairy  Husbandry,  University  of  Illinois; 
Mrs.  Beatrice  B.  Schalet,  of  the  Consumers*  Milk  Committee  of 
the  District  of  Columbia;  C.  L.  Witham,  of  the  Indiana  Con- 
densed Milk  Co.,  Indianapolis. 

Mrs.  Schalet  stated  that  the  health  regulations  of  the,  Dis- 
trict of  Columbia  were  the  cause  of  the  higher  prices  for  milk 
in  the  District  as  compared  with  neighboring  areas,  and  that 
the  regulation's  gave  consumers  no  better  protection  than  the 
sanitary  code  of  other  cities  such  as  Baltimore. 

426.    IT.  S.  Works  progress'  administration.  Marketing  laws  survey.      A  digest 
of  state  laws  relating  to  the  problem  of  interstate  trade  bar- 
riers for  states  whose  legislatures  convene  in  1940.  Prepared... 
.  ; at  the  request  of  the  United  States  Department  of  commerce  and 
the  Interdepartmental  committee  on  interstate  trade  barriers* 
Various  paging.    Washington,  D.  C,  Jan.  1940.    173.2  W89Dis 
Contains,  in  folio  size,  a  series  of  32  charts  covering  9 
states,  giving  brief  digests  of  marketing  laws  which  obstruct 
the  marketing  of  goods  in  interstate  commerce.    Milk  and  dairy 
products  is  one  of  the  categories  selected  for  study.    iThe  nine 
states  are:  Kentucky,  Louisiana,  Mississippi,  Nebraska,  New 
Jersey,  New  York,  Rhode  Island,  South  Carolina,  and  Virginia. 


427.  Alstrup,  G.  L.      The  dairy  industry* s  and  dairy  equipment's  relation 

to  defense.     Ky.  Farmers  Home  Jour.  78(2):  4-5.    Feb.  1942. 

6  F2237 

Emphasizes  the  importance  of  the  production  of  dairy  products 
for  defense  and  the  need  of  milking  machines  and  farm  equipment 
in  the  production  program. 

428.  Anderson, .Roice,  and  Spencer,  Leland.      Ways  of  conserving  tires  and 

reducing  other  expenses  in  the  distribution  of  milk.    N.  Y. 
(Cornell)  Col.  Agr.  Dept.  Agr.  Econ.  and  Farm  Mangt.  A.  E.  386, 
12pp.,  processed.     Ithaca,  Jan.  1942.     281.9  C81 

The  writers  state  that  the  cost  of  retail  milk  delivery, 
"including  the  collection  of  accounts,  varies  from  about  4  to 
5  cents  per  quart  in  the  smaller  cities  up  to  6  cents  or  more  in 
such  cities  as  Chicago  and  New  York." 

They  find  that  savings  of  from  20  to  35  per  cent  can  be  made 
by  alternate-day  delivery,  and  that  a  considerable  saving  in 
delivery  time  can  be  made  by  using  volume  discounts  and  using 
multiple  quart  containers. 

Other  suggestions  for  cutting  distribution  costs  are:  !« 
exchanging  customers  that  are  expensive  to  serve;  2.  curtailing 
c?,ll-backs  and  special  deliveries;  3.  changing  from  early- 
morning  to  daylight  delivery. 


"Providing  the  proper  steps  are  taken  to  explain  the  need' 
for  such  changes,  and  providing  appropriate  discounts  are  of- 
fered in  recognition  of  the  lesser  cost  of  more  limited  service, 
it  is  more  than  likely  that  consumers  will  respond  favorably." 

429.  Bartlett,  R.  W.      The  price  of  milk,     171pp.  Danville,  111.,  The 

Interstate  printers  and  publishers,  1941.    284.344  B28 
References,  pp»  159-164. 

Chapter  titles:  1.  The  milk  problem.  2.  Monopoly,  coercion, 
and  unfair  practice.  3.  Price  systems  that  have  failed.  4. 
Proposed  government  remedies.  5.  A  price  system  that  works. 
6.  Increasing  milk  consumption  by  lowering  costs.  7.  Quality 
control  and  the  price  of  milk.  8.  Antitrust  enforcement. 

Contains  the  three  appendices:  A.  Effects  of  price  upon  the 
consumption  of  milk.       Home-delivery  and  store  margins  in  83 
cities.  C.  Consent  decree  entered  in • the  Chicago  milk  case. 

430.  Bartlett,  R.  W.      Suggested  ways  for  lowering  costs  of  milk  distri- 

bution in  Chicago.     111.  Univ.  Col.  Agr.  Dept.  Agr.  Scon. 

111.  Farm  Scon.  80,  pp.  197-205.    Urbana,  Jan.  1942.     275.28  115 

The.  writer  states  that  the  underlying  causes  for  the  "cXmost 
revolutionary  change"  (shift  in  retail  distribution  from  home 
deliveries  to  sales  at  stores  and  other  wholesale  outlets) 
since  1930  in  Chic?„go,  were  the  "drastic  decline  in  consignor 
incomes  which  took  place  in  the  early  thirties,  combined  with 
the  sayings  to  be  made  by  buying  milk  at  stores.     In  1933  con- 
sumer incomes  in  Chicago  averaged  about  two- thirds  of  those 
in  1929." 

Distribution  costs  in  Chicago,  including,  labor,  delivery, 
transportation,  overhead,  testing,  bottling,  pasteurizing,  etc., 
are  compared  with  those  for  other  cities  in  the  United  States. 
Material  is  based  largely  on  the  Lindell  Report  of  Special  Com- 
mittee as  published  in  -  the  City  Council's  Report  of  Committees, 
Oct.  15,  1941.   (item  435). 

431.  Bierly,  Ivan  R.       cCost  of  milk  production  survey,  1939-40^    IT.  Y. 

(Cornell)  Col.  Agr.  Dept.  Agr.  Econ.  and 'Earn  Mangt. .A.  E» 
nos.  371,  373,  377,  384,  387.  5  nos. ,  processed.  Ithaca, 
Dec.  1941-Jan.  1942.     281.9  081 

Contents:  No«  371,  St.  Lawrence  county.  25pp.;  Ho.  373, 
Orange  county.  25pp.;  lie.  377,  Chenango  comity.  26pp.;  No.  384, 
Cayuga  county.  19pp.;  Ho.  387,  Cattaraugus  county.  20pp. 

Each  issue  contains  the  following  sections;  Economic  situa- 
tion, 1939-40;  Yearly  costs  and  returns;  Seasonal  costs  and 
returns;  Variation  in  the  cost  of  producing  milk;  Factors  af- 
fecting costs  and  returns  in  producing  milk;   Study  of  costs 
and  returns  on  your  farm;  and  a  statement  of  persons  cooperat- 
ing in  making  .the  study. 
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432.  Bierly,  Ivan  R.      Costs  in  producing  100  pounds  of  silk  in  five 

areas  in  New  York,  1939-40.    N.  Y.  (Cornell)  Col.  Agr.  Dept. 
Agr.  Econ.  and  5am  Mangt.  Farm  Econ.  128,  pp.  3213-3213. 
Ithaca,  Jan.  1942.    230.8  C812 

* 

433.  Blanford,  Charles  J.      The  demand  for  milk  and  bream  as  revealed 

"by  consumer  purchases  at  retail  food  stores  in  Hew  York  city. 
"  H.  Y.  (Cornell)  Agr.  Expt.  Sta.  Bui.  765,  47pp.  Ithaca, 
June  1941. 

Abstract  in  Aner.  Milk  Rev.  4:  7.    Jan.  1942. 

The  following  is  quoted  from  the  Surdary  and  Conclusions: 
"The  most  important  factors  in  the  price  differential  "between 
retail-route  and  store  distribution  have  "been  the  high  cost  of 
labor  on  retail  routes  and  the  increasing  efficiency  of  store 
di  stribution. . • 

"Per-capita  purchases  of  milk  were  greater  in  those  areas 
of  Manhattan  and  the  Bronx  where  the  proportion  of  milk  sold 
through  stores  was  greatest.     This  tends  to  discredit  the  com- 
monly held  "belief  that  the  store  distribution  results  in  lower 
consumption  of  milk. 

RMq.st  of  the  stores '  surveyed  charged  at  least  one  cent  more 
a  quart  for  milk  in  paper  containers  than  for  milk  in  gla.ss 
"bottles.     Sales  of  milk  in  paper  containers,  in  relation  to 
sales  in  glass  "bottles,  were  greater  in  the  medium-  and  high- 
income  areas  than  in  the  low-income  areas.    ?or-capita  pur- 
chases of  milk  at  stores  in  pa/per  containers  were  small  in  low- 
income  areas  where  the  difference  in  price  was  two  cents  a. 
quart  or  more.     In  high-income  areas,  irrespective  of  differ- 
ences in  prices  "between  the  two  typos  of  containers,  per-capita 
purchases  of  milk  in  pamper  containers  were  about  as  great  a„s 
per-capita  purchase's  in  glass  bottles... 

"This  study  has'  shown  tha„t  a  given  change  in  price  has  con- 
siderably more  effect  on  purchases  by  low— income  families  who 
buy  milk  at  .stores  than  it  has  on  the  purchases  of  well-to-do 
families.    In  genera,!  it  appears  tha.t,  within  a  normal  price 
range,  a  threo-per-cent  change  in  price  results  in  a.  one-per- 
.  cent  change  in  purchases  of  milk  by  families  in  low-income 
areas.  '  Such  a  change  in  price  has  no  appreciable  effect  on 
purchases  by  families  in  high- income  areas.  H 

434.  Ca.se,  Everett.      The  dairyman's  plight.    Harvard  Business  Rev.  20(2): 

233-243.    'Winter  1942.     280.8  H262  * 

The  author,  who  lives  in  Herkimer  County  in  the  center  of 
the  New  York  mi lk shed,  presents  the  economic  problems  of  the 
dairy ' farmer ,  and  discusses  the  Federal  Milk  Marketing  Orders 
and  their  effects,  with  amendments  and  petitions  for  revisions. 

"Thus  the  farmer1 s  demands  involve  not  so  much  a  question  of 
profits  as  the  return  per  hour  he  is  to  get  for  his  tine  and 
his  labor. " 
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435.  Chicago,  111.  Special  committee  to  investigate  the  price  of  nilk 
in  Chicago.,      In  the  natter  of  the  price  of  milk  in  the  Chicago 
area*     Chicago,  111.  City  Council.  Jour.  Oct.  16,  1941,  Re- 
ports of  Committees,  pp.  5707-5711.        *  - 

The  report  is  signed  by  A,  G.  Lindell,  Chairman, -  Special' 
Committee. 

The.  Report  contains  discussion  and  figures  showing  Quantity 
of  milk  produced  in  zones  near  Chicago;  Costs  per  quart  at 
farm,  for  transportation,  processing,  selling  and  delivery;- 
Prices  paid  to  farmers  over  a  period  of  years;  Milk  sup-olios; 
Price  spreads;  Effect  of  the  Chicago  nilk  ordinance  on  milk 
prices;  Prices  for  milk  under  various  conditions  of  package 
and  sale  -  Scjrfc.-Oct.  1941;  Price  of  nilk  in, various  cities; 
Delivery;  Production;-  Some  costs  in  the  production  of  milk* 
.       and  Conclusion* 

.  .      The  Committee  concludes  that  "there  is  no  excuse  for  the 
present  price  of  milk  in  Chicago, "  and  that  "if  the  milk  indus- 
try does  not  at  once  take  steps  to  properly  price  milk  in  this 
City  some  drastic  action  must  "be  taken  to  "bring  about  this  es- 
sential result  for  the  benefit  of  Chicago  milk  consumers. ,f 

436.  '   Cladakis,  N.  J.,  and  Pollard,  Anson  J.      Some  economic  problems  en— 
:  countered  in  milk  control  administration.    Jour.  Earn  Econ. 

24(1):  326-332.     Peb.  1942.     230.8  J822 

A  discussion  of  "a  market  administrator1 s  role  in  milk  con- 
trol administration  and  particularly  its  economic  aspects^0 
in  the  Few  York  and  Chicago  markets. 

437.  Clawson,  Marion.  Marketing  possibilities  for  dairy  products  from 
the  Columbia  basin  irrigation  project.  U.  S.  Dept.  Int. 'Eur. 
Rcclam.  Esc lan.  Era  32(1):  22-23.    Jan.  1942.     156.84  124 

States  that  the  annual  estimated  production  of  butterfat  on 
the  Columbia  Basin  project  will  be  over  60  million  pounds,  raid 
that  "if  the  California  markets  cannot  absorb  ail  the  dairy 
production  of  the  Columbia  Basin  .and  other  now  projects,-  then 
butter  and  other  dairy  products  must  move  to  the  Midwest  and 
East,  or  abroad."    The  factors  which  might  affect  dairy  pro- 
duction and  consumption  of  dairy  products  arc  discussed,  as 
•  well  as  the  requirements  for  low-cost  manufacturing  and  marketing* 

438.  Cowden,  J.  M.      Dairy  dilemma]     Iowa.  State  Col.  Agr.  and  Mech.  Arts. 
Iowa  Farm  Econ.  7(ll):  10-11.     Ames,  Nov.  1941..    275.28  Io92 

439.  Cunningham,  L.  C. ,  and  Johnson,  S.  M.      The  Syracuse  milk  marketing 
area.    H.  Y.   (Cornell)  Col.  Agr.  Dept.  Agr.  Econ.  and  farm 
Mangt.  A.  E.  372,  11pp.,  processed.     Ithaca,  Dec.  1941. 
281.9  C81 

Composed  largely  of  tables  and  charts  showing  prices  received 
by  producers,  retail  prices  of  fluid  milk  and  market  milk  and 
evaporated  milk,  make-up  of  price  spread  on  quart  bottles, 
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number  of  dealers,  utilization  of  milk,  and  seasonal  variation 
of  receipts*     The  figures  are  for  Syracuse  ana  other  selected 
markets  in  Hew  York  State,  with  comparisons. 

440.  Davis,  L.  M.    '  Nature  and  scope  of  information  in  dairy  and  poultry 

market  reports*    U.  S.  Egg  and  Poultry  Mag.  48(2):  99-101, 
118-121,  122.     Eeo.  1942.     286,85  Eg3 

441.  Davison,  R.  P.,  and  Cook,  E.  J.,  jr.      A  study  of  the  farm  business 

of  89  dairy  farms  in  Windsor  county,  Vermont,  January  1,  1940- 
Decenber  31,  1940.     Vt.  Agr.  Cel.  Ext.  Brieflet  607,  23pp., 
processed.    Burlington,  1941. 

442.  Dillon,  John  J.      Opposition  to  milk  admondments.    Rural  New-Yorker 

x 101(5521):  41,    Jan.  24,  1942.     6  R88 

443.  Erikson,  1.  S.      The  milk  situation  in  New  Hampshire.    %  H.  Univ. 

Ext.  Serv.  Ext.  Cir.  241,  6pp.     Durham,  1941.     275.29  IT 

444.  Evaporated  milk  association.      Some  facts  about  evaporated  milk 

and  other  dairy  products.    47pp.     i- Chicago,  1941 1    Pam.  Coll. 

Contents:  Evaporated  milk  and  the  industry  in  "brief;  Compo- 
sition and  food  values;  Total  output  of  evaporated  milk  and 
other  products;  Per  capita  statistics;  Price  comparisons;  Milk 
utilization  and  farm  income;  Surveys  of  food  consumption;  Dairy 
industry  in  other  countries;  Foreign  trade  in  evaporated  milk 
and  other  dairy  products. 

Composed  largely  of  statistics. 

445.  Eogelberg,  Nephtune.      A  dairy  co-op  defines  "membership  relations..11 

IF.  Si  Dept..  Agr.  farm  Credit  Admin.  News  for  Earmer  Coops. 
8(11):   8-9,  22.    'Feb.  1942.     166.2  N47 

On  the  Weber  Central  Dairy  Association,  Ogden,  Utah. 

446.  Fowler,  Herbert  C.      The  competitive  position  of  dairying  in  southern 

New  England*    11.   S.  Dept.  Agr.   Tech.  Eul.  812,  5ipp.  Wash- 
ington, D.  C. ,  Feb.  1942.     1  Ag84Te  no.  812 
Literature  cited,  pp.  42-43. 

Prepared  in  the  U.  S.  Bureau  of  Agricultural  Economics  in  co- 
operation with  the  Massachusetts  Agricultural  Experiment  Sta- 
tion, Storrs  (Connecticut)  Agricultural  Experiment  Station,  and 
the  Committee  on  He search .  in  the  Social  Sciences  of  Harvard 
University. 

"Southern  New  England  in  this  study  is  considered  to  include 
the  3  States  of  Massachusetts,  Connecticut  and. Rhode  Island." 

447.  Gaumnitz,  E.  W.      Dairy  products  under  lease-lend  program.  Natl. 

Butter  and  Cheese  Jour.  33(2):  14-15,  45-46,  48.     Feb.  1942. 
286.85  B98Bu 

Address  at  the  33rd  annual  meeting  of  the  American  Butter 
Institute,  Chicago,  Dec.  2,  1941. 
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Discusses  the  need  for  increased  milk  production,  the  shift 
from  the  delivery  of  farm- separated  creajn  to  whole  milk,  demand 
for  evaporated  milk,  present  disparity  in  prices  of  the  various 
dairy  products,  why  butter  has  not  been  included  in  British 
lend-lease  purchases,  new  plant  facilities,  and  the  rapidly  in- 
creasing demands  for  more  dairy  products. 

448.  Goodscll,  Wylie  D.      Income  of  typical  dairy  farms,  Wisconsin. 

U.  S.  Dept.  Agr.  Bur.  Agr.  Scon.  Agr.  Situation  26(l):  21-23. 
Jan.  IS 42.     1  Ec7Ag 

449.  Harmon,  -Ralph  L.      Co-op  dairy  plants  expand  to  meet'  war  needs.  * 

U.  S.  Dept.  Agr.  farm  Credit  Admin.  News  for  Parmer  Coops. 
8(11):  7,  20-22.  •.:  Feb.  1942.    166.2  M7 

450.  Eoecker,  R.  W.      A  study  of  dairy-farm  management  in  Onondaga  county, 

1938  and  1939.     H.  Y.   (Cornell)  Agr.  Expt.  Sta. 'Bui.  767,  21pp. 
Ithaca,  1941. 

451.  Hurtz,  L.  E.      Dairy  foods  for  democracy.     South.  Dairy  Prod.  Jour. 

30(S):  32,  34,  40.     Dec.  1941.     44.8  So83 

The  importance  of  the  task  of  supplying  Great  Britain  and 
the  United  States  with  dairy  products  during  the  present  emer- 
gency is  discussed  in  this  address  delivered  before  the  annual 
■   convention  of  the  International  Association  of  Ice  Cream  Manu- 
facturers held,  in  Toronto. 

452.  Kelly,  Ernest.      Milk  -  not  only  how  much  but  what  kind?    U.  S.  Dept. 

Agr.  Agr.  Mktg.  Serv.  Mktg.  Activ.  5(l):  17-19,  processed. 
Jan.  1942.;  •  1.942  A8M34  .. 

453.  Latimer,  Robert  G-.-      Condensery  milk  prices.     3?.  Y.  (Cornell)  Col. 

Agr.  Dept.  Agr.  Econ.  and  Farm  Mangt.  A.  E.  374,  74pp.,  processed, 
Ithaca,  Jan.  1942.     281.9  C81  ' 

In  cooperation  with  U.  '  S.  Bureau  of  Agriciiltural  Economics. 

"The  main -purpose  of  this  study  was  to  compile  a  continuous 
and  comparable  series  of  monthly  prices  paid  farmers  for  milk 
at  midwestern  condenseries  for  as  long  a  period  as  possible, 
and  a  similar  series  of  prices  paid  for  condensery  milk  in 
low  York.  "  ■ 

454.  Lauterbach,  A.  H.      Co-ops  and  marketing  agreements.     Nation's  Agr. 

17(2):  7-8.     Feb.  1942.     280.82  B89 

Discusses  the  situation  with  regard  to  the  dairy  cooperatives 
•   which  led  to  a  demand  for  some  Federal.,  or  State  control  over 
the  industry,  particularly  over  fluid  milk  marketing.  States 
that  "there  is  still  room  for  improvement  in  the  cooperation 
between  State  and. Federal  Government  control  bodies,  and  we 
need  more  United  States  Supreme  Court  decisions  to  chart  the 
final  course  that  this  regulation  will  take,"  and  lists  the 
functions  of  the  Government  and  of  the  cooperatives. 
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455*    Leonard,  H.  R.      Fa.,cts  about  diversion  of  milk  for  war  and  lease- 
lend.     Con.  West  83(9):  11,  21-22.     Feb.  28,  1942.    .286.8  C733 

An  address  delivered  before  Group  One,-  Wisconsin  Bankers 
Association,  at  the  annual  nee ting  in  St.  Paul* 

Describes  briefly  the  quotas  of  dairy  products  for  shipment 
to  Great  Britain  under  the  lease-lend  program;  points  out  that 
butter  was  omitted,  and  that  to  have  this  item  left  out  "was 
a  body  blow  to  the  dairy  industry  of  the  United  States."  Con- 
siders, what  is  the  best  thing  for  a  community  to  do.  in  order 
to  sell  whole  milk  instead  of  butter fat. 

456.  McBride,  C.  G-.      The  effect  of  milk  control  programs  on  cooperatives. 

Jour.  Farm  Econ.  24(l):  320-325.    Feb.  1942..    230.3  J822 

457.  MacLeod,  Alan.      Important  considerations  in  determining  a  fair 

price  for  fluid  milk.    Jour.  Farm  Econ.  24(l):  315-319.  Feb. 
1942.     280.8  J822 

458.  MacLeod,  Alan.      The  local  structure  of  milk  prices  in  Hew  Hampshire 

markets.         H.  Agr.  Sxpt.  Sta.  Bui.  332,  60pp.    Durham,  1941. 

The  fourth  of  a  series  on  New  Hampshire  milk  markets.  "Con- 
clusions from  this  study  together  with  those  of  the  three  pre- 
ceding publications  are  brought  together  in  a  single  section.  " 
This  bulletin  includes  the  historical  background  of  milk  prices 
in  New  Hampshire,  and  the  results  of  an  investigation  of  the 
market  response  of  producers  to  varying  prices  for  milk  in 
the  Haverhill  and  the  Jefferson  areas.     It  also  has  a  brief 
account  of  an  attempt  at  price  fixing  in  the  city  of  Berlin, 
New  Hampshire,  by  the  first  New  Hampshire  Milk  Control  Board._ 

459.  MacLeod,  Alan,  Tennant,  J.  L. ,  and  Corr,  W.  J..,  jr.      Trucking  milk 

to  Providence,  Rhode  Island.    31pp.,  processed.  Washington, 
D.  C,  U.  S.  Dept.  of  agriculture,  Bur.  of  agricultural  eco—  ^ 
nomics,  Mar.  1942.     1.941  M2T76 

This  publication,  issued  in  cooperation  with  the  New  England 
Research  Council  in  Marketing  and  Food  Supply  and  the  Rhode 
Island  Agricultural  Experiment  Station,  is  a  contribution  to 
the  regional  program  of  research  in  milk  marketing  sponsored 
by  the  Council. 

460.  Milk  price  history  of  nine  years  shows  many  'wrecks1  but  the  order 

still  survives.     East.  Milk  Prod.  18(3):  3,  8.     Feb.  15,  1942. 
280.28' 3h3 

Gives  a  history  of  state  and  federal  regulation  of  milk 
marketing  in  Now  York  State,  and  the  development  of  The  Pro- 
ducers' Bargaining  Agency,  and  its  work  and  failures. 

461.  Myers,  Max.      Larger  cows  -  more  milk  -  larger  labor  incomes. 

N.  Y.  (Cornell)  Col.  Agr.  Dept.  Agr.  Econ.  and  Farm  Mangt. 
Farm  Econ.  128,  pp.  3219-3220.     Ithaca,  Jan.  1942.    280.8  C812 
no.  128 
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462.  Myers,  Max.      Size  of  dairy  cows  in  New  York  and  the  effect  of  .size 

of  cow  on  production  and  profits.    N.  Y.  (Cornell)  Col.  Agr. 
Dept.  Agr.  Econ.  and  Ea,rm  Mangt .  A.  E.  388,  13pp.,  processed. 
Ithaca,  Jan.  1942.     281.9  C81 

463.  National  cooperative  milk  producers'  federation.      National  defense 

policy  for  agriculture;  "being  a  statement  of  policy  and  program  of 
the  second  emergency  farm  conference  called  by  the  National 
cooperative  milk  producers'  federation  and  held  in  Chicago, 
August  18  and  19,  1941.     Natl.  Coop.  Milk  Prod©  Ted.  3d* 
Ser. ,  no.  20,  9pp.       c Washington?  D.  C,  1941 3    231.3449  N21  no. 20 

464.  National  cooperative  milk  producers'  federation.  Oleomargarine 

and  the  farmer.     31pp.    Washington,  D.  Cc,  Oct.  1941.     281.344  N21 

■ 

465.  New  York  (Cornell).  State  college  of  agriculture.  Dept.  of  agricultural 

economics  and  farm  management.      1942  New  York  economic  handoodk. 

N.  Y.   (Cornell)  Cole  Agr.  Dept.  Agr.  Econ,  and  Earm  Mangt. 

A.  E.  368,  64pp.,  processed.     Ithaca,  Dec.  1941.     281.9  CS1  no. 368 

f,Pr:3es'of  "basic  commodities  in  the  United  Sta.tes  World  war  I 
and  World  war  II.,  n 

The  Dairy  section,  pp.  15-28,  contains  tables  showing:  Whole- 
sale price  of  "basic  commodities  in  the  U.  S.  and  the  farm  price 
of  milk  in  New  York;  Number  of  dairy  cows  in  New  York,  Jan.  1, 
1922  to  date;  Earm  price  and  purchasing  power  of  beef  cattle  in 
the  U.  So;  Annual  milk  production  per  cow  in  New  York  1922  to 
date;  Total  milk  production  in  New  York  1922  to  date;  Production 
of  manufactured  dairy  products  in  the  II.   S. ;  Exports  of  dairy 
products  from  the  U.  S.;  Export  goals  for  dairy  products;  Con- 
sumption per  capita  of  butter  and  oleomargarine  in  the  U.  S» ; 
Class  I  and  II-A  prices  and  blended  returns  for  3.5  milk  under 
state  and  federal  orders;  Receipts  of  milk  in  the  New  York 
metropolitan  area,  1920-1941;  Retail  prices  of  milk,  delivered 
to  the  doorstep  and  at  stores,  New  York  city;  and  Class  I  prices 
in  the  New  York  milk  shed  and  prices  paid  for  milk  at  midwest 
condenseries. 

466.  North  Carolina.  Dept.  of  agriculture.      cBiennial-j  report,  1938/40. 

162pp.    Raleigh,  1940.     2  N81R 
Dairy  statistics,  pp.  45-46. 

467.  Rada,  Edward  L. ,  and  DcLoach,  D.  B.      An  analysis  of  state  laws  de- 

signed to  effect  economic  control  of  the  market  milk  industry.  - 
Oreg.  Univ.  Oreg.  State  Monog.   Studies  in  Econ.  no.  2,  72pp. 
Corvallis,  Oregon  state  college  c1941:-  280.9  0r33  no.  2 

463.    Rust,  Harry  A.       Grading  might  be  less  difficult.    Aner.  Butter  Rev. 
4(1):  18-19,  22.     Jan.  1942.     44.8  Am37 

"Discusses  troubles  in  butter  scoring  and  yjoints  the  way  to 
greater  uniformity  in  cornercial  application. " 
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469.  Sherman,  Val  C.  -    In  milk  merchandising  it  takes  ''everything. n 

U.-  S.  Dept.  Agr.  Farm  Credit  Admin.  News  for  Earmer  Coop. 
8(10):  16-17,  28.    Jan.  194-2.     166.2  N47 

On  the  Dairymen's  League  Cooperative  Association,  Inc. 

470.  Spencer,  Leland,  and  Zling,  Herbert.      Review  of  the  report  of  Mayor 

La  GHiardia's  milk  committee.    N*.  Y.   (Cornell).  Col.  Agr.  Dept. 
Agr.  Icon,  and  Farm  Mangt.  A.  E.  380,  7pp.,  processed.  Ithaca, 
Jan.  1942.     231*9  C81  no.  380 

The  report  is  dated  June  1941,  "but  was  not  pleased  "until 
November. 

"A  fundamental  consideration  that  seems  to  have  been  the 
principal  basis  for  the  committee's  effort  is  mentioned  in  the 
first  paragraph...   'Serious  underconsumption  of  milk  is  char- 
acteristic among  the  low  income  wage  earning  population  of 
the  city. ' " 

The  committee  makes  suggestions  relating  to  the  distribution 
system,  including  milk  depots  and  peddlers,  retailing,  market- 
ing orders,  a  city  milk  marketing  expert,  and  the  surplus  problem. 

471.  'Store  milk  only;  disposal  of  home-delivery  routes  by  Eockford  dairies. 

Price  is  cut  to  10/  a  qt*  in  paper  bottle.    Business  Week  no. 
640,  ppa  90-91.    Dec.  6,  1941.    280.8  Sy8 

Eockford  Dairies,  Inc.,  the  largest  milk  distributor  in 
Eockford,  111.,  has  given  up  its  household-delivery  services, 
and  shifted  to  store  outlets  only.     This  city's  experience  may 
set  the  pattern  for  a  major  shift  in  IT.  s.  milk  distribution. 

472.  Summarjr  of  studies  of  the  cost  of  producing  milk  in  Hew  York,  Vermont 

and  Pennsylvania.    Presented  at  a  conference  of  dairy  leaders 
held  at  Ithaca,  New  York,  Sept.  30,  1941.    I.  Y.  (Cornell). 
Col.  Agr.  Dept.  Agr.  Scon,  and  Farm  Mangt.  A.  B.  365,  22pp« , 
processed.     Ithaca,  Oct.  1941.     281.9  C81  no.  365 

Partial  contents:  Foreword,  by  0.  E.  Ladd,  p.  1;  Summary  of 
milk  production  costs,  by  W.  I.  Myers,  pp.  2-3;  Summary  of  esti- 
mated cost  of  producing  milk  in  Hew  York,  Vermont  and  Pennsyl- 
vania, pp.  4-5;  Studies  of  the  cost  of  producing  milk  in  Hew 
York,  by  L.  C.  Cunningham,  pp.  6-14;  Estimated  cost  of  producing 
milk,  year  of  1941-42,  by  E.  G.  Misner,  pp.  15-16;  Cost  of  pro- 
ducing milk  in  Vermont,  by  J.  A.  Hitchcock,  pp.  17-19;  and  Milk 
cost  studies  in  Pennsylvania,  by  F.  F.  Lininger,  pp.  20-22. 

473.  Tammen,  L.  F.      Use  of  a  bonus  system  for  1  oxtering  costs  of  hauling 

cream.     111.  Univ.  Col.  Agr.  Dept.  Agr.  Econ.  111.  iarm  Scon. 
79,  pp.  188-191.    Urbana,  Dec.  1941.    275.28  115  no.  79 

474.  Teubel,  Henry.      The  answer  of  Texas  and  the  cotton  South  to  the  * 

challenge  of  oleo.    Creamery  Jour.  53(1);  8,  25.    Jan.  1942. 
44.8  C86 
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475.  Thorn,  Edward.      This  milk  distribution  problem.  What 1  s  the  solution? 

Milk  Dealer  31(3):  22-23,  48-50.     Dec.  1941.    44.8  M595 

The  writer  calls  attention  to  the  "crying  need"  that  exists 
for  some  sort  of  reform  in  our  milk  distribution  system,  and 
considers  each  of  the  following  possible-methods  of  solution: 
Six-day  milk  delivery;  Elwell  plan;  Every-other-day  delivery; 
Roadside  stands;  Two  and  four  quart  containers;  and  Store  sales. 

476.  U.  S.  Dept.  of  agriculture.  Agricultural  marketing  service.  Rules 

and  regulations  of  the  Secretary  of  agriculture  and  instruc- 
tions of  the  Chief  of  Agricultural  marketing  service  governing 
sampling,  grading,  grade  labeling,  and  supervision  of  packaging 
of  butter,  cheese,  eggs,  poultry,  and  domestic  rabbits.    U.  S. 
Dept.  'Agr.  Agr.  Mktg.  Serv.  Serv.  and  Regulat*  Announc.  137, 
12pp.     Washington,  D.  C.     Issued  Dec.  1932,  revised,  effective 
January  2,  1942.     1  M34S  no.  157  rev. 

477.  U.  S.  Dept.  of  agriculture.  Bur.  of  agricultural  economics.  Feeding 

to  produce  more  milk  for  victory.  3pp.  Washington,  D.  C.c194l3 
(BAS  -  Ext.  flier-2)     1  Ec7BAE  no.  2 

"Feeding  recommendations  prepared  in  cooperation  with  the 
Bureau  of  Dairy  Industry. " 

478.  U.  S.  Dept.  of  agriculture.  Bur.  .of  dairy  industry.      A  summary  and 

analysis  of  40  farm  records  obtained  on  28  dairy  farms  in  Ken- 
tucky.    20pp.,  processed."    Washington,  D.  C.  c194l-j  (BDIM-919) 
1.9  D14M  no.  919 

In  cooperation  with  the  U.  S.  Bureau  of  Agricultural  Eco- 
nomics and  the  College  of  Agriculture,  University  of  Kentucky. 

"This  report  shows  how  28  dairy  farmers  who  were  members  of 
dairy  herd-improvement  associations  in  Kentucky  managed  the 
various  parts  of  their  farm  business  in  1938,  1939  or  during 
both  of  these  years.    Because  each  of  these  farmers  kept  records 
of  the  receipts  and  expenses  for  the  whole  farm,  it  has  been 
possible  to  determine  the  financial  effect  of  different  factors 
of  management  and  operation  on  the  net  returns  left  at  the  end 
of  the  year. " 

479.  Vial,  S.  E. ,  and  Eoote,  Richard  J.       Consumption  of  fluid  milk  and 

cream  in  Northeastern  marketing  areas.     63pp.,  processed.  Wash- 
ington, D.  C,  U.  S.  Dept.  of  agriculture,  Bur.  of  agricultural 
economics,  Eeb.  1942.     1.941  M3C76 

Prepared  in  cooperation  with  the  Agricultural  Marketing 
Service,  the  Dairy  Division  of  the  Surplus  Marketing  Adminis- 
tration end  the  Statistics  Committee  of  the  Northeastern  Dairy 
Conference. 

480.  Wheeler,  Marion  E. ,  and  Herb,  Mamie  I.,  comp.      Agricultural  relief 

measures  relating  to  the  raising  of  farm  prices  -  73d  Congress, 
March  9,  1933  to  June  18,  1934.    U.   S.  Dept.  Agr.  Bur.  Agr. 
Econ.  Agr.  Econ.  Bibl.  92,  80pp.,  processed.     Washington,  D.  C. , 
Sept.  1941.     1.9  Ec73A  no.  92 

References  to  dairy  products  my  be  found  through  consulting 
the  index. 
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481.  Winters,  S.  R.    .  Trie"  dairy  industry  for  world  defense'.  Hoard's 

Dairyman  86(23):;  705,  712.    Dec.  10,  1941.    44.8  H65 

Outlines  the . task  which  the  dairy  industry  in  the  United 
;  States  faces  in  1942. 

482.  Winters, , S.  R.      More  cheese  for  soldiers  and  civilians  fron  Ashe 

county  c North  Carolina-]    Jersey  Bui.  Sl(4):  111,  122.    Jan.  28, 
1942.     43.8  J48 

On  the  work  of  snail  cheese  factories  located  in  the  nountain 
areas  of  North  Carolina  and  Tennessee,  of  which  the  largest 
is  a  Kraft  cheese  factory  at  West  Jefferson,  IT.  C.  ,  established 
in  1929.     It  produced  nore  than  one-half  million  pounds  of 
American  Cheddar  cheese  in  1941. 

483.  Wisconsin.  University.  College  of  agriculture.  Extension  service. 

Some  effects  of  oleomargarine  legislation.  Wis.  Univ.  Col» 
Agr.  Ext.  Serv.  Be on.  Inform,  for  Wis.  Farmers  12(10):  1-4. 
Madison,  Oct.  1941.    275.29  W75Ec 

The  annual  per  capita  consumption  of  butter  and  of  oleo- 
margarine in  the  United  States,  1910-1940,  is  shown  in  a  chart*. 

484.  Woodward,  T.  E. ,  and  Jensen,  Sinar.      The  influence  of  season  on 

milk  production.     18pp.,  processed.     Washington,  D.  C,  U.  S. 
Dept.  of  agriculture,  Bur.  of  agricultural  economics,  Feb.  1942. 
1.941  L6In3 

485.  Young,  Owen  D.      Can  we  rake  the  milk  order  return  production  cost? 

Amer.  Agr.  138(22):  555,  574.     Oct.  25,  1941.    6  Am3 

Refers  to  previous  articles  in  the  American  Agriculturist 
by  Jared  Van  Wagenen  end  Commissioner  Noyes.     The  remainder  of 
the  article  is  mostly  on  the  "project  of  the  producer  organiza- 
tions to  have  Dean  Ladd  of  Cornell,  Dean  Fletcher  of  Pennsyl- 
vania State,  and  Dean  Kills  of  Vermont ,  ' with  their  respective 
associates,  determine  the  cost  of  producing  ICO  pounds  of  milk 
for  the  fluid  market.  ,f 

Discusses  the  reports  presented  by  these  men  and  cites 
statistics. 
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»    factors*  •  ••••••«-»»•••»••••  .31,175 

goals.   1942  57 

Idaho,  393 

increa.se 

N.  Y.   337 

postwar  dangers  •  .176 

ways  to  174,185 

.  -  Iowa.  .  394,395 

.  ■  methods  43,220 

Michigan  309,401 

New  York,  1922-1941  455 

Rhode  -Island  232 

seasonal.  44,221,484 

supply  responses,  Minnesota 

and  Wisconsin  208,230,231 

trends    66,361-391 

quality.  16,33,68,168,429 

receipts 

forecasts  .398 
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Milk  -  Continued 

receipts  -  continued  ' 

.    -Maine   ,  320 

SSrrkcubc. ......... . . .  385 

.  sani ta ti on  423 , 424 

code  .'   .344 

costs  ......  .  .288,389 

Ohio    ..28? 

school  lunch.  <  .•  * . .  .■ . .     ••»...••  300 

seven  decades,  N.  Y.  . .  10 

situation,  tf»  H.  443 

statistics. . . ...  . . .     . . .  . .  .134,403 

supply. ........ .  .« .•  .-.-31 ,335 , 337 , 377 

surplus  di  s tributi on. ........  64 , 307 

transportation.- . . . . . . . .  .  . .  .  .45,271 

costs... .  .......... .... .  .303,389 

equipment. .  • .'.  .  380 

Hew  York....  399 

Ohio   .........  287 

truck 

  -Hew  Hanip  shire'  289 

Providence.-. ............ .459 

utili zation.  .  47 , 51 , 309 , 320 , 

  385,439,444 

wagon-  drivers  See  Labor 
.  •  •  weighing,  testing,  Ohio  .41 

See  also  Buttermilk;  Dry  milk; 

 Eva-Dor.^. ted  and  condensed  milk; 

.  .  Jll'led  milk;-  Malted  milk 
Hi lk.  consume r-s  protective  com- 
.    •  mittce  of  M.  Y.    .  Consumer 

.  .  .  testimony  on  milk  prices.  .363 

Milk,  industry  foundation. 
.   Milk  facts.......  ..........  .397 

More  milk  for  low  income 

families   ....27 

Milk- papers. .......................  23 

Milk- re search  council,  inc. 

• • -Housewives1  attitudes  on  milk 

 containers. ;  , . . .113 

Milk  papers. . . :. .... . . .  .  i  .  28 

Millar,-  -William*   338 

Miller,  rS*  •B.m   ■  -Eac tors  affecting 
.    milk  production  during  1942*. ..175 
Minnesota 

■  =  cooperative  creameries. . . . .124,135 

-  -  dairy  plants. .............  29 

Duluth,  marketing  orders  341 

farm  management  service. ...... .227 


Minnesota  -  Continued 

feed  costs  and  returns .........  227 

lease-lend  effects  178 

marketing  costs.  277 

Minneapolis,  Elwell  plan  364 

outlook....  30 

production  responses  230 

supply  responses. .  •  .231 

Minnesota.  Agricultural  experiment 
stat'i on. .......       .  . .  230, 231 

Minnesota.  Dept.  of 'agriculture , 

dairy,  and  food.  .29 

Minnesota.  University.  College  of 

agriculture  30 , 135 , 1 78 , 227 , 277 

Misner,  E.G. 

*  '  '  Beef  versus  'dairy  cattle  in  the 

northeast.  ,165 

Computing  'the  expected  milk 

supply.  '   •  .31 

Dairy  economics 

against  milk  production ' 

control  ..324 

concerning  the  production  of 

  grade  A  milk  in  Few  York. 246 

one- two- three  dollar  milk. ..369 

wages  for  dairymen'.  . .  .370 

Estimated  cost  of  producing 

milk,  year  o'f  1941-42  472 

Forecasts  of  milk  receipts  at 

larger  milk  plant's..1  ..398 

'  '  '  Living  costs  on  dairy  farms.... 224 

Mississippi  225,233,426 

Mississippi.  Agricultural  experiment 

station  .225 

Mississippi.  State  college  233 

Missouri 

Kansas  City.     346,411 

milk  regulation  .323 

' ' St.  Louis 

containers. ................ .111 

' ' '   ' ' marketing  orders  .341 

prices  and  production 

costs. , . .  236 ; 350, 352,404 

quantity  discounts.  .258 

Missouri.  •Agricultural4  experiment 

station. .  .'. ................. ..  .251 

Missouri.  Dept. ' of ' agriculture, 

1940  323 
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Missouri.  State  board  of  health... 323 

Molm,  Eva.  Green  county  and 
yellow  cheese.  With  A.  W, 
Baum.  108 

Molsberry,  Keith.      Cheese  for 

Churchill  179 

Monopoly.  429 

and  competition  158 

Illinois;  *  313, 343 

in  •  dairy  industry  154 

keeps  up  prices  152 

New  Yorki.-.i.;.*-.  10,375,388 

Montana,  laws  325,345 

Montgomery^  D. • E.      Modern  trends  in 
milk  marketing  from  the  con- 
sumers' viewpoint-. . .  290 

Mooney,  Booth.      National  dairy 

month  in  Texas..  32 

Mooney,        Ly     Need  -for  uniform 

dairy  legislation.  326 

Mo'ore,  J.  S.      Place  of  dairying 
in  Mississippi  agriculture. 
With  W.  C.  Cowsert  225 

Mora'  cooperative  creamery  230 

Morris,  C.  C-.      What  should  be 

the  price  of  milk  371 

Morris,  Genevieve  34 

Morten sen,  M.      Butter  profits 

and  buttcrfat  losses  139 

Mortenson,  W.  P.      Milk  distribu- 
tion as  a  public  utility. . .266,291 

Moss,  G-.  L.      Improving  produc- 
tion methods  on  the  farm  ..43 

Myers,  -Max; 

Larger  cows  mean  more  milk. ......  7 

Larger  cows  --more  milk  -  larger 

labor  incomes   .461 

JSiso  of  dairy  cows  in  N.  Y. ...... .7 

Si.ES  of  dairy  cows  in  N.  Y. 

' and' the  effect  of  size  of  cow 
on  production  and  prof its. . .462 

Myers,  W.  I.      Summary  of  milk 

'  production  costs  472 

Naden,'K.  D.      Quality  requirements 
'  'of  milk  in  relation  to  con- 
sumption 33 

Nairy  J.  H.  •   Advancing  southern 

dairying   .3 


National  cooperative  milk  producers' 
federation. 

federal  policies  proposed  21 

National  defense  policy  for 

■  agriculture  .  463 

Oleomargarine  and  the  farmer... 464 

National  dairy  council  61,82 

National  dairy  products  corpo- 
ration , .154,155,157 

National  farm  institute.   .  Proceed- 
ings 34 

National  farmers  union  338,339 

Nebraska  252 , 271 , 404, 426 

Nebraska.  Agricultural  experiment 

station  , , ..... .  252, 271 

Nelson,'  Clifford  338,339 

Ness,  Einar  338,339 

New  England   12, 136 , 281 , 391 ,446 

New  England  research  council  on 
marketing  and.  food  supply. 

Proceedings...  .281 

Trucking  milk  to  Providence, 

R.  I....  459 

New  Hampshir o ..... . 289 , 340 , 345 , 443 , 458 

New  Hampshire.  Agricultural  experi- 
ment station  .289,458 

New  Hampshire.  University.  Exten- 
sion service  443 

New  Jersey 

cattle'?  number  and  breeds.  166 

milk  control.  340,345 

milk  prices  375,376 

Plainsboro,  cooperative  .146 

producer-dealer  herds   .157 

trade  barriers.   .426 

New  Jersey.  Dept.  of  agriculture. 165, 

167 

New  York  ... 

advertising  programs.  .69 

Albany,  statistics.  .390 

Buffalo,  price  differential. . ..383 

. condense ry  prices   ..#453 

-  consumer  purchases,  at  reta.il 

.  .     stores  .433 

containers   Ill,  113,118 

cooperatives  and  price  spreads. 356 

cows  7,161,163,164,462 

dai  ry .  plan  t  s  •  35 

dairyman1  s  plight..   .434 
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New  York  -  Continued 

dealers1  sales.....  263 

farming,  economics.  .7,199, 

•.200,210-211,245 

grade  A  milk  240-241,247-248 

Ithaca,  delivery  services. .. 7, 259, 

297 

marketing 

bulletin  322 

"by  producer-distributors. .  .  .283 

orders.....  328,341 

milk  administration,  economic 

problems.  ......  436 

milk  committee,  report  .470 

milk  control  340,345 

.  milk  prices  265,334,363, 

381,338,404,460 
milk  production  costs. . » . .431,437, 

472,485 

monopoly..  375 

Onondaga  county  .450 

penny  a  glass  310,312 

pro  due  e  r  s ,  wha  t 1  s  ahead  279 

s  ea  so  nal  pro  due  t  i  on  .44 

7' decades  of  milk  •  7 

statistics...  .•  399,465 

sub-dealers.  305 

supply,  and  demand  335,337,377 

'  Syracuse  346 , 3  85 , 439 

tra.de  "barriers  426 

New  York  (Cornell)  Agricultural 

experiment  station  263,283,433 

New' York' ( Cornell)  State  college 
of  agriculture.  Dept.  of  agri- 
cultural economics  and  farm, 
management.- 

Breed  of  dairy  cows....  163 

Britain's  needs  for  American 
dairy,  products  and  how  to 
meet  them.  ...*•«*•..  .........181 

Changes  in  number  of  dairy 

cows.  161 

Changes  in  the  classification 

and  prices  of  milk.  334 

Computing  the  expected  milk 

supply.-.  31 

Condensery  milk  prices.  453 

Consumers1  attitudes  toward  pro- 
posed changes  in  milk-delivery 
service.   .297 
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Continued 

Cost  of  milk  production 
'  survey.  .- .  .431 

Costs  in  producing  100  pounds 
'  of  milk  in  five  areas  in 
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Dairy  farm  management  survey. ..199 

Differences-  in  seasonal  varia- 
tion in  milk  production  44 

Discussion  of  proposals  for  ad- 
justing or  controlling  the 
milk  supply.   »335 

Distribution  of  milk  by  sub- 
dealers  .305 

Duplication- in  delivery  services 
by  milk  distributors  in 
Ithaca.   259 

Financial  results  on  542  dairy 

farms  in  five  areas.  200 

Forecasts  of  milk  receipts  at 

larger  milk  plants  398 

Kinds  and  quantities  of  prodiicts 
delivered.  .. in  Ithaca.  .7 

Larger  cows  mean  more  milk....... 7 

Larger  cows  -  more  milk  -  larger 
labor  incomes..  ,...461 

Necessity  for'  reflation  of  . 

milk  prices   .381 

1942  N.  Y.  economic  handbook. . .455 

Number  of  replacements  pur- 
chased.  .164 

Parity  prices. ,  382 

Price  differential  for  direct 
delivery  of  milk  to  the 
'  '  '     Buffalo  market  333 

Review  of  the  report  of  Mayor 

La  Guardians  milk  commit  tee. 470 

Size  of  dairy  cows  in  N.  Y*  » . ••••7 

Size  of  dairy  cows  in  N.  Y.  and 
the  effect. of  size  of  cow  on 
production  and  profits. ....  .462 

Some  changes  made  by  dairy 

farmer-s-.  .7 

Some  facts  about  the  labor  situ- 

'    '  at  ion  on  dairy  farms  '....7 

Statistics  relative  to  the  Albany- 
Troy-  Schenectady  milk 
market.   .390 
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management  -  Continued 
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in  Qnom&aga  county. . .  450 

Summary  of  studies  of  the  cost 
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Vt.  and  Pa  472 

Syracuse  milk  marketing 

area.  385,439 

Ways  of  conserving  tires  and 
reducing  other  expenses  in 
the  distribution  of  milk* . . .428 

Why  dairy  farmers  strike  417 

New  York  (Cornell)  State  college 
of  agriculture.  Extension 

service*  •  » . « 210, 211 

New  York.  Depto  of  agriculture 

and  markets*  * ...  35 , 399 
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law*  •  •#».».»•»•••»•»«•••»••.» » «uo8 
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dairy  enterprise  to  the  total 
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NichollSj  ¥.  K. 

Post-war  concentration  in  the 

cheese  industry,..  .99 

Price  flexibility  and  concentra- 
tion in  the  agricultural  pro- 
cessing industries*  99 

Hisbe:-,5  J,  C, 

Looking  ahead  in  the  dairy 

industry©  36 

March  of  milk*  .37 

Ihrjlic  health  and  milk  con- 

38 

Six  day  milk  delivery,  With 

H*  D*  Drain...,  ...•..♦292 

Nolte,  L»  ¥*      Expanding  markets 

in  the  baking  industry   * .  .43 

North  Carolina. . .  .   .137,466,482 

North  Carolina*  Dept.  of  agriculture, 
Biennial  report . .............. .466 

North  Dakota  -.  .  ,237 
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sumption. .479 


Northeastern  dairy  conference. 
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proceedings.  .39,40 

Nor  thwe  s  t ,  c  r eane ry  bus ine s s  «••••• 131 
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Effect  of  government  regulation 
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0 1  Donnel.l ,  P.  3.      Larger  markets 
for  dairy  products. ........... .140 
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Cincinnati.  341,345,404 

farmers*  experience....  283 
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6  day  delivery.  .292 
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Oleomargarine  See  lVIa.rgs.rine 
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.production  costs  318,472,485 
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New  Jersey  cattle,  number  and 

breeds   .166 

Producer-dealer  herds  in  New 

Jersey,  1938  167 

Politics,  pollutes  milk  5 

Pollard,  A.  J. 
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Prices  ..21,40,349-389 

See  also  under  Dairy  products; 
Milk;  etc. 
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creameries  in  the  Middle  west. 
With-T.  G.  stitts   95 

Do  local  creameries  need 
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•  cream  &  butter  association. .143 


-  124  - 


Item 


I  ton 


Rada,  E.  L.      Analysis  of  state 
laws  designed  to  effect 
economic  control  of  the  market 
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